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Presenting.. hands-on 
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Learn how to use the latest software with our two-day hands-on courses. Conducted in our state of 
the art training room, all courses include a gourmet roll lunch and free on-site parking. Book early! 


Training Courses and Dates 


Training Course 

Duration 

Price 

Course Dates 

Final Cut Studio - Intro 

2 Day 

$695 ($495 edu) 

Sept 9-1 Oth 

Adobe Indesign - Intro 

2 Day 

$695 ($495 edu) 

Sept 14-15th 

Adobe Photoshop - Intro 

2 Day 

$695 ($495 edu) 

Sept 21-22nd 

Final Cut Studio - Advanced 

2 Day 

$695 ($495 edu) 

Sept 23-24th 

Adobe Illustrator - Intro 

2 Day 

$695 ($495 edu) 

Sept 28-29th 

Microsoft Excel & Word for Mac 

2 Day 

$695 ($495 edu) 

October 1-2nd 

Adobe Dreamweaver - Intro 

2 Day 

$695 ($495 edu) 

October 5-6th 

Adobe Flash - Intro 

2 Day 

$695 ($495 edu) 

October 12-13th 

Adobe Photoshop - Advanced 

2 Day 

$695 ($495 edu) 

October 19-20th 


For more courses and dates, see www.designwyse.com.au 



Please call or email me for more 
information or to make a booking. 
Best regards, Matthew Snowden 

training@designwyse.com.au 

_/ 

Authorised Reseller 


All prices include Gst. 9 seats available per session. Dates subject to change. Credit Cards Accepted - No Surcharge. 


Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairborne Way Keysborough VIC saies@designwyse.com.au WWW.designwyS6.C0m.au 
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Mac Pro Trade-Ups! 


Get serious Intel Power and save up to $1,252 by 
trading in your existing Mac for a brand new Intel 
Mac Pro with these incredible Trade-up Offers from 
Designwyse! Trade-up to the latest Mac Pros from as 
little as $3,499. Add a full 3 Year onsite AppleCare 
Protection Warranty for only $295. Upgrade now as 
this is a limited offer! 


Now Extended 
by Popular 
Demand 


Ask about the 10% or 50% Tax Deductions 







Trade-Up to a new Mac Pro 2.66 GHz 4 core 3 gb Ram 


New Mac Pro 2.66 GHz, 4 Core, 3GB Ram, 640GB HD,18x double-layer 
SuperDrive, NVIDIA GeForce GT 120 with 512M, Keyboard, Mouse, OSX 10.5, 

ILife RRP $4,499 s Add 3yr AppleCare Protection Plan Warranty, only $295 

From any working Power Mac G5 2.3GHz or higher....$3,499 Save $1,000* 

From any working Power Mac G5 1 .6GHz to 2GHz. $3,699 Save $800* 

From any working Power Mac G3 or G4 tower. $4,099 Save $400* 


Extra Options 


AppleCare 3yr $295 


Increase RAM to a Total of 6GB (3 x 2GB) - Add $290 
Apple 24” LED Cinema Display - Add $1,395, save $104 





Sa 


Trade-Up to a new Mac Pro 2.26 GHz 8 core 6 gb Ram 


New Mac Pro 2.26 GHz, 8 Core (two quad core), 6GB Ram, 640GB HD, 

18x double-layer SuperDrive, NVIDIA GeForce GT 120 with 512M, Keyboard, 
Mouse, OSX 10.5, iLife RRP $5,899 s Add 3yr AppleCare Warranty, only $295 


From any working Power Mac G5 2.3GHz or higher. ...$4,799 Save $1,100* 

From any working Power Mac G5 1.6GHz to 2GHz. $4,999 Save $900* 

From any working Power Mac G3 or G4 tower. $5,399 Save $500* 


Extra Options 


AppleCare 3yr $295 


Increase RAM to a Total of 12GB (6 x 2GB) - Add $560 
Apple 24” LED Cinema Display - Add $1,395, save $104 


Trade-up Offer " Add-on Displdy Options inc Gst 

Apple 20” Cinema Display (1680 x 1050) inc 3yr AppleCare - Add. $850 

Apple 24” Cinema Display (1920 x 1600) inc 3yr AppleCare - Add. $1,395 

Apple 30” Cinema Display (2560 x 1600) inc 3yr AppleCare - Add. $2,695 


/ 

Authorised Reseller 

Visa - No Surcharge Amex - Add 2% 
MCard - No Surcharge Diners - Add 2% 


All prices include Gst. # RRP Based on Apple’s webstore price. * Savings based on Trade-Up price compared to Apple’s web- 
store price without a Trade in. Prices subject to change without notice. E&OE. Available till July 31 09 or while stocks last. Payment by 
Cash, Credit Card, EFT, or Finance. All trade-in units are checked and must be in good working order, with keyboard, mouse & cables 
or an adjusted trade-up price will apply. Data transfer and setup service is available from $195. Low priced delivery Australia Wide. 


Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairborne Way Keysborough VIC sales@designwyse.com.au WWW.designwyse.C0m.ail 
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Voyager a 


Voyageru 


OWC® Mercury 
On-The-Go Pro™ 
Portable Solutions 

Bus powered and up to 
500GB 7200RPM in your 
pocket from $62.99 


OWC Mercury Elite-AL 
Pro™ Single & Dual Drive 
Solutions Up to 4.0TB 
of high-performance 
storage for a multitude 
of needs from $76.99 


OWC Mercury 
Elite-AL Pro 
Qx2™ Hardware 
RAID 4-Bay 

for up to 8.0TB 
from $549.99 


NewerTech Guardian 
GSKSSmus® Plug 
and Play RAID-1 
Redundant Solution 

Up to 2.0TB + 2.0TB 
from $229.99 


NewerTech DuDtofiStack® 
High-Performance Storage 

Up to 2.0TB from $95.99 + with 
built in USB 2.0 and FireWire® 
800/400 hubs for the ultimate 
multimedia center 


Other ivorftf Computing 

Serving the Mac Universe since 1988 


815.338.8685 

www.macsales.com 


Why buy from OWC? 


We don't just sell it, we tell you how to install and use it. 


■ 


Free online "Do-It-Yourself" 
videos for easy installation. 

Live Chat support... Extremely fast delivery Expert installation services Free lifetime Check out our new page! 

even on weekends. at a reasonable cost. with fast turnaround. technical support. www.macsales.com/installvideos 

High Capacity Storage Available with FireWire 800, FireWire 400, USB 2.0, and/or eSATA 

www.macsales.com/firewire 


3 Year 

"^Solution 

Warranty 


9.3"x2.8"x5.6" 


3 Year 

Solution 

Warranty 


9.0 x2.9 x5.3 


8.9 xl .4 x4.6 


^ Year 

Standard 

Warranty 


5 Year 

Enterprise 

Warranty 
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Mouse not included. 


6.5"x6.5"x1.5" 
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All OWC & NewerTech configured external drive solutions come ready to LiMLMI 
Plug and Play with all interface connection cables, include full versions of 
Intech® HD Speedtools™, NovaStor NovaBACKUP, Prosoft Data Backup 3, ti me machi ne. 
and Carbon Copy Cloner, and are Leopard® Time Machine™ ready. 


USB 


"Remarkably 


Voyager q Voyager S2 ^ 

FW800/400+ USB2.0+eSATA 

USB2.0+eSATA 

only $89.99 only $47.99 

Voyager + 1TB Hard Drive from $119.99 
BUNDLES available up to 2TB! 


NewerTech USB 2.0 Universal 
Drive Adapter™ 

www.macsales.com/newertech '■/ 
Turns any 2.5", 3.5", and 5.25" 

IDE/ATA & SATA drive into an 
external storage solution. only@§0£© 


Build your own drive! g I 

To see a full selection of kits, visit: www.macsales.com/enclosures 
0GB 'Add your own hard drive' kits available 
from $19.99 


Available with FireWire 800, FireWire 400, USB2.0, and/or eSATA 

Easily Add Additional Displays To Your Mac 

www.macsales.com/video 

NewerTech USB to High-Resolution Video Adapter 

Connect DVI, HDMI, or VGA displays for up to 2048x1152 resolution - 
via USB 2.0! Add more desktop space Plug and 
Play + great use for an extra display too! 


This and more: www.macsales.com/video 


At OWC Our Customers Come 1 st! 


QUALITY PRODUCTS [ COMPETITIVE PRICES EXPERT SUPPORT 


Award-winning 

su PP° rt - BizRate 
ml Circle of Excellence 
5 straight years. 
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Visit: www.macsales.com Call: 815.338.8685 























































Conservation & Recycling 
for a greener tomorrow 


SAVINGS 
up to 

79% 

vs factory! 


Memory for iMac®, MacBook®, MacBook Pro, 
Mac mini (Intel) 


NewerTech, NewerTech arrow logo, Guardian MAXimus, and miniStack are registered trademarks and Voyager and the Newer Technology, Inc. logo are trademarks of Newer Technology, 
Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go Pro, Mercury Elite-AL Pro, Mercury Elite-AL Pro Qx2, and Other World Computing are trademarks of Other World 
Computing. Other marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 


http://www.macsales.com/GREEN 


Learn more about OWC's new 
'Green' headquarters. 


Looking forward! 

100% alternative energy source 
anticipated to be operational Fall 2009. 


We Have The Right 
Memory For Your Mac 


From 68020 to PPC to Intel® 
from Classic to Pro — 

OWC has the right memory 
for any Mac upgrade! 


rWe have! 

memory 
for any Mac 
^upgrade! A 


As low as 


$15.79 


That s a great deal! 

- Dave Hamilton. Mac Observer 


2.0GB 

$29.79 


4.0GB Kits 6.0GB Kits 

$57.99 $164.99 


Find what you need to max 
your Mac's performance in 3 
easy clicks with our on-line 
memory configurator! 

www.macsales.com/ 

MyOWC 


All OWC memory meets or exceeds manufacturer specifications for maximum quality assurance, 
but at the independent prices you can afford. Plus, you receive the industry-leading Lifetime 
Advance Replacement Warranty and award-winning US-based customer support. 


NewerTech Accessories 

| www.macsales.com/newertech 

NewerTech 3 in 1 Cable for iPod and iPhone 

| Audio/Sync/Charging Cable for iPod and iPhone 
lets you connect your iPhone or iPod to any PC or 
Mac with a USB port and synchronize with iTunes 
| to update your pictures, music and videos. 

neoier cechnologyi' 


NEW! 


NewerTech FW800 


to FW400 Adapter 


EASY PLUG and PLAY! 

Adapts FireWire 400 cables to work with 
9 pinFireWire 800 Connectors, such as 
on the new MacBook Pro Unibody 

K ONLY $9.95 


Your Online Mac Upgrade Center: 

Internal Hard Drives www.macsales.com/harddrive 


HITACHI 

PARTNER PROGRAM 


/LAPTOP DRIVES- 

Hitachi®, Seagate®, Toshiba®, Western Digital® * 

2.5“ Serial ATA, IDE/ATA from 80GB to 500GB ' 

SSD Drives - Now Available! ^fl 

[-DESKTOP DRIVES-— 

Hitachi, Seagate, Western Digital 

* 3.5" Serial ATA, IDE/ATA from 80GB to 2.0TB 


500GB 7200RPM Seagate 9.5mm 

now $147.99 

500GB 5400RPM Toshiba HiSpeed 

Wl now $99.97 


1.0TB Hitachi 7K1000.B 
3.5" SATA II 

now $84.99 


I 1.0TB Hitachi E7K1000 3.5" 
f SATA II Enterprise 

now $147.99 


1.5TB Seagate Barracuda 
7200RPM 32MB 

now $147.99 


Orders ship from USA with extremely competitive shipping rates 
All prices quoted in US dollars. 


Customer Quote CORNER 

"With an enormous product line and great 
service, I highly recommend your 
company to other Mac owners 
in Australia." 
- Michael B. 


More Memory = Faster Mac 


www.macsales.com/memory 


Apple® Mac® Pro XEON™ - Max Any Model Up To 32GB!* 

As low as... _ : - : _ __ — 


Get the right memory for any 2006/2007/2008 model 


4GB Kit 

(2GB Modules x 2) 

$94.99 


8GB Kit 

(2GB Modules x 4) 

$189.97 


32GB Kit 

(4GB Modules x 8) 

$799.99 


Upgrade: 


667MHz & 
800MHz 


2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) all models 


OWC installation videos show 
you how to unleash the full 
potential of your Mac. 


Memory for the Marcn/2009 'Nehalem' models 


www.macsales.com/mstallvideos 


8GB Matched Set 

(2GB Modules x 4) 

$185.99 


16GB Matched Set 32GB Matched Set 


(2GB Modules x 8) 

$369.99 


(4GB Modules x 8) 

$1,179.99 


Also available: 6GB, 12GB, & 24GB Kits 


Upgrade: 

I -1066MHz 


Up to 8GB for March 2009 
Quad-Core Model 


Quad-Core 2.66GHz/2.93GHz; 
8-Core 2.26GHz/2.66GHz/2.93GHz 
































FileMaker Pro 10 

Manage people, projects, assets and more-the easy way! 




FileMaker 

- Pro 10 



PURCHASE & REGISTER ANY 
QUALIFYING FILEMAKER 10 
PRODUCT & GET THE FILEMAKEI 
GRAPHICS PACK - 

FOR MORE DETAILS VISIT: 

www.filemaker.com.au/ 

promos 


Sleek new look. Intuitive new design. 



FileMaker Pro 10 

FileMaker Pro is the world's leading easy-to-use database application. Regardless if you're 
a Mac or Windows user - you can create and share information with each other through a 
network, over the web, or in popular formats such as PDF. 



Get started quickly 

With the award-winning ease of use built into every aspect of FileMaker Pro 10, installation 
and setup takes just a matter of minutes. 


Reporting made easy 

FileMaker Pro 10 comes complete with step-by-step reporting tools that help you (and 
your colleagues) make sense of all your data and automate those repetitive tasks. 


Share in a couple of clicks 


Safely share FileMaker Pro 10 databases with both Windows and Mac users. Plus control 
what data you let other people see - right down to a specific field. 


Learn more, visit: www.filemaker.com.au/mac09/Products 


© 2009 FileMaker, Inc. FileMaker and the file folder logo are trademarks of FileMaker, Inc., in the U.S. and other countries. Mac is a trademark of Apple Inc. registered in the U.S. and other 
countries. Windows is a trademark of the Microsoft Group of companies. All other trademarks are the property of their respective owners. The example companies, organization, products, 
domain names, email addresses, logos, people, places and events depicted are purely fictitious, and any resemblance to existing persons and companies is purely coincidental. 


* 

FileMaker 
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015 BlackBerry in sync 

028 MacBook Guide 

Backup: Just do it 

RIM finally comes to the party with 

By Staff Writers 

3S-V 

proper Mac sync software. 

We put eight of Apple’s new and 

01 6 Switcher Sensei 

improved laptops to the test. 

012 AMW readers 

017 Art on the iPhone 


Got something to say? 

018 EA comes to play 
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Unified communications 
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042 Gadget Central special 

024 Chris Oaten 

020 Books for Twits 

We present 23 of the coolest 

Online collaboration 
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accessories for your iPhone 3GS. 
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022 Off the Net 
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Digital citizenship 


050 No-worry backup plans 

3S-I 


By Rob Griffiths and Dave Bullard 

How to get the right amount of 

040 Danny Gorog 


backup protection for peace of mind 

Navigating on the iPhone 


- and a look at data recovery for when 
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things really go wrong. 

078 David Holloway 

Cool music tech 
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Apple NetBook predictions 
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057 Re-use flash drives 
058 Best list app ever? 

Capture video over HDMI 
059 Importing Outlook email 

060 Light fantastic 

Lighting and exposure are where 
many photos fail. Four experts 
share their secrets. 


3S-J 

067 AMW lab: 

Really portable storage 

2.5-inch external hard drives to 
take on the road. 

LaCie Rugged 

Seagate FreeAgent Go 

«« 

Iomega eGo 

m 

WD Digital My Passport for Mac 

Wwt 

Verbatim 2.5 



071 HP Photosmart C6380 

Multifunction inkjet printer 
W/2 

072 Canon EOS 500D 

Mid-range DSLRr 

m 

073 JVC GY-HM100E 

Pro camcorder 

m 

07 NewerTech Voyager Q 

Hard drive docking station 

m 

Lexar RW034 

UDMA FireWire 800 CF card reader 

07! Safari 4.0 

Web browser 

076 AVLabs AVL 683 

TV tuner 

«« 

Altec Lansing Expressionist 
Classic 

Computer speakers 

\\\ 

077 Targus Bluetooth Laser 
Mouse for Mac 

Mouse 
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comp 

now 

compnow.com.au 


M 

Adobe 


GOLD 

Partner 


Authorised 

Vodafone 

Dealer vodafone 



SAVE up to $400 Adobe CS4 Student Price Drop 

New student pricing across the CS4 range. Plus bonus "Total 
Training Photoshop CS4 Extended" Training DVD - value $89 on 

Selected products - ask in-store. (Via redemption from Scholastic before 30th November) 


FREE Training for all Computers Now Mac customers 

Computers Now offer free training courses with every new computer 
purchased through us - see our website for details. 


Service & Integration The biggest & the best 

The largest team of Apple qualified service technicians ready to help 
you. Whether its an iPod repair, home installation, a school lab setup 
or a corporate service agreement, we can help you and your Mac 


The ultimate business partner. 

Your whole business made easier on a Mac. 

At CompNow we'll show you how your business comes together 
on a Mac - from finance to promotions, sales to planning. 

Create stunning presentations and spreadsheets with iWork, use 
Microsoft Office, or even run Windows applications. Mac works 
for you, whatever your business. 

FREE Mac@Work and pro applications seminars in Sept / Oct. 

Register today at www.compnow.com.au/events. 





JKfHB 




Computers Now Apple On-Campus Reseller : For Apple student discounts via our On-campus stores!* 


Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Malvern 

1420 High Street 

t: 03 9508 2600 

Monash* 

Campus Centre, Clayton 

t: 03 9684 3655 

RMIT* 

Main Campus, Swanston St 

t: 03 9654 8111 

Sth Melbourne 

64 Clarendon Street 

t: 03 9684 3600 


Crows Nest 
UNSW* 
UTS* NEW 


222 Pacific Highway 
Main Campus, Randwick 
235 Jones Street, Ultimo 


t: 02 9951 7979 
t: 02 9385 2377 
t: 02 9951 7940 


sales@compnow.com.au 


Winter Catalogue OUT NOW! Massive savings and fantastic bonuses! 

View online at: www.compnow.com.au/catalogue 



All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. 

E&OE. www.compnow.com.au. © 2009 Apple Pty Ltd. All rights reserved. Apple and the Apple logo are registered trademarks of Apple Inc., 
registered in the U.S. and other countries. Microsoft Office, Windows, and iWork are all sold separately. 

















































Dave Bullard is 
an Apple fan from 
way back, and 
doesn’t care who 
knows it. 


Backup: Just do it 


I nearly had a complete disaster 
recently. I was having trouble 
opening some high-resolution 
photos so rebooted the MacBook 
I use at home. Far from solving the 
problem, it presented me with a blue 
screen containing a single folder icon 
blinking malignantly in the centre. 

That was it. My hard drive had 
given up the ghost and there was 
a real possibility that most, if not 
all, of the precious information on it 
was lost forever. As I said, it was a 
disaster. 

Except for one thing: I’d backed 
everything up. And I’d not just made a 
backup of my most important files but 
had backed up every single bit of data 
on the drive - files, applications, set¬ 
tings, preferences, everything - every 
hour, on the hour. 

I’d done this using an Apple Time 
Capsule, a device that combines a 
wireless router with a hard drive - in 
my case, a one-terabyte drive - plus 
the Mac’s built-in Time Machine soft¬ 
ware. I’d reviewed the Time Capsule 
not long before and thought it was 
such a great device that I went out 
and bought one myself. 

So yes, I was feeling very, very 
pleased with myself, and with Apple. 

But wait, as they say, there’s more. 
After getting a new (and bigger) drive 
installed I used the Time Capsule 
backup of the old drive to create a 
clone of it. An EXACT clone. It took 
16 hours to transfer the data over our 
wireless network, but it all worked 
perfectly. 


And why am I telling you this? To 
emphasise the importance of backing 
up. It’s not just that you might lose 
your work files, but think of all your 
personal files too. We’re all using the 
digital world more and more at home 
for music, photos, movies ... you name 
it. Where are your precious digital 
photographs and home movies, for 
example? Or that novel or master’s 
thesis you’re writing? Probably stored 
on one hard drive and not backed up. 
Just imagine if that drive gave up the 
ghost and you lost everything. 

Turn to Page 50 for the lowdown 
on how to back up properly. And just 
in case you haven’t done it and are 
faced with a dead drive, on Page 54 
data recovery guru Payam Toloo talks 
about resurrecting your files. 

The Great Australian Scam. While 
I’m feeling pretty happy and smug 
about my backing up, since arriving 
back from Dubai I’ve also become 
mightily annoyed about being ripped 
off by Australian telcos and internet 
providers: If someone mentions the 
word ‘cap’ to me again, I’m going to 
go postal. 

There are many irritating things 
about living in the United Arab 
Emirates, but using mobile phone 
and internet services isn’t one of 
them. I won’t go too far into the 
details, but suffice to say that the 
services are straightforward and 
affordable. 

On the mobile side, calling and 
texting is so cheap that almost no-one 
uses a landline and even the most 
downtrodden, exploited Indian worker 
has a mobile. (OK, data plans can get 
a little more complicated, but you get 
my drift.) The mobile phone is both 
liberating and improves productivity, 
as it should be. 


Back to Australia, however, and you’re 
faced with a bewildering array of plans 
and caps which exist for no other 
reason than to take more money out 
of your pocket. 

My wife and I signed up for $20 plans, 
thinking this was a reasonable price 
and would easily cover our use. We 
were faced with bills of over $300 for 
the first two months until we learned 
that the only way to use a mobile 
phone in this country is NOT to use it. 
Yes, I can pay more but I’m resisting 
as I know it’s a rip-off. 

Let’s look at the internet. Who in 
their right mind thinks it’s a good idea 
to limit downloads? Why do ISPs do 
it? That’s right... again, it’s a cynical 
money-grab. 

I signed up or a 10GB cable plan. 
Yes, it’s not that much data really, but 
again I was paying more than I used 
to in the Middle East - where for the 
price of the average Australian 5GB 
plan you get all you could eat. 

Anyway, I forgot about this insidious 
cap and blithely downloaded a few 
old TV shows from iTunes. Bang! We 
were throttled back to dial-up speeds 
and facing a bill of three times what 
we signed up for. 

I’m learning to live with it, but I have 
a bad taste in my mouth knowing that 
Australians are being denied full and 
proper use of the modern era’s most 
important tools. And I have no idea 
what we can do about it. ^ 
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H Harman International 




We are family. 


Compatible with: 


H Made for 

iPod 


E 


Works with 

iPhone 


JBL® Multimedia - Enthusiasts everywhere have experienced JBL sound in concert, on the road and at home. They know that 
wherever they are, they’ll be able to enjoy the clear, powerful audio that can be found in many of the world’s most celebrated 
cinemas, concert halls and arenas. Whether you’re streaming audio on your computer, playing music downloads through a 
JBL docking system or headphones for iPod or iPhone, or just getting lost in the tracks on the latest CD from your favorite 
artist, JBL products are compatible with your life. To learn more, visit www.jbl.com. 


CoNeXuS 


Distributed by Conexus 


www.conexus.com.au 


Ph 02 9975 0900 


© 2009 Harman International Industries. Incorporated. All rights reserved. JBL is a trademark of Harman International Industries, Incorporated, registered in the United States and/or other countries. iPod is a 
trademark of Apple Inc., registered in the U.S. and other countries. iPhone is a trademark of Apple Inc. iPod and iPhone not included. “Made for iPod" means that an electronic accessory has been designed to 
connect specifically to iPod and has been certified by the developer to meet Apple performance standards. "Works with iPhone” means that an electronic accessory has been designed to connect specifically to 
iPhone and has been certified by the developer to meet Apple performance standards. Apple is not responsible for the operation of this device or its compliance with safety and regulatory standards. 

















Your magazine, 
your forum. 


Conexus letter of the month 


FREE THE MACS 

In your May edition reader Russell Day 
was complaining about Apple’s hardware 
support, and particularly how a repair shop 
had to keep his MacBook Pro on the prem¬ 
ises until its turn came to be fixed. 

The previous editor, Chris Oaten, replied: 
“Agreed. Mostly. But especially with the 
requirement that a working machine be 
parked in a service bay awaiting a repair 
when it could be working for its owner 
while the job queue shortens. Can anyone 
in the service and repairs business tell us 
why this is so?” 

Well, there is no reason to do so. In fact, 
with supply lines here of at least one week, 
sometimes two weeks, I always let the 
customer have the computer during that 
time if they wish. 


Why can’t we show off? 

Like many people who read Australian 
Macworld, I am just a basic computer user 
and like most of the readers I am a proud 
Mac user. It’s great to see Macs becoming 
more popular in this Windows-dominated 
world and it’s with almost a smugness 
that I can point out all sorts of Macs and 
Mac products in movies, television shows, 
adverts and even in magazines and books. 
The product placement that is used in 
the media is fantastic and the good folks 
at Cupertino should taken a bow for their 
efforts. But there seems to be one area 
that has been totally forgotten in regards to 
advertising the Mac: 

Where can the average Mac user (and all 
those Mac users who are far smarter than 
average!) get an Apple accessory with 
the Apple logo on it? How I would love a 
laptop bag with the Apple logo on the side, 
to tell everyone else that I have an Apple 
laptop and not just another generic laptop. 

I see laptop bags with Dell, Sony and 
other company logos on them and yet the 
owners of these machine don’t seem half 
as proud in their computers. Surely Apple 
could license them out if they didn’t want 
to manufacture them? 


But there is a risk. If the customer suddenly 
decides to cancel the repair, or for what¬ 
ever reason just does not come back, you 
are stuck with the cost of a spare part. 

Or when the customer is not in a hurry to 
come back with the computer, the time- 
frame within which the broken part is to be 
sent back to Apple keeps ticking on. 

Kik 

Tau’olunga Komipiuta, Apple reseller & service 
provider, Tonga 

Thanks for the reply, Kik. Always great 
to hear from our overseas readers. 

Just the other day a Melbourne Apple 
repair shop technician told me the 
abandonment rate is surprisingly high, 
which is why they insist on hanging on to 
the machines. - DB 


There could also be a whole host of other 
advertising products that I am sure most 
Mac fans would buy: T-shirts, mouse pads, 
cups and key rings to name a few. Why 
can’t we advertise the products we love 
to use? 

Surely this would be another great form of 
product placement. Who better to endorse 
the product than those who choose to 
use it? If the products were out there to 
purchase I am sure they would sell. 

Then again, maybe I should try and get out 
more at the weekends! 

Ian Meilor, 

Rothwell, QLD 

We hear you, brother. I for one would love to 
carry more Apple branding about my per¬ 
son. We used to see far more branding, but 
now we seem limited to those white Apple 
logo stickers you get with a new Mac. - DB 


iPod battery blues 

My wife and I have just bought our son a 
16GB iPod touch as a graduation present 
as he just completed his degree. I am very 
impressed with it. It does so much more 
than the older iPods. 


♦ 

Each month, Conexus is giving a 
prize to the Australian Macworld 
reader who submits what we 
deem to be the most interesting 
letter. This month, the prize is an 
Enki iPWR battery pack. This is 
a high-capacity, lithium-polymer 
rechargeable battery for iPhone 
3GS and 3G, Touch2, and iPod. 
Enki’s iPWR battery pack is the 
solution for extending the battery 
life of your device by recharging 
it up to 1.8 times. The iPWR 
is a large-capacity battery of 
1800mAh/3.7V, yet is a palm-size 
battery with the ability to handle 
the demanding power of video 
playback and communications. 
The iPWR is a product certified by 
Apple and carries both the "Made 
for iPod” and “Works with iPhone” 
endorsements. 


Letters should be emailed to 
macworldeditor@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 170 
Dorcas Street, South Melbourne, 
Victoria 3205. Letters of fewer than 
200 words are given preference. 
Comments posted to the forums 
on www.macworld.com.au are 
also eligible for the prize. We 
reserve the right to edit letters and 
probably will. To be eligible for the 
prize, you must include your full 
name and address, including state 
or territory. 


TERMS AND CONDITIONS. Conexus letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter 
send tips or queries to macworldeditor@niche.com.au with a subject header of "Command - V". Entries will be judged by the editorial staff of 
Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every person who enters. No cor¬ 
respondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree 
of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter ac¬ 
cepts no responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the pnze(s). 7. The Promoter 
is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. 
The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 

10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with 
this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street. South Melbourne. Victoria 3205 
Ph 03 9948 4900. (ABN 13 064 613 529). 
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Today I was having a bit of a look to the 
future and wanted to see abut battery 
replacement - not warranty but just as it 
wears out later on. I was shocked to see 
that 'battery replacement plan’ here in 
Australia means the whole iPod! 

You get in exchange a new iPod or a refur¬ 
bished iPod or a used iPod - apparently 
luck of the draw. In the case of an iPod 
touch 32GB a “battery replacement” will 
cost you $478 (including battery, service 
charges, postage and handling). Ah ha! I 
thought... it must be too hard to replace 
the battery in these new iPods, but no, 
apparently it is possible in the US. 

On Apple’s US website it costs US$79 for 
an iPod Touch battery replacement and 
another US$6.95 shipping plus any local 
tax. Apparently the exchange rate for the 
Australian dollar hasn’t just dropped, it has 
plummeted: A$478 = US$86. 

Why? Is it just blatant profiteering or is 
Apple Australia unable to replace batteries 
without changing the whole unit? 

Oh, and by the way, it takes them about 
a week after they receive your old iPod to 
send you the new/refurbished/used one. It 
is two to three weeks if you have one that 
is personalised by Apple (engraved). If 
they are just giving you a different one why 
does it take a week? Why not a swap and 
go arrangement if there is no personalisa¬ 
tion? It would be cheaper to post it to the 
USA for a replacement battery. 

I was going to get an iPhone 32GB 3GS 
but am not inclined to now if I have to buy 
a new one every couple of years. 

Wayne Johnston 
Rathdowney, QLD 

Apple Australia replies: The iPod is a sealed 
unit and as replacing the battery may 
damage the case, we swap out the iPod 
on receipt from the customer. To speed up 
the process we supply the customer with 
a newly remanufactured unit which they 
can then re-sync with iTunes to put all of 


COMING TO AUSTRALIAN MACWORLD 
Dual-booting. A Mac doesn’t always have 
to be a Mac ... it can be a Windows PC as 
well. Let Macworld show you how to do it. 
Lab test. Routers. Web browsing may be 
hugely popular but without a quality router 
it can be painful. We look at the best the 
market has to offer Mac users. 

To advertise. Call Liana Pappas 
03 9948 4974. 

To subscribe. Free-call 1800 804 160. 


their content back on their iPod touch. On 
receipt of a unit we typically ship overnight 
to provide a unit to the customer, or if they 
present the unit at the Apple Store we 
will typically handle this while they wait. 
Personalised iPods take longer as Apple 
needs to re-engrave the case. 

The pricing stated is also incorrect. For a 
16GB iPod touch the price is A$109. 

Further details on pricing are available at 
www. apple, com/support/ipod/service/ 
prices/#australia 

iPod repairs can be handled at any Apple 
Retail Store, Apple Authorised Service 
Providers or via the mail-in process using 
Australia Post. 


Make mine a MUG 

I was surprised that the advice on trouble¬ 
shooting in the July AMW did not mention 
Mac User Groups (MUGs). 

As an elderly retired Mac home user my 
first port of call when I have a problem 
is the expert members of Brisbane’s 
Apple-Q. And one of the most useful Mac 
journals for the home Mac user, in my 
opinion, is AUSOM News from the 
Melbourne MUG. 

In Brisbane I also have access to a library 
of up-to-date Mac books and to talks and 
seminars on Mac software. 

My advice to any home Mac user is, ‘Join 
your local MUG.” 

Derek Fielding 
via email 

You’re right, Derek... MUGs are a valuable 
resource for the Mac community. Might 
I suggest, however, that you make the 
Australian Macworld Forums (www. 
macworld.com.au/forums) your first port 
of call when you have problem? There 
are literally thousands of members there 
who can help you at any time of the day or 
night. - DB 


COMING TO DESKTOP 
For me? Personalisation appealing to the 
consumer ego is all the rage. We look at just 
how personal you can get with variable data. 
It’s a visual thing. Desktop delves into the 
art of creating special effects for movies. Are 
they real? Is it CGI? We ask the experts to 
take us behind the scenes. 
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iSkin touch for $49.95 
iPod touch 




iSkin Vibes for $39.95 iSkin solo FX for $54.95 

iPod nano iPhone 3G 



iSkin Cerulean F1+TX 

Wireless Stereo Bluetooth 
Transmitter & Headset. 

$249.95 


iSkin Cerulean FI 

Wireless Stereo Bluetooth 
Headset. 

$149.95 


iSkin Cerulean TX+RX 

Wireless Stereo Bluetooth 
Transmitter & Receiver. 

$229.95 



iSkin Cerulean XI 

In-Ear Noise Isolating 
Earphones. 

$149.95 


iSkin Cerulean XI 

In-Ear Noise Isolating 
Earphones. 

$149.95 



iSkin Cerulean XLR 

Advanced Two-Tone 
Earphones. 

$49.95 


Available at the below Resellers and others. 


My Mac Sydney 
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20 Bronte Road, 

Bondi Junction, NSW, 2026 
(02) 8383 1600 
www.mymac.com.au 
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Reseller 

160a Pacfic Highway 
Coffs Harbour 2450 
Ph: 02 6651 5655 


Beyond the Box 
Apple Premium 
Reseller 
1 Puckle Street 
Mooneeponds 3039 
Ph: 03 93728899 


Lightforce Computers 
Apple Authorised 
Reseller 

1/10 Brigantine Street, 
Byron Bay, NSW, 2481 
(02) 6685 8796 


TalkToThe Mac 
Apple Authorised 
Reseller 
32 Grafton St, 
Cairns, QLD, 4870 
(07) 4041 6000 


Xero Computing 
Apple Authorised 
Reseller 

106 Elgin Street, 
Carlton, Vic, 3053 
(03) 9347 1066 


My Mac Melbourne 
Apple Premium Reseller 
172-192 Flinders St, 
Melbourne, Vic, 3000 
(03) 9662 9666 
www.mymac.com.au 



















BlackBerry in sync at last 


I n a reminder that not everyone is an iPhone user, 
Research In Motion (RIM) has announced it will 
release BlackBerry Desktop Software for the Mac 
this month. 

BlackBerry Desktop Manager will give BlackBerry 
users a first-party solution for syncing their BlackBerry 
to their Mac. 

Until now, Mac-owning users of the BlackBerry - still 
a popular choice with many IT professionals and corpo¬ 
rate employees — had to run Windows on their Mac to 
access the bundled software that enabled them to syn¬ 
chronise content between a PC and the device. 

Or they had to use third-party software enabling the 
BlackBerry to communicate with the Mac, including 
The Missing Sync from Mark/Space and PocketMac for 
BlackBerry, which RIM provides for free to Mac-using 
BlackBerry owners. 

But these solutions have proven to be complicated or 
unreliable - PocketMac received a three-mouse review 
from us, with the comment: “Deletes contact infor¬ 
mation without warning; email syncing is difficult to 
accomplish.” Or they have lacked functionality, leading 
to great anticipation among BlackBerry users for this 
software release. 

BlackBeny Desktop Software for Mac features the abil¬ 
ity to synchronise iTunes playlists, calendars, contacts, 
notes and tasks. It also enables users to add and remove 


applications and games to and from their BlackBerry de¬ 
vices, update those devices when new software becomes 
available, back up and restore device data, and perform 
automatically scheduled backups with enciyption. 

What’s more, the software can manage multiple Black¬ 
Berry devices from a single computer. 

In December, RIM released a ‘preview’ of BlackBerry 
Media Sync for Mac - software that enabled some Black¬ 
Berry devices to synchronise music with the Mac and 
iTunes. ^ 
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Get your external drives to talk nicely 
with Mac OS X 


I f you’ve been using your Mac for even a little while, 
you’ve probably built up enough photographs, 
videos and documents that you’re thinking about 
backup. You’ve gone to the corner computer store, 
picked up an external USB hard drive that says it’s both 
Mac and PC compatible, plugged it in and started going 
on your merry way. 

Too easy, right? Well, sort of. 

The reason such drives are Mac compatible is because 
they are preformatted using the FAT32 file system, a 
scheme for storing and managing files that has become 
the lingua franca of contemporary (read: Windows) 
computers. FAT32 is robust and suitable if you’re fre¬ 
quently moving files between Macs and PCs, but it has 
its limitations. 

Most notable is its limit of 4GB for any one file. This 
may seem like a lot, but when you start building large 
video files, authoring DVDs or even just download¬ 
ing lots of pictures, it can quickly cause problems. My 
iPhoto library, for example, is stored in one 105GB 
file. 

The other major omission from FAT32 is ‘journaling’, 
which logs changes made to files so the file system 
can retrace its steps and avoid losing data in case the 
power goes out while it’s writing a file. Windows’ NTFS 
file system also supports journaling and files bigger 
than 4GB, but Mac OS X doesn’t support NTFS; Mac 
OS X has its own file system, called HFS+ or Mac OS 
Extended. 

Mac OS X can read from NTFS drives but not write 
to them. Paragon Software’s Paragon NTFS for Mac OS 
X (www.paragon-software.com) adds NTFS support for 
Mac OS X, but if you want to keep Mac OS X out-of-the- 
box - or if you want too ensure that ‘Mac compatible’ 
external drive really is optimised for Mac OS X - you’re 
going to have to reformat it in HFS-+- (Windows doesn’t 
support HFS+, by the way, but Paragon’s new HFS+ for 
Windows addresses that problem). 

This also has implications if you’re hoping to bring 
your NTFS-formatted Windows external drive over to 
your Mac; in this case, your best bet is to copy the data 
from your NTFS drive onto your Mac, format the drive 
as HFS+ and move the data back onto the drive. 

Getting your external drive properly up to speed for 
your Mac takes a few extra steps but the speed improve¬ 
ments and flexibility make it worth it. Mac OS X handles 
all disk operations - burning ISO images, building DMG 
disk images (discussed in a previous issue), formatting 
and checking drives and partitions - through a program 
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called Disk Utility. Find and run it using Spotlight 
(Command-space) or in your Applications/Utilities 
folder. 

When Disk Utility starts up, it shows a list of the 
currently mounted drives along the left-hand column. 
Note there is an icon for the physical drive itself, and 
indented icons for the partitions on that drive. Click on 
one, and Disk Utility will give you the options for the 
drive you’ve selected (including First Aid, Erase, Parti¬ 
tion, RAID and Restore). 

Be very careful with Disk Utility as it’s entirely pos¬ 
sible to format the wrong drive and have everything end 
up in tears. Measure twice, cut once, as the carpenters 
and tailors say. 

If you’re like me, you’ll happily plug in your drive, 
choose it from a list and click ‘Erase’. You’ll note the 
drive’s current format is listed as MS-DOS (FAT) and, no 
doubt, use the pull-down menu to change this to Mac 
OS Extended (Journaled). You’ll type in the name of your 
volume as you want it to appear on the computer in the 
future, then click Erase and confirm your intent in the 
dialogue box that will appear. 

All good? Not necessarily. Mac OS X will erase your 
old volume (‘My Passport’ in the case of my WD Pass¬ 
port external drive) but chances are that it will give it a 
cryptic name like ‘disk5s 1 ’, as it has done for me many 
times. Click on the containing drive and Disk Utility will 
still report it as FAT32. 

Huh? The problem is that your ‘Mac-compatible’ 
drive comes with a FAT32 Master Boot Record (MBR) - 
the instructions that let tell your computer how to start 
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up. Telling Disk Utility to format the disk as Mac OS 
Extended (Journaled) might seem to change the drive, 
but it doesn’t erase the FAT32 MBR - so the drive still 
looks like a FAT32 drive to Mac OS X. Chaos ensues. 

To fix this, click on the drive and its Partitions tab; se¬ 
lect ‘1 Partition’ under the Volume Scheme option; type 
in a name for the volume (‘Offsite Backup’ in my case); 
and click on the Options button underneath the parti¬ 
tion map. Odds are that ‘Master Boot Record’ is ticked; 
change this to ‘GUID Partition Table’, click OK, Apply, 
and Partition in the confirmation dialogue. 

All going well, you’ll see a progress bar for about 15 
seconds as Disk Utility repartitions and reformats the 
drive. The drive will then show up in the drive list with 
the correct partition name shown. Click on the drive and 
it now correctly shows up as being a Mac OS X Extended 
(Journaled) type, and should be mounted on your Mac 
OS X ready to receive files. 

You’re ready to go, but don’t forget to unmount the 
drive, by dragging its icon to the trash bin or clicking 
the eject button next to its name in Finder, before you 
unplug it. ^ 


— 'Switcher Sensei' David Braue is Australian Macworld's 
online editor. 


Art on the 
iPhone 

T he mobile app Brushes 
promises realistic brush 
styles and a staggering 
array of colours for creating 
paintings on your iPhone or iPod 
touch. You can use Steve Sprang’s $5.99 app to sketch 
a self-portrait, a nice still life or anything else that your 
creative muse inspires you to paint. 

If you’re artist Jorge Colombo, though, such inspira¬ 
tion includes creating a cover for The New Yorker. 

The 1 June, 2009, issue of the magazine fea¬ 
tured Colombo’s handiwork. The entire cover was 
created via Brushes - not that you would be able to tell. 

“It doesn’t feel like something that was done digitally,” 
New Yorker art director Fran^oise Mouly told the New 
York Times , describing Colombo’s work as “poetic and 
magical”. 

See for yourself at the New Yorker website (www. 
n ewyorker.com/online/bl ogs/tny/2 009/0 5/jorge- 
colombo-iphone-cover.html), which also features an 
amazing stroke-by-stroke video of Brushes in action, 
taken with a companion app, Brushes Viewer. ^ 
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EA comes to play 

M ac gamers, rejoice. EA has announced the 
development of a cool new The Sims 3 
expansion pack, and the availability of a Mac 
beta trial of Warhammer Online: Age of Reckoning. 

The Sims 3 World Adventures, the first expansion 
pack to the best-selling The Sims 3 Mac game will ship 
to retailers worldwide in the week of 16 November. 

For the first time, players can take their Sims on new 
journeys to real-world inspired destinations around the 
globe and seek out new adventures. 

The game promises experiences such as mastering 
martial arts in Shang Simla, China, discovering rich 
culture and famous landmarks on a romantic getaway 
to Champs Les Sims, France, or exploring the depths of 
ancient tombs in A1 Simhara, Egypt. 

Adding depth to the game, players can search for 
secret treasures, learn new skills and meet new Sims 
with unique personalities and cultures. 

The Sims 3 World Adventures will also be available for 
the iPhone and iPod touch in early 2010. 

Meanwhile, on a slightly more violent note, the beta 
version of Warhammer Online for Mac is now available 
for download from www.warhammeronline.com/mac. 

The Mac version of the critically acclaimed MMOR- 
PG, Warhammer Online: Age of Reckoning (WAR) is 
scheduled for official release in spring this year, when 
players on both platforms will be able to battle and quest 
together on the same servers. 

The beta of Warhammer Online allows current players 
to download a client to their Macs and play with their 
live game accounts. Players who do not have an exist¬ 
ing live account will be able to participate in the beta 
version of WAR on Mac by downloading a 10-day beta 
trial account. 

“The MMORPG audience continues to expand, and 
that means gamers eager to experience WAR aren’t all 
playing on a PC,” WAR executive producer Jeff Hickman 
says. “We want as many players as possible to experi¬ 
ence the glory of Realm v Realm combat, and bringing 
WAR to the Mac makes this an exciting reality.” ^ 


United we stand 

U nified communications is the latest Big Thing, 
with Gartner rating it as one of its top five 
strategic technologies for 2009. Put simply, 
UC can be seen like a communications net spread over 
your business and linking everything from telephony, 
email and calendars to accounting and sales databases. 
It breaks down distance and time barriers, so all em¬ 
ployees are part of a unified, holistic system no matter 
where they are. 

But with the rise of UC, Mac users are wondering which 
system is best for them. There’s actually only one system 
which works natively on Macs, and that’s maximiser, 
developed by SpliceCom. 

“It’s a system that sits on your WAN or LAN and inte¬ 
grates with the rest of your enterprise solutions,” says 
SpliceCom Australia CEO Martin Petersen. “And wher¬ 
ever your WAN or LAN goes, so does your telephony. 

“Security isn’t an issue either - if you have network 
security you’ll have security for your telephony.” 

The award-winning maximiser can be adapted to 
fulfill almost any task you throw at it. Say your sales 
department receives a phone call from a customer 
whose account is overdue - this is detected by the 
SpliceCom system, which re-routes it to your accounts 
department instead. Dialling directly out of Filemaker 
or “popping” a customer screen on receipt of a call are 
easily achieved. 

Users have a computer softphone on their desks, with 
a screen that provides context-sensitive information. 
When they’re working in a remote location, the func¬ 
tionality of the phone is transferred to their broadband- 
connected Mac as if they were sitting at their desks. And 
when they’re on the road they have access to very simi¬ 
lar functionality through their iPhone. 

The system also works on Windows and Linux based 
systems - and even in mixed PC/Mac environments. ^ 

— For more information, contact SpliceCom Australia via 
info@splicecomaustralia.com, phone (02) 9922 0999 or visit 
www. splicecomaustralia. com. 
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Bento gets template-swapping site 


W hen Bento 2 made its debut, the enhance¬ 
ments to FileMaker’s personal database 
application included the ability to import 
and export templates. What’s more, FileMaker promised 
that it would create a place where users could share tem¬ 
plates they had created in Bento. 

That place is FileMaker’s Bento Template Exchange, 
which is now open for business. The website features 
templates - predesigned database forms lacking only 
data - in 15 categories, including Arts and Photography; 
Business; Contacts and People; Education; Events Plan¬ 
ning and Projects; Finance; and Music and Movies. 

Visitors can search among the most popular tem¬ 
plates, as well as recently added offerings. Users who’ve 
whipped together their own Bento templates can also 
upload their handiwork to the Template Exchange, help¬ 
ing other users with similar organisational needs. 

Not only can you use the templates with the desktop 
version of Bento, but you can also put them to work with 
the recently released iPhone version of Bento after you’ve 
synced the mobile and desktop versions of the app. 


You’ll need Bento 2 to import and upload templates to 
the Bento Template Exchange. But the service is avail¬ 
able to users running the trial version of Bento as well as 
the full version of the personal database program. 

Bento is a tool for tying together otherwise disparate 
digital “stuff’ on your hard disk, like an email message in 
Mail, a couple of contact records in Address Book, some 
expense receipts, a to-do list, some deadlines in iCal, and 
a couple of text or spreadsheet documents. But at a more 
basic level, Bento is a very slick, veiy easy-to-use data¬ 
base management system for individual users, whether 
you’re at home or in your office. ^ 


Find inspiration in what others are doing. 

See real-world uses and downloadable templates. 



Left Brain or Right Brain 


Left Brain: Logic, details, math and science, 
reality, forms, strategies, words and language. 


Choosing EazyDraw is a No-brainer 


Right Brain: Feeling, big-picture, imagination, 
symbols, images, perception, fantasy, possibilities. 




Whether your ideas float off the page or need to claw their way to 
reality, EazyDraw is with you from the big picture to the details. 


Technical Drawings 
Charts & Diagrams 
Text Layout 
House Plans 


eazydraw 


® 


have fun drawing on OS X 


Illustrations 
Logo Design 
Web Graphics 
App Icons 


www.eazydraw.com or call +i 608.444.5245 


Vector Drawing App for OS X 
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Welcome to the world of the Twits 


Tips, Tricks, and 

Tweets 

Twitter Tips, Tricks and Tweets 

(Wiley) 

Author Paul McFedries 

ISBN 0-470-52969-5 

RRP $32.95 



I— ; 


Twitter for Dummies (Wiley) 

Author Laura Fitton, Michael Gruen 
and Leslie Poston 
ISBN 0-470-47991-4 
RRP $37.95 



A re you a twit? Do you want to tweet? Or do 
you see it as a colossal waste of time? Which¬ 
ever way you lean, John Wiley 8t Sons has 
released two new how-to books on the social network¬ 
ing phenomenon that is Twitter. 

Twitter for Dummies and Twitter Tips, Tricks and 
Tweets cover much the same ground, but while the 
latter is aimed at purely social users of Twitter, the 
Dummies book covers this ground but takes it further 
into the business and social-change areas. 

For those who don’t know what Twitter is, it’s a social 
messaging site that allows users to communicate in real 
time with friends, family, business associates and clients 
- using only up to 140 characters at a time. 


It might seem unrealistic to use only 140 characters, but 
this paragraph is 139 exactly. And a bit of brevity in 
writing never hurt anyone. 

Fans of the medium say the biggest benefits are the 
fact that users can be as active or passive as they like, 
and that it relieves the pressure of responding that comes 
with emailing or texting. 

The fact is, you choose who to follow - that is, whose 
updates to receive. And the updates, or tweets, you send 
can be private, semi-private or open for the whole world 
to read. 

In Twitter for Dummies, the authors say, “Twitter has 
changed and enhanced the way that people communicate 
with each other, with brands and companies, and with 
social movements and initiatives. Twitter has empowered 
users to raise money for people in need, coordinate 
rescue efforts in the wake of a natural disaster, and alert 
authorities to emergencies and illegal activities.” 

Both of these books cover the basics of setting up a 
Twitter account and communicating with other users. 
They then move on to more advanced subjects such as 
using your mobile phone, adding Twitter to a website or 
blog and finding more powerful ways to read, write and 
control tweets. 

TTTEtT is a far more user-friendly, readable book, but 
Twitter for Dummies is more comprehensive - particu¬ 
larly in its advice on using Twitter as a business and 
organisational tool. 

Of course, too much information can be a bad thing - 
the US Marines, the NFL, courtrooms and the like haven’t 
banned Twitter for nothing - so bear that in mind if these 
books convince you to jump on the bandwagon. ^ 



Sponsored by 

Macworld FileMaker 


AUSTRALIAN MACWORLD 

PODCASTING FORTNIGHTLY 


Messages from the magazine and online editors, the 
“beer o’clock” gabfest with IT writers, user tips from our 
Filemaker training specialist, and more. 

Go to www.macworld.com.au/podcasts 
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MUG activities: September 

Tue 1 

MacTalk Hunter [NSW] 

vwwv.mactalkhunter.org.au 

Wed 2 

Club Mac Inc [NSW] 

vwvw.clubmac.org.au 

Toowoomba Apple and Macintosh User Group Inc. [QLD] 

www.taamug.org.au 

Thu 3 

Hervey Bay Macintosh Users Group [QLD] 

www.hbmug.com 

Fri 4 

South Australian Apple Users’ Club [SA] 

www.saauc.org.au 

Sat 5 

AUSOM Incorporated [VIC] 

www.ausom.net.au 

Mon 7 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

Tue 8 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Macintosh Multimedia Group [VIC] 

www.ausom.net.au & www.imug.com.au 

Wed 9 

AUSOM Retirees and Others [VIC] 

vwvww.ausom.net.au 

BEAUT [VIC] 

www.beaut.org.au 

Coffs Mac Users Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

South Australian Apple Users’ Club [SA] 

www.saauc.org.au 

Sat 12 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Mon 14 

Macintosh Users Group Sunshine Coast [QLD] 

www.mugsunco.org.au 

Sun 20 

Apple-Q Inc [QLD] 

www.apple-q.org.au 

Tue 22 

Internet Machintosh User Group 

www.imug.com.au 

Thu 24 

Central Vic Mac Users Inc. [VIC] 

vwvww.cvmu.net 

- List compiled by Nicholas Pyers 




SpliceCom 

Defining next-generation communication 


Splicecom Australia 
L4, 53 Walker Street 
North Sydney 
NSW 2060 


Tel: +61 2 9922 0988 

info@splicecom.com.au 

www.splicecom.com.au 


One Company, One System 



MacOptimise 

your business 
your life 

Authorised SpliceCom resellers with 
specialist Macintosh integration. 25 
years experience in IT systems design 
and support. Server, desktop, mobility 
and communications convergent 
solutions based firmly on Apple's 
advanced Mac OS X 


One World, Anywhere 



Vision for iPhone 
from SpliceCom 



www.macoptimise.com info@macoptimise.com 


Ph: 02 8004 0224 - P.O. Box 411 Rozelle NSW 2039 


www.macworld.com.au 
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[OFF THE NET] 


Hotgnks 

MacTheatre is available on CD for $10 from participating Apple User 
Groups, including; 

homepage.mac.com/sydamug/amugmembers/disc/orderform- 

nonmem.html 

AMUG Sydney 

www.ausom.net.au/discofthemonth 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.bsmug.ozshop.net 

Byron Shire Mac User Group 

www.cvmu.net 

Central Victorian Macintosh Users Inc 

groups.yahoo.com/group/coffs_mac_users 

Coffs Harbour Mac Users Group 

www.gmug.org.au 

Geraldton Macintosh User Group 

www.mactalkhunter.org.au 

MacTalk Hunter 

www.saauc.org.au 

South Australian Apple Users Club 

Many User Groups allow you to purchase the Discs of the Month from 
their meetings - often at a discount; or to order via the web, postal mail, 
fax or telephone. 

MacTheatre 

M acTheatre is a collection of tools that help 
you convert media resources into a format 
your Mac, iPhone and iPod can utilise, as well 
as some great applications for turning your Mac into the 
central hub of the ultimate home theatre system. 


Blackout Media Player; Media player with unique features 
including free on-demand music, lyrics from LyricWiki 
and pictures and biographies from Wikipedia. Post com¬ 
ments about artists, and create and share playlists with 
friends. Freeware 

CenterStage: Powerful and intuitive media centre 
application. Open Source 

Handbrake: Multithreaded video transcoder that con¬ 
verts DVD like sources into QuickTime, AVI or OGG files. 

Open Source 

Hulu Desktop; Lean-back viewing experience. It features 
a sleek new look that’s optimised for use with Apple 
remote controls, allowing you to navigate Hulu’s entire 
library with just six buttons. Freeware 
iSquint: Convert video files into a format understood by 
iPods. Freeware 

iTheater: Aims to create a media centre application for 
Mac OS X that integrates most media-based Mac appli¬ 
cations into a single console. Open Source 
iVideo: Makes it easy to find and organise your mov¬ 
ies. Demo 

iWatchTV: Lets you organise episodes of your favou¬ 
rite TV shows with ease. iWatchTV keeps all videos and 
subtitles clean and ordered. Plugins can fetch episodes 


information such as air dates and titles and look for new 
subtitles and torrents to download. Freeware 
Kenbushi: Powerful digital media jukebox which puts 
your media library at your fingertips for easy browsing, 
fast searching and instant playback. It includes a Secure 
Data Backup system and easy File-Sharing over LAN or 
Internet. Demo 

Kyaya Media Player: Media player that takes advantage 
of Apple’s Core animation and Spotlight features. Open 

Source 

MacTheRipper: Designed for making “fair use” backups 
of DVDs. Ideal to prevent your kids from scratching your 
precious DVDs Demo 

MacVCD X: Video player software for your Mac that 
plays everything. Demo 

MediaCentral: Turns your Mac into the ultimate home 
theatre system: MediaCentral handles not only YouTube 
videos, IP TV and numerous audio and multimedia for¬ 
mats, but also shows videos from your hard drive and 
integrates Skype. Trial 

MediaSnap: Easily search, download and save videos 
from YouTube. You can save your downloaded YouTube 
videos as QuickTime movies or as mp3 (audio only) and 
put it on your iPod. Freeware 

MiniTube: Native YouTube client that lets you watch 
YouTube videos in a new way: you type a keyword, and 
it gives you an endless video stream. Flash Player is not 
required. Open Source 

MovieTime: Simple yet powerful fullscreen movie play¬ 
er that will play any movies supported by QuickTime. 

Freeware 

Perian: The Swiss Army Knife for QuickTime, that adds 
native support for many popular video formats. Open 

Source 

Plex: Bridges the gap between your Mac and your home 
theatre, doing so with a visually appealing user interface 
that provides instant access to your media. Plex can play 
a wide range of video, audio and photo formats as well 
as online streaming audio and video. The real power of 
Plex is found in its library features: Organise your media 
into versatile libraries, automatically retrieve metadata 
from the Internet, and display your libraries using one 
of the visually stunning skins. Open Source 
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Private Screening: Turn your Macintosh, your big-screen 
TV, and your 5.1 audio components into the ultimate 
home theatre system. Just drag and drop your existing 
library of VIDEO_TS folders into Private Screening’s 
library, add DVD artwork, organise your movies into 
groups and play. Shareware 

ProVisionPlayer: Manages an unlimited amount of clips in 
an unlimited number of playlists and gives a tremendous 
amount of control to the playback of these video clips in¬ 
cluding hue, brightness, saturation, start/stop times, and 
speed, either on a global or per-clip basis. Demo 
RealPlayer: Cross-platform media player. Free 
Riplt: Enables users to create a playable copy of the con¬ 
tents of a Video DVD on their hard disk. Trial 
SageTV: Lets you enjoy your favourite TV shows and 
YouTube video when you want, wherever you want. 
Browse, search and watch all the latest YouTube video 
from the comfort of your couch. Trial 
Simplify Media: Connect your music - listen to your 
home library over the internet; Browse and play your 
friends’ songs on your computer or iPhone. Free 
TV Row: Have you ever dreamed about having Front 
Row on your TV without the hassle of re-arranging the 
displays in preferences? TV Row lets you use Front Row 


on your TV with a simple click of a button. TV Row is 
very lightweight and only changes the preferences of 
Front Row. Freeware 

Ultimate DVD Player: Plays back DVDs and allows you to 
change the speed (50-150 percent) and pitch. And yes, it 
will slow down the video as well. Great for checking out 
music DVDs Also allows you to set loop points, book¬ 
marks and many other useful things. Shareware 
VLC: Highly portable multimedia player for various 
audio and video formats (MPEG-1, MPEG-2, MPEG-4, 
DivX, mp3, ogg, ...) as well as DVDs, VCDs, and various 
streaming protocols. Open Source 
Windows Media Components for QuickTime: This Flip4- 
Mac offering plays Windows Media files (.wma and 
.wmv) directly in QuickTime Player and allows you to 
view Windows Media content on the Internet using a 
Web browser. Free 

XBMC Media Center: The ultimate hub for all your me¬ 
dia. Easy to use, looks slick, and has a large helpful com¬ 
munity. Open Source 

— List complied by Nicholas Pyers 

The full online version of this list can be found at 

www. macworld. com. au 
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Barely There is Case-Mate's new 
line of protective covers, with Screen 
Protector incl. RRP $29.95 


© ouG 




RRP $119 


fuel for your iPhone 


Specs: 

- battery capacity: up to 2300mA 
- battery charging current: up to 450mA 
- battery max discharging current: 2A 
- power consumption: 5v/2.5w 


is a soft-grip holster case built around a certified 
rechargable lithium polymer battery, 
is a complete solution for someone on the go! 


Napa or 
Carbon Fiber 
Leather over a 
Polycarbonate 
shell are 
Case-Mate's 
World Class 
Cases, 
from RRP 
$49.95 


case-mate 

Distributed in Australia by 


WebEquip 


For reseller locations please see: 

www.webequip.com.au 
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Software 



Chris Oaten is 

a software junkie. 
His Applications 
folder contains 
191 items. And 
counting. 


Slick is the keyword 


T he first time I looked at an 

online, real-time collaboration 
tool, the capabilities of the 
web-based experience were less than 
overwhelming. It seemed to be a case 
- and this was back in early 2008 - of a 
solution looking for a problem. 

The vendor offering the hosted 
solution back then was the same 
one, Adobe, which made a strong 
impression with what was, at the 
time of writing, the preview release 
of its latest online collaboration tool, 
Acrobat.com Presentations. 

The problem the solution was 
looking for is now so much clearer. In 
a world where speed of delivery and 
workflow efficiency have become a 
form of currency, it’s easy to imagine 
collaborators in airline business 
lounges in separate continents being 
able to make good use of real-time 
collaboration tools, if not merely to 
integrate important data but to obtain 
disclosure approval at the last minute 
before heading into a meeting. 

Acrobat.com Presentations provides 
an online tool that fulfills the same 
function as PowerPoint or Keynote. It 
doesn’t offer all the bells and whistles 
as desktop software (limited font 
choices, for instance) but with the 
ability to bring together a group of 
authors to collaborate online, there is 
a clear productivity advantage. 

Here is where Acrobat.com 
Presentations steps in. Creating a 
presentation begins with a document 
author who, after creating a new 
document, can invite co-authors via 
an email link to contribute in real time 
in building a presentation. Anyone 
with a network connection can join in. 

The author can set up slides from 
themes and templates and 


Hotgnks 

http://labs.adobe.com/technologies/presentations/ 



Adobe's Presentations 


Being able to collaborative!)' 
create and edit presentations 
online offers a real 
enhancement to productivity, 
especially for project 
stakeholders working for 
national or international 
companies in which data and 
capacity to authorise is spread 
across many sites. 


co-authors can make their additions 
or corrections to different slides 
simultaneously. 

There appears to be no limit to 
the number of co-authors who can 
collaborate, but all users must have a 
free Acrobat.com membership. 

The creative process follows the 
same conventions as comparable 
desktop software. Create a new 
presentation; choose a master slide, 
if one is needed; add new slides; add 
new elements, insert text, images, etc. 

When you are finished editing, you 
play a slideshow just as you normally 
would but from within your web 
browser. You can’t export a slideshow, 
except as a PDF file, but you can save 
your slideshow and access it later, so 
not being able to export it is immaterial. 

I found that when creating a 
slideshow there was little I was left 
wanting for in terms of editing tools, 
although it’s disappointing that Flash 
is the only importable video format. 

In setting up a trial presentation and 
collaborating with Australian Macworld 
editor Dave Bullard, changes made by 
either of us were as close to real-time 
as seemed possible, and using the 
editing tools was, dare I say, fun. 

Features still missing from 
Presentations such as group 


scheduling and integration with other 
Adobe online tools such as Buzzword 
would seem a logical progression 
and a look through the Adobe forums 
reveals Adobe is at least intending to 
address most of the shortcomings. 
Adobe v Google. Adobe’s cloud- 
based solution to slideshow 
collaboration isn’t the only game in 
town. Comparisons to Google Docs 
is inevitable. 

Such a comparison boils down 
to speed versus style. There can 
be no doubt that Adobe’s editing 
tools are, style-wise, the superior 
option, allowing for the creation of 
presentations that have a measure 
of polish more akin to a presentation 
created with a desktop application. 
Text treatments, image effects and 
colour options are some aspects in 
which Adobe’s solution is superior. 

However, Google’s offering, 
apart from feeling speedier, has 
two features that for many users 
will trump Adobe’s solution. One is 
the ability to publish a presentation 
online for anyone to see. The other 
is the ability to import PowerPoint 
slides. 

But I wouldn’t be surprised to see 
Adobe bringing these features into play 
in future versions of Presentations. ^ 
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Meet Bento. 2 

The personal database from FileMaker that's as easy to use as a Mac. 



by FileMaker 

Bento 2 

Bringing it all together to get you organized. 




All together now. 


Compatibility with 
Bento for iPhone and 
iPod touch* 

*NEW Bento App 
sold separately through the 
iTunes App Store 



Bring together Address Book, iCal, Mail, and more! 

Now you can organize your important information-from contacts and calendars, to 
emails and events, to files and photos-all in one place. 



The perfect complement to your spreadsheet. 

If you're managing lists in Microsoft Excel or iWork Numbers, you can easily bring 
them into Bento to view your information in beautiful Bento forms, get easy iTunes- 
style searching, instant sorting, quick summary stats, and much more! 



Get organized with style. 

Even if you're brand new to the Mac community or to databases, it's never been easier 
to get organized thanks to ready-to-use templates and elegant themes designed by 
Mac artists. 


Buy Bento at a store near you, or visit www.filemaker.com.au/bentoMac to buy Online - Only AU$79 


© 2009 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are registered trademarks of 
FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 


* 

FileMaker 




















Education and the Mac 


Martin Levins 

likes empowering 
people to create 
using computing 
technologies 


Digital citizenship 


F ast becoming a catchcry 
in education circles, Digital 
Citizenship is one of those 
terms that is difficult to define, and on 
closer examination, may actually be 
unhelpful in understanding our role as 
teachers. 

The National Archives of Australia, 
when discussing the notion of 
citizenship begins: “A guide to 
Commonwealth government records 
on citizenship in Australia faces two 
significant problems, which require 
elucidation at the outset.” 

Aah - I love the smell of elucidation 
in the morning. 

If there’s a confusion between the 
concept and history of citizenship, it’s 
largely because, until Arthur Calwell’s 
push in the late ’40s (almost 100 
years since the US defined citizenship 
in its 14th amendment), pretty much 
everyone born in Australia was a 
‘British Subject’. (Well every pale 
person anyway, but that needs to be 
dealt with elsewhere.) 

The archives go on to state that 
the legal meaning of Australian 
citizenship has never been singularly 
defined. We mostly understand it 
as the duties and responsibilities 
that come with being a community 
member: and, in Australia, what is 
asked is that its citizens “make an 
overriding commitment to Australia - 
its laws, its values and its people”. 

So what does it mean to have an 
overriding commitment to a digital 
community? 


Hotgnks 


tr.im/MGLozcitizen 

Nature and meaning of Australian citizenship 

digitalcitizenship.net 

Mike Ribble, author from Kansas State University 

digitalcitizenshiped.com 

Free digital citizenship curriculum units, prepared by Microsoft 

tr.im/MGLozcitizenbook 

Resource booklet for Australian citizenship applications 

tr.im/MGLtvhistory 

First TV media studies unit in the US 


If we follow the examples set in the 
guide to Aussie citizenship, we’d need 
some knowledge of the history and 
landscape of the digital community, its 
freedom of association (don’t ban 
Facebook), freedom of religion (Mac 
or Win or Linux), opportunities and 
some knowledge of its governance. 

In a book on the subject, Kansas 
State University’s Mike Ribble looks at 
the elements of such a citizenship. 

As humans, we love to number 
things. Seven is very popular: seven 
wives for seven brothers, seven 
deadly sins; then we have the top-10 
list and 11 secret herbs and spices, 
but Mike comes up midway with nine 
elements of digital citizenship . 

He defines these as: Etiquette, 
Communication, Literacy, Access, 
Commerce, Law, Rights & Responsibil¬ 
ities, Health & Wellness, and Security. 

Just as cyberbullying is a subset of 
bullying, there is no need to separate, 
say, etiquette or rights and responsi¬ 
bilities as distinct elements of Digital 
citizenship, as they are already be em¬ 
bedded in the concept of citizenship. 
But I believe Ribble (like many others) 
has confused citizenship with literacy. 

Aren’t the web, SMS, email and other 
urban scrawls just another text type? 
Isn’t Twitter the new haiku (or perhaps, 
as I trawl today’s offerings, low-ku)? 

I would have thought that the 
selective reading of web pages for 
meaning is just the same process 
that teachers have always tried to 
encourage when they “sent the class 
to the library”, but in the past, the lack 
of resources limited kids’ need for truly 
discriminatory reading. 

Nowadays, the volume of readily 
available material makes that skill 
imperative from junior school, but 
where is it actually taught? 

While I appreciate Microsoft’s offering 
(see Hot Links) I don’t think this should 
be yet another book on the curricular 


bookshelf - but likewise it shouldn’t be 
the sole province of English, similar to 
the treatment that media received when 
‘Understanding Television’ became an 
imperative last century. 

In the1960s, I can remember 
the ‘next big thing’ to be television 
production in schools. As more and 
more homes bought a television the 
usual bleats of distress were heard 
from the Chicken Littles in education, 
but not all responded in the same way. 

In 1962, Calvert Schlick and the 
Larchmont-Mamaroneck public 
schools in New York brought TV 
into the school, working initially to 
establish their students as critical 
viewers, then as content producers. 
(One student, David Gumpel, went 
on to accept an Emmy for his work 
on the Muppets series.) These were 
the new literacies of TV. 

As Schlick told the school board 
in 1966: “Understanding media is 
a basic skill. Anything that equips 
students to deal with the barrage of 
information beamed at them by TV is 
a valid part of the curriculum.” 

Even so, it took until late last 
century for shows such as Seinfeld to 
fully explore the nature of televisual 
communication. 

No one has used the term 
‘citizenship’ in connection with TV 
and I don’t think the term works any 
better for our digital devices - they just 
provide access to another text type. 

The difference is that unlike the 
single-TV-per-classroom model, 
access to digital data, using personal 
devices connected to the internet, 
does truly scale, and we need to 
explore it fully as volumes of data are 
only becoming greater and access to 
them becoming more prolific. 

As such, student and teacher should 
both aim for digital literacy, because 
no one is really qualified to use the 
internet. ^ 
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WorldCard Mac 

Portable Colour Business Card Scanner RRP: $249.95 

Digitally manage your business cards and contacts with the 
WorldCard Mac colour business card scanner and software 

The WorldCard Mac by Penpower Technology is a palm¬ 
sized business card scanner that combines elegance with 
award-winning design. 

Together with the bundled software you can scan business 
cards, automatically extract information and save it directly 
into a database. Mac users can also export information to 
the Address Book. 
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Bluelounge Products 





SpaceStation rrp: $140 

Ergonomic laptop rest, with 
integrated 4-port USB hub & cord 
management. Also includes a 
business card slot and a very handy 
page holder to keep documents 
upright for easy reference. 
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CableDrop RRP: $19.95 

Use anywhere you wish to have cables temporarily 
held yet easily removeable or extended. CableDrop 
gently grasps your power and peripheral cords so 
they do not fall off your desk. 



CableBox rrp:$59 

Under or on the desk, next to the 
computer, or behind the TV, loose 
tangled cables are always untidy 
dust traps. CableBox is the solution 
to solve these issues. 
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New from iSkin 

S 0 I 0 FX for iPhone 3G and 3G S RRP: $52.95 

Slip your iPhone 3G or iPhone 3GS into a slim-fitting iSkin solo 
and instantly give your beloved device a fashion makeover with 
bright, bold color and glamorous style. 

The iSkin solo FX features an ultra high-gloss finish, and is 
designed to perfectly the contours of your iPhone, giving you the 
sleek look of a hard case, but the shock absorbing protection of a 
soft case. The iSkin solo FX raises the bar with an embossed 
designer pattern and features a unique mirror screen protector. 




Distributed by Try and Byte. 1 \ ^ 8 J er ^ rt St - St L f n °" a ( [jL NS c ! , n ? 065 

77 7 Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


f V3t. Pricei and specification! subject to change without notice. Prices do not indude delivery. Images foe Mustiat'ion purposes only. 

Available from: 

Apple resellers: apple.com/au/buy 
Apple retail: apple.com/au/retail 
Apple online: store.apple.com.au 






































Laptop lineup gets a makeover, with smaller 
Pro systems and less expensive Airs. We put eight 
new models to the test. 
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A pple’s revamped MacBook Pro line features two new 13-inch 
models, one new and two updated 15-inchers, and an enhanced 
17-inch model. Apple also announced speed enhancements to the 
MacBook Air line. Best of all, the current MacBook Pros and MacBook Airs 
sport prices that are considerably lower, respectively, than the models of 
the previous-generation lineup. Macworld put each laptop through rigorous 
tests, and the results are in. 
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James Galbraith 



13-inch 
MacBook Pros 

In the new 13-inch Apple pro laptop, 
FireWire triumphantly returns. 


W hen Apple released the aluminium unibody 
MacBook in October 2008, the differences 
between the MacBook and MacBook Pro 
laptop lines narrowed. With the introduction of the new 
13-inch MacBook Pro models - and the reduction of 
the MacBook line to the single 2.13GHz white MacBook 
- the distinction between the two lines is once again 
clear. 

The differences. The new 13-inch MacBook Pros dif¬ 
fer from the aluminium MacBooks they replace in three 
major ways. 

First, the new 13-inch laptops use a longer-lasting, 
non-removable battery, similar to the one that made its 
debut in the 17-inch MacBook Pro in January. Second, 
Apple brought back FireWire connectivity, in the form 
of a single backward-compatible FireWire 800 port. 
(Yes!) Third, the new models feature a Secure Digital (SD) 
memory card slot. 

The 13-inch MacBook Pros come in two standard 
configurations. The $1899 model has a 2.26GHz Core 
2 Duo processor, 2GB of 1,066MHz DDR3 RAM, and a 
160GB, 5400-rpm hard drive. The $2399 model features 
a 2.53GHz Core 2 Duo processor, 4GB of 1,066MHz 
DDR3 RAM, and a 250GB, 5400-rpm hard drive. 

Both models come with the Nvidia GeForce 9400M 
graphics chip (it also appeared in the aluminium 
unibody MacBook), which uses up 256MB of main 
memory. 




The new laptops look nearly identical to the alumin¬ 
ium MacBooks they replace. They have the same preci¬ 
sion-crafted aluminium unibody, an iSight camera and a 
glossy, wide screen with a 1280-by-800-pixel resolution. 
Apple claims that improvements made to the display and 
backlight have increased the color gamut by 60 percent. 
Unfortunately, there is no antiglare-screen option for the 
13-inch MacBook Pro. 

On the left side, the new 13-inch MacBook Pros have 
a MagSafe power connector, a Gigabit Ethernet port, a 
Mini DisplayPort, two USB 2.0 ports, and the aforemen¬ 
tioned FireWire 800 port and SD card slot. 

That built-in SD card reader is obviously handy 
for photographers and videographers whose cameras 
record to the popular memory card format, but you 
can also use it to boot from a specially prepared SD 
card. (It takes a little work to do so, but it isn’t hard; 
see “Create an SD Card Emergency Disk” on Page 34 
for details.) 

The FireWire port and SD card slot mean that there’s 
no room for separate audio-in and -out ports; those have 
been replaced with a combined optical digital-output/ 
headphone-out port that can be switched to an analogue 
audio line-in port. (It works with the iPhone’s Apple 
Stereo Headset.) In addition, the Kensington lock slot 
has moved to the right side, next to the slot-loading 8x 
SuperDrive. 

A bit of a boost. We tested the two 13-inch MacBook 
Pros with Speedmark 5, our system-performance assess¬ 
ment tool. In a comparison of the results, the 2.53GHz 
model was just over 12 percent faster overall than the 
2.26GHz model; it was about 21 percent faster in our 
Photoshop and Cinema 4D benchmarks. 

Because those two standard configurations include 
different amounts of RAM (the 2.53GHz model has 
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4GB, the 2.26GHz has 2GB), we re-tested the 2.26GHz 
model after installing an additional 2GB of memory. 
That resulted in an underwhelming two-point improve¬ 
ment in its Speedmark score; the biggest difference 
came in its Photoshop scores, which improved by about 
10 percent. 

The new 13-inch 2.26GHz MacBook Pro is about 12 
percent faster than the aluminium 2GHz MacBook. 
Compared to the 2.13GHz white MacBook, the 13-inch 
2.26GHz MacBook Pro is 7.5 percent faster. The 2.26GHz 
model also achieves better frame rates in 3D games, 
thanks to its faster memory: the white MacBook uses 
800MHz DDR2 RAM, while the 2.26GHz MacBook Pro 
uses 1066MHz DDR3 RAM. 

Comparing the 13-inch 2.53GHz MacBook Pro and the 
15-inch 2.53GHz MacBook Pro, we found that these lap¬ 
tops have less than 1 percent difference in their Speed- 
mark scores. That makes sense, given that their specs are 
nearly identical. But that means that you’ll pay $300 more 
for the 15-incher’s extra two diagonal inches of screen. 
More power to you. You can’t swap out the new built-in 
lithium polymer battery when it runs dry - but Apple’s 
betting you won’t need to. And our tests bear out those 
hopes: the new battery lasts longer on a single charge 
than the removable battery found in the previous gen¬ 
eration of MacBooks. 

In our battery life test, the new 13-inch MacBook Pros 
lasted about 48 minutes longer than the older aluminium 
MacBook, and about 10 minutes longer than the current 
2.13GHz white MacBook. 

If you compare the battery life of the 13-inch Mac¬ 
Book Pro to that of its 15-inch siblings, you’ll find that 
the larger batteries in the 15-inch models give the laptop 
30 more minutes of playback power. 


13-inch MacBook Pro/2.26GHz 


Ntt* 

Pros: FireWire 800 port; improved battery life; high-quality display; bootable SD 
card slot; entry-level price tag. 

Cons: No matte-screen option; no video adapters or Apple Remote included; 
no CPU or 7400-rpm upgrade options available. 

RRP: $1899 

Company: Apple, www.apple.com.au 


13-inch MacBook Pro/2.53GHz 


Pros: FireWire 800 port; improved battery life; high-quality display; bootable SD 
card slot. 

Cons: No matte-screen option; no video adapters or Apple Remote included; no 
CPU or 7400-rpm upgrade options available. 

RRP: $2399 

Company: Apple, www.apple.com.au 


Macworld Lab Test 

Speedmark 5 test results 


13-inch MacBook Pro/ 

2.26GHz (2GB RAM) 

213 

| 

13-inch MacBook Pro/ 

2.26GHz (4GB RAM) 

215 


13-inch MacBook Pro/ 

2.53GHz (4GB RAM) 

239 

13-inch MacBook/2GHz 
(Oct 2008, unibody, 2GB RAM) 

190 

13-inch MacBook/2.13GHz 
(white, 2GB RAM) 

198 




Longer is better. Reference systems are in italics. Speedmark 5 scores 
are relative to those of a 1.5GHz Core Solo mac mini, which is assigned a 
score of 100. All systems were running Mac OS X 10.5.7 


Upgrade Options. Both 13-inch MacBook Pro mod¬ 
els can handle up to 8GB of memory. To upgrade the 
2.26GHz model’s 2GB of RAM, Apple will charge you 
an extra $160 to take it up to 4GB (a pair of 2GB mod¬ 
ules) and $1750 for 8GB (a pair of 4GB modules). The 
2.53GHz model, which ships with 4GB of RAM, can be 
purchased with 8GB for an additional $1590. Third-par¬ 
ty companies will sell you compatible memory for less; 
OWC (www.macsales.com), for example, sells an 8GB kit 
for US$635 (about $780), but you have to install the 
RAM yourself. 

Unfortunately, Apple won’t sell a MacBook Pro with¬ 
out RAM or let you configure a 2.53GHz laptop with less 
than 4GB. So if you decide to use aftermarket memory, 
you’ll end up replacing the stock memory, and you’ll 
have two extra sticks of RAM. 

You can also configure your MacBook Pro with a dif¬ 
ferent hard drive. For an additional $80, you can outfit 
the 2.26GHz model with a 250GB hard drive. A 320GB 
drive is $160 more, and a 500GB drive costs $320 more. 
(All of the hard drives spin at 5400 rpm.) 

Apple also offers two solid-state drive (SSD) options 
and charges $640 for a 128GB SSD and $1350 for a 
256GB SSD. Each option costs $80 less on the 2.53GHz 
model. 

Processor upgrades are not an option on the 13-inch 
MacBook Pros, and Apple offers optional 7200-rpm hard 
drives only on the 15- and 17-inch MacBook Pro models. 
Apple considers the memory and hard drive to be user- 
serviceable parts, so there’s nothing stopping you from 
buying one from a third party and installing it yourself. 

Australian Macworld’s buying advice. With lower 
prices, the return of FireWire, longer battery life, a 
better-looking display, and a new built-in SD card slot 
that you can boot from, the newest members of the low- 
end MacBook Pro family make an impressive debut. 
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Jackie Dove 



15-inch 

MacBook Pros 


Midsize laptop model sees 
upgraded specs, offers 
better value. 


T he 15-inch laptop has historically been the most 
popular model in Apple’s pro notebook lineup. 
While the most recent updates to the 15-inch 
MacBook Pro deliver better value and even more cust¬ 
omisation options, the upgrades are more nuanced than 
flashy. 

Look and feel. The new 15-inch laptops each sport a 
solid aluminium unibody enclosure, a huge Multi-Touch 
trackpad, and a big glossy screen (with a native resolu¬ 
tion of 1440 x 900 pixels). You’ll either love or hate 
the display, depending on how you feel about glossy 
screens; you may also find the touchpad’s button a bit 
stiff. All ports are grouped together on the left side of 
the case, the 8x SuperDrive is on the right side, and the 
iSight camera is positioned atop the screen. 

The most significant change to the 15in models is 
the new Secure Digital (SD) card slot, which replaces 
the ExpressCard/34 slot found in previous 15in mod¬ 
els. That slot is sure to be a welcome feature if your 
camera or camcorder uses SD cards. (As with the 13in 
model, you can also boot from an SD card.) But if 
you’ve invested in ExpressCard hardware, you may be 
less pleased, especially if your cameras don’t support 
SD cards. Apple estimates that customers who use the 
ExpressCard slot make up less than 10 percent of its 
laptop customer base. 

Another major change for the 15in MacBook Pros 
is the addition of a non-removable battery. Apple 
introduced the battery earlier this year in the 17in 
2.66GHz MacBook Pro, and it was only a matter of 
time before the battery made its way into the other 
MacBook Pros. 

The svelte new lithium-polymer batteries differ 
from the traditional lithium-ion cells of the past. They 
use a technology called Adaptive Charging, which is 
supposed to optimise each charge to prolong the 
battery’s life span. The new battery contains a chip 


that monitors things like charge level and temperature 
and then communicates this information to the com¬ 
puter. An advanced algorithm processes this informa¬ 
tion to determine the optimal charging current. Apple 
says that instead of the typical 300 recharges that most 
notebook batteries get, the new MacBook Pro batteries 
can survive 1000 charges, or approximately five years, 
before reaching 80 percent of original capacity. 

The glossy screen of last-generation MacBook Pros 
popped with vivid colour; its gray-scale tones were 
distinctive, its blacks were deep and rich. Now, Apple 
says that the display is even better, offering a 60 per¬ 
cent greater colour gamut than those earlier models. 
(Gamut represents the range of colours that a device 
can display.) MacBook Pro displays are accompanied 
by LED backlighting that promotes better representa¬ 
tion of a wider range of colours on screen. There is still 
no matte-screen option for the 15in models, and there 
likely never will be. 

Speed boost. The new MacBook Pros posted some 
of the fastest Speedmark scores we’ve seen for a Mac 
laptop. Those benchmarks show that the three new 
systems are close in overall performance - the high-end 
2.8GHz model outpaced the low-end 2.53GHz model by 
9.7 percent. 

But our Quake 4 Frame Rate test tells a different sto¬ 
ry. In that test, the 2.8GHz model came out more than 
twice as fast as the low-end model; it outpaced the 
midlevel 2.66GHz model by more than 10 percent. We 
found similar disparities when we ran our Call of Duty 4 
test: again, the high-end model squeezed out more than 
twice as many frames per second as the low-end model. 
(It was more on a par with the midlevel model.) 

A reason for those disparities is that, like the new 
13in MacBook Pros and the 2.13GHz white MacBook, 
the bottom-of-the-line 15in 2.53GHz MacBook Pro uses 
an integrated Nvidia GeForce 9400M graphics chip. But 
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the 2.66GHz and 2.8GHz models also include a GeForce 
9600M GT; the latter shares 256MB of main memory in 
the 2.66GHz model, and 512MB in the 2.8GHz. 

All three 15in models use the more powerful DDR3 
SDRAM, compared with the MacBook’s DDR2 memory. 
All three also come standard with 4GB of 1,066MHz 
DDR3 SDRAM, upgradable to 8GB. The bottom line: if 
you’re a gamer, you’ll benefit from the dual-graphics 
setup and, in the high-end model, the extra video RAM. 

That said, if you want a smaller, lighter notebook to 
tote around, you’ll be glad to note that the 13in 2.53GHz 
MacBook Pro’s lab results were nearly identical to those 
of the 15in 2.53GHz model, yet it costs $300 less. 

Value propositions. Compared with the previous 
MacBook Pro generation, prices for all of these models 
seem, at first blush, to have dropped substantially. But if 
you take a closer look on a model-by-model basis, you’ll 
find that some compromises were made with the newer 
models. But the result is slightly lower prices overall. 

Take, for example, the new $2699 2.53GHz pro mod¬ 
el. It’s $1300 cheaper than the older 2.53GHz model 
released in October 2008, but the new 2.53GHz pro 
model lacks the 9600M GT graphics chip that the older 
model had. 


15-inch MacBook Pro Core 2 Duo/2.53GHZ 


m 

Pros: Bootable SD card slot; improved battery life; higher quality display: entry- 
level price tag. 

Cons: No ExpressCard slot; integrated graphics processor has slower perfor¬ 
mance; no matte-screen option; no video adapters or Apple Remote included. 

RRP: $2699 

Company: Apple, www.apple.com.au 


15-inch MacBook Pro Core 2 Duo/2.66GHz 


m 

Pros: Bootable SD card slot; improved battery life; higher quality display; lower 
price. 

Cons: No ExpressCard slot; no matte-screen option; no video adapters or Apple 
Remote included. 

RRP: $3199 

Company: Apple, www.apple.com.au 




15-inch MacBook Pro Core 2 Duo/2.8GHZ 



Pros: Bootable SD card slot; improved performance and battery life; higher quality 
display; lower price. 

Cons: No ExpressCard slot; no matte-screen option; no video adapters or Apple 
Remote included. 

RRP: $3699 

Company: Apple, www.apple.com.au 


Macworld Lab Test 

Speedmark 5 test results 


13-inch MacBook Pro/2.26GHz 

3:33 


13-inch MacBook Pro/2.53GHz 

3:31 


15-inch MacBook Pro/2.53GHz 

4:03 

I 

15-inch MacBook Pro/2.66GHz 

4:01 


15-inch MacBook Pro/2.8GHz 

3:56 


17-inch MacBook Pro/2.8GHz 

4:18 


MacBook Air/ 
1.86GHz 


MacBookAir/ _ __ 

2.13GHz 2:37 

13-inch 2.13GHz MacBook 

3:22 

15-inch 2.4GHz Mac _ 

Book Pro (Oct 2008) 2:28 


15-inch 2.66GHz 

MacBook Pro (Mar 2009) 

CM 

CO 

17-inch 2.66GHz 

MacBook Pro (Jan 2009) 

MacBookAir/ _ __ 

1.6GHz 2:29 



Longer is better. Reference systems are in italics. Our standard battery-life 
test involves looping a full-screen video file that has been saved to the hard 
drive. The display is set to full brightness and Energy Saver’s Sleep set¬ 
tings are set to Never. With the Macbook Pros, we used the lower-powered 
GeForce 9400M graphics system. 


In addition to their upgraded RAM configurations, the 
new 2.53GHz and 2.66GHz models come with 3MB of 
shared L2 cache; the 2.8GHz model ships with 6MB of 
shared L2 cache. All models retain the 1066MHz front¬ 
side bus and built-in AirPort Extreme Wi-Fi with 3Mbps 
Bluetooth 2.1 + EDR. The 15-inchers come standard with 
Serial ATA 5400-rpm hard drives in capacities, from the 
low end to the high end, of 250GB, 320GB, and 500GB. 

The new 15-inchers are also more upgradable than the 
previous generation, and they come in an abundance of 
new build-to-order configurations. Those upgrade op¬ 
tions include a 3.06GHz processor, a maximum of 8GB 
of RAM, a 500GB, 7200-rpm hard drive, and a 256GB 
solid-state drive. 

Longer battery life. How long can you sit on a plane 
and work (or play) on your machine? Apple says that the 
batteries in the 15in MacBook Pros will last seven hours 
- basically a day’s work - as long as you’re using only 
the Nvidia GeForce 9400M integrated graphics proces¬ 
sor. If you’re using the higher-powered Nvidia GeForce 
9600M GT graphics processor, you’ll have to cut about 
an hour off that time. 
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Macworld Lab Test 

Speedmark 5 test results 


15-inch MacBook Pro/2.53GHz 237 


15-inch MacBook Pro/2.66GHz 

242 


15-inch MacBook Pro/2.8GHz 


260 

15-inch MacBook Pro/ 

2.4GHz (Oct 2008) 

224 



15-inch MacBook Pro / 

2.66GHz (Mar 2009) 

241 



Longer is better. Reference systems are in italics. Speedmark 5 scores 
are relative to those of a 1.5GHz Core Solo Mac mini, which is assigned 
a score of 100. All systems were running Mac OS X 10.5.7, with 4GB of 
RAM. 


Create an SD card 
emergency disk 

While the SD card slot that’s built into the new 13in 
and 15in MacBook Pros certainly makes it easier 
for you to transfer image files from your digital 
camera or camcorder, it can also serve another 
purpose: you can use the slot to boot your Mac 
from an SD card. 

To create a bootable SD card for your new Mac¬ 
Book Pro, you need to prepare the disk before you 
can install OS X on it. To do so, insert the SD card 
into the slot. Use Disk Utility (/Applications/Utilities) 
to set the default partition table to GUID and format 
the card using the Mac OS Extended file format. 

That done, run the OS installation disc that came 
with your MacBook Pro, and select the SD card as 
the destination. 

If you have an 8GB SD card, you’ll need to cust¬ 
omise the installation and deselect the options for 
Printer Drivers, Additional Fonts, Language Transla¬ 
tion, and X11. That should leave you with about 
30MB of free space on the card. 

If you use a 16GB SD card, you may still want to 
leave off some or all of those options so you have 
some room to install a few troubleshooting utilities 
on your new emergency boot drive. - Roman Loyola 



Macworld Lab tested the batteries in the new 15in mod¬ 
els in their Better Battery Life mode, meaning that test¬ 
ing was conducted with only the Nvidia GeForce 9400M 
graphics chip. We set the screen to full brightness, 
dimmed the keyboard, turned off AirPort and looped a 
movie ripped to the internal hard drive at full screen 
until the battery was drained. 

Under those conditions, we found that the new models 
ran for 4 hours and 3 minutes, 4 hours and 1 minute, 
and 3 hours and 56 minutes for the 2.53GHz, 2.66GHz, 
and 2.8GHz, respectively - an average of 4 hours. That 
represents a significant improvement in battery life 
compared with earlier models. 

For example, if you compared the battery life of the 
new 2.53GHz MacBook Pro to that of a MacBook Pro 
with the same clock speed from October 2008, you’d 
find that the new one gets 63 percent better battery life. 
Similarly, comparing the new 2.66GHz model to the pre¬ 
vious 2.66GHz model (from March 2009) reveals nearly 
a 26 percent boost in battery life. Among previous gen¬ 
erations of 15-inch MacBook Pros, only the March 2009 
2.66GHz model broke the three-hour barrier for battery 
life in our tests. 

Better colours. The new MacBook Pros also live up to 
Apple’s claim that their screens support a much wider 
colour gamut. In a side-by-side comparison with the 
previous-generation MacBook Pros, we observed sig¬ 
nificant differences in the rendering of a colour-photo 
test image. 

If you looked at that image on each machine sepa¬ 
rately, you’d probably see the vibrant colour we’ve come 
to expect from Apple’s glossy displays. But if you then 
viewed them side-by-side, the heightened intensity of 
the red and green spectrums on the new machines would 
be obvious. Our eyeball observations were borne out by 
Apple’s Color Sync utility: Comparing the new MacBook 
Pros with the old ones, the range of visible colour was 
especially greater in red and green areas. Blue areas 
stayed about the same. 

Australian Macworld’s buying advice. All the new 15in 
MacBook Pros sport faster processors, larger RAM capaci¬ 
ties, an SSD upgrade option, longer batteiy life, an im¬ 
proved display, and an SD memory card slot (in lieu of the 
ExpressCard/34 slot found on the previous version). All of 
these changes are accompanied by lower prices. 

If you already have a unibody MacBook Pro, you al¬ 
ready possess most of the great features these new mod¬ 
els have to offer, and the upgrade probably wouldn’t be 
worth it to you. But if you’re a switcher, a new buyer, 
or an owner of one of Apple’s older notebook models, 
the latest 15-inchers offer a bounty of choices at better 
prices than before. Gamers will want to consider only 
the midlevel or the high-end 15in model. 
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"When only the best will do, buy Rocstor" www.monstamac.com.au 



RocPro 225 - 500GB, 1 TB, 1 .5TB 

Desktop and mobile 3.5" USB External Hard Drives 

The new generation of Rocpro external SATA Hard Drives deliver 
extraordinary performance and reliability for both Mac and 
PC users. Specifically designed for demanding audio/video 
professionals, the new Rocpro 225 contains a fast SATA high 
capacity 3.5"drive in a stylish and unique aluminum case that 
can be stacked or mounted vertically. Features built-in power 
supply, fan-less and quiet operation plus carrying case. 


The ArcticRoc 2T 

Tower RAID System - 5 Ports 



The Arcticroc, a highly versatile RAID system is available in a 
2-Bay model with up to 4 Terabytes of disk storage. The drives 
are Hot-Swappable, with transfer speeds of 3 Gbits/s to and from 
the host. ARCTICROC is also compatible with both Windows® and 
Macintosh® Operating Systems. 



RocPro 850 - 1TB, 1.5TB, 2.0TB 

3.5" eSATA, FW 800/400 (1394b IEEE) and USB Hard Drives 

The new generation of Rocpro external SATA Hard Drives deliver 
extraordinary performance and reliability for both Mac and 
PC users. Specifically designed for demanding audio/video 
professionals, the new Rocpro 850 contains a fast SATA high 
capacity 3.5"drive in a stylish and unique aluminum case that 
can be stacked or mounted vertically. Ultra quiet,The Rocpro 850 
can be easily moved from one desktop environment to another 
using the provided carrying case. 

The ArcticRoc 4T 

Tower RAID System - 5 Ports 
eSATA,FW800,FW400+USB 

The Arcticroc is a highly versatile RAID system (Raid 0,1,5) that is 
available in a 4-Bay Tower model with up to 8 Terabytes of disk 
storage. The drives are Hot-Swappable, with transfer speeds of 3 
Gbits/s to and from the host. ARCTICROC is also compatible with 
both Windows® and Macintosh® Operating Systems. 




RocPort ID3 - 320GB and 500GB 

Mobile (Pocket) Hard Drives with a USB Port 

Fully bus powered, Rocport ID pocket drives deliver outstanding 
performance and reliability, and available in multiple colors. 
Designed and engineered in the U.S.A. to meet the needs of 
the demanding mobile data storage market, the ROCPORT ID 
2.5" external hard drive is compatible with both Windows® and 
Macintosh® environments. 

The AIRHAWK A3 

Mobile (Pocket) Hard Drives with USB port 
320GB and 500GB 

Fully bus powered, The AIRHAWK pocket drives 
deliver exceptional performance and reliability. 
Designed and engineered to meet the needs of 
a demanding mobile data storage market. 



RocPort ID9 - 320GB and 500GB 

Mobile (Pocket) Hard Drives - FW800, FW400 and USB Ports 

Rocport ID pocket drives deliver outstanding performance and 
reliability, and available in multiple colors. Designed and 
engineered in the U.S.A. to meet the needs of the demanding 
mobile data storage market, the ROCPORT ID 2.5" external 
hard drive is compatible with both Windows® and Macintosh® 
environments. 

I The AIRHAWK A9 

FW 800, FW 400 and USB Ports 
320GB and 500GB 

Fully bus powered,The AIRHAWK pocket drives 
deliver exceptional performance and reliability. 
Designed and engineered to meet the needs of 
a demanding mobile data storage market. 



Rocstor - Made in the USA. 


AUTHORIZED RESELLERS; 


My Mac Sydney 
Apple Premium Reseller 
20 Bronte Road, 

Bondi Junction, NSW, 2026 
(02) 8383 1600 
www.mymac.com.au 


Coffs Computing Services 
Apple Authorised 
Reseller 

160a Pacfic Highway 
Coffs Harbour 2450 
Ph: 02 6651 5655 


Lightforce Computers 
Apple Authorised 
Reseller 

1/10 Brigantine Street, 
Byron Bay, NSW, 2481 
(02) 6685 8796 


TalkToThe Mac 
Apple Authorised 
Reseller 
32 Grafton St, 
Cairns, QLD, 4870 
(07) 4041 6000 


Xero Computing 
Apple Authorised 
Reseller 

106 Elgin Street, 
Carlton, Vic, 3053 
(03) 9347 1066 


My Mac Melbourne 
Apple Premium Reseller 
172-192 Flinders St, 
Melbourne, Vic, 3000 
(03) 9662 9666 
www.mymac.com.au 
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17-inch 
MacBook Pro 

King-size laptop gets minor 
tweaks, price drop. 


W hile there are major changes to the other 
MacBook Pros in this latest round of updates, 
the 17-inch MacBook Pro remains relatively 
untouched. Its design and feature set are both intact. But 
Apple’s big-screen portable did get better performance 
and upgrade options while becoming more affordable. 
What hasn’t changed. The 17-inch MacBook Pro’s 
marquee feature is its 17in, LED-backlit display. With 
a 1920 x 1200-pixel resolution, that screen seems enor¬ 
mous. On the other hand, the high resolution means 
on-screen items are quite small (though the resolution 
can be changed). Also, if the laptop is positioned poorly, 
you can end up with a lot of glare; and the display’s 
very size can make it harder to reorientate the screen to 
reduce that glare. 

If you hate the glossy finish, Apple still offers an $80 
build-to-order option (on the 17-incher only) for an 
antiglare screen. 

The laptop has two video cards: the Nvidia GeForce 
9600M GT with 512MB of dedicated memory and the 
slower Nvidia GeForce 9400M, which uses 256MB 
of system memory. The laptop also features 4GB of 


1066GHz DDR3 memory (upgradable to 8GB), an 8x Su- 
perDrive, three USB 2.0 ports, and a single FireWire 800 
port. Unlike its 15in siblings, which now feature an SD 
memory card slot, the latest 17in MacBook Pro keeps the 
ExpressCard/34 slot, making it the only Mac laptop with 
such expandability. The Mini DisplayPort jack supports 
VGA, DVI, and dual-link DVI video (with the appropri¬ 
ate adapters). Unfortunately, none of those adapters are 
included, nor is an Apple Remote. Such omissions seem 
cheap, given the computer’s cost. 

So what did Apple change since February’s model? 
Not much, but the changes make the 17in MacBook Pro 
a better value. First, the stock processor is now a 2.8GHz 
Core 2 Duo, up slightly from the previous model’s 
2.66GHz (there’s a 6MB shared L2 cache and a 1,066MHz 
frontside bus). Second, you get a 500GB, 5400-rpm hard 
drive, up from 320GB. At the same time, Apple lowered 
the price to $3999. 

Faster performance. As you might expect, given the 
minor bump in processor speed, the latest 17in MacBook 
Pro doesn’t exactly leave its predecessor in the dust. In 
fact, for most tasks in Macworld Lab’s benchmarking 
suite, the differences between 2.66GHz and 2.8GHz are 
barely noticeable - a few seconds here and there. The 
result is a Speedmark improvement of only 3 percent 
compared to the February model. 

But that’s not necessarily a bad thing. In day-to- 
day use, the 17in MacBook Pro offers impressive per¬ 
formance. In fact, with the exception of hard-drive¬ 
intensive tasks, which are slowed by the laptop’s 
5400-rpm hard drive, moving from my Mac Pro to this 
MacBook Pro didn’t result in any noticeable drop in 
performance. 

Similarly, the battery life of the latest model is es¬ 
sentially unchanged from that of its predecessor. The 
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SENNHEISER 


Macworld Lab Test 


Speedmark 5 test results 


17-inch MaeBook Pro/2.8GHz 

256 


17-inch MaeBook Pro / 

2.66GHz (Feb 2009) 

249 


24-inch 2.66GHziMac 
(Mar 2009) 

OO 

CM 


Longer is better. Reference systems are in italics. Speedmark 5 scores 
are relative to those of a 1.5GHz Core Solo Mac mini, which is assigned 
a score of 100. All systems were running Mac OS X 10.5.7, with 4GB of 

RAM. 


older 17in MaeBook Pro’s battery life clocked in at 4 
hours and 20 minutes in our standard test (which in¬ 
volves looping a full-screen video file with the display 
at full brightness, and using the lower-powered GeForce 
9400M graphics). The latest model lasted almost exactly 
as long: 4 hours and 18 minutes. 

I also tested the MaeBook Pro under lighter use, similar 
to that used for Apple’s official battery testing: surfing 
the Web over a wireless connection and using office- 
productivity apps, such as Microsoft Excel and Word, 
with the display set to half brightness. Under those 
conditions, the 17in MaeBook Pro ran continuously 
for a jaw-dropping 8 hours and 20 minutes, which 
should be long enough for many people to overlook the 
fact that they can’t swap the battery in the field for a 
fresh one. 

Australian Macworld’s buying advice. The latest 17- 
inch MaeBook Pro is by all measures a minor hardware 
upgrade to its predecessor. The more significant change 
is the value you get for your money. If you bought a 
17in MaeBook Pro after February’s unibody introduc¬ 
tion, there’s little reason to upgrade now - or to regret 
your earlier purchase. But if you’ve been on the fence 
about splurging for the monster of all MacBooks, it 
shouldn’t be hard for you to decide now: this is the fast¬ 
est Mac laptop ever, at the lowest price Apple has ever 
charged for a top-of-the-line notebook. 


17-inch MaeBook Pro Core 2 Duo/2.8GHz 


m 

Pros: Huge screen; impressive performance and battery life; antiglare screen 
option available. 

Cons: Size may be unwieldly for some users; large screen makes glossy glare 
more noticeable than on smaller laptops; no video adapters or Apple Remote 
included. 

RRP: $3999 

Company: Apple, www.apple.com.au 


www.macworld.com.au 



Better! 


Whether you're at home or out and about - the 
current range of Sennheiser in-ear phones offer 
superb sound wherever you are; or for that matter 
whatever you're doing. With their ergonomic design 
and multi size ear-adaptor sleaves, they will fit 
comfortably in every situation - ensuring many 
hours of listening enjoyment. 

Additionally with a wide range of products covering 
applications and styles ranging from sporting to 
professional in-ear monitoring; Sennheiser has a 
model to suite your style and needs. 

Sennheiser Nothing Better! 

For your nearest authorised dealer in: 

Australia: Free Call 1800 648 628 | Emailsales@syntec.com.au 
New Zealand: Free Call 0800 100 755 | Email sales@syntec.co.nz 
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Jason Snell 



MacBook Air 


Lower prices make 
Apple’s ultra-portable laptop 
more appealing 


T he MacBook Air lives in the margins. It’s Apple’s 
slowest Mac, and it has only a bare-essentials 
list of features. In short, the MacBook Air is an 
odd duck. 

And I still love it. It’s a full 680g lighter than the 
next-lightest Apple laptop. In a world of compromised 
netbooks, the MacBook Air has an excellent 13in wide¬ 
screen display and a full-size backlit keyboard. 

The MacBook Air is designed for people who appreci¬ 
ate the fact that it weighs 1.36kg and measures 1.94cm 
at its thickest, and who are willing to sacrifice all sorts 
of other features for that lightness. But do these latest 
models make you sacrifice too much? 

Price considerations. The new MacBook Airs come in 
a $2399 model with a 1.86GHz processor and a 120GB, 
4200-rpm hard drive, and a $2798 model with a 2.13GHz 
Core 2 Duo processor and a 128GB solid-state drive 
(SSD). Both have 2GB of 1066MHz DDR3 SDRAM. 

Compare that to previous pricing: When the MacBook 
Air premiered 18 months ago, a non-upgraded model - 
featuring a 1.6GHz processor and an 80GB hard drive 
- cost $2499. 

So the basic Air has dropped $100 in price while gain¬ 
ing a faster processor and almost double the storage 
space. So the MacBook Air is clearly more affordable 
than it was when it was introduced. That’s not to say 
that it’s a great deal in terms of a price-performance 
ratio. For the $2399 you’d pay for today’s entry-level 
1.8GHz MacBook Air, you could instead buy a 13-inch 
MacBook Pro with a 2.53GHz processor, double the 



RAM, more than twice the hard-drive space, more ports, 
an optical drive and an SD card reader. But that Pro is 
also thicker and weighs 680g more. 

Light, slow, and limited. On the outside, these new 
MacBook Airs look just like the original models. The 
connectivity options remain limited: there’s a single 
USB 2.0 port, a headphone jack and a Mini DisplayPort. 
Everything you connect to the system has to connect 
wirelessly (via Bluetooth or Wi-Fi) or through that single 
USB port. 

Apple includes a 10/100 USB-to-Ethernet adapter in 
the box now, which is nice. But if you’re trying to down¬ 
load a file over Ethernet while backing up to a USB hard 
drive, you will tax that one USB port to the limit (you’ll 
also need to invest in a serious USB hub). 

The $139 MacBook Air SuperDrive (pictued below) 
must be attached to the MacBook Air directly and doesn’t 
offer any pass-through ports, so it’s impossible to boot 
from a DVD and then restore from a Time Machine back¬ 
up stored on an external hard drive. (OK, impossible is 
too strong: I pulled the trick off by using Apple’s $1499 
LED Cinema Display, which will also power the Super- 
Drive, making it the world’s most expensive USB hub.) 

When Apple updated the MacBook Air line in late 
2008, it seriously upgraded the Air’s internals. The first- 
generation Airs used Intel’s slow onboard video circuitry 
and couldn’t cope with warm temperatures at all. The 
models updated in late 2008 gained Nvidia GeForce 
9400M graphics circuitry and improved bus and mem¬ 
ory speeds, and they coped better with heat. The latest 
models include those improvements. 

Despite the improved graphics and the faster pro¬ 
cessors, these two MacBook Air models are still the 
two slowest Macs currently shipping. Even the $1599 
2.13GHz white MacBook manages a Speedmark score 
of 198, compared with 175 for the top-of-the-line, 
2.13GHz Air. The $2399, 13-inch 2.53GHz MacBook 
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Pro scores a 239; the 1.86GHz MacBook Air with the 
same price scores 156. 

Although the new high-end MacBook Air model costs 
less than its immediate predecessor, it is actually slower 
than that model. The late-2008 1.86GHz MacBook Air 
was faster than the new top-of-the-line 2.13GHz model 
in 11 of our 18 tests. 

In several cases, the lower-end systems (with slower 
processors but with standard hard drives rather than 
solid-state storage) bested their high-end equivalents. 
Some of that is because SSDs are faster than stan¬ 
dard drives at some tasks and slower at others. But 
on processor-intensive jobs, such as compressing video 
or rendering 3-D objects, the low-end systems also out¬ 
performed the higher-end systems. It’s possible that the 
Air’s thermal-protection systems are aggressively ratch¬ 
eting down the speed of the faster, hotter processors 
when they’re asked to perform those tasks, slowing their 
performance. But, frankly, we’re not sure. 

Australian Macworld’s buying advice. As I wrote 
this review, I had to temporarily surrender my last- 
generation 1.86GHz MacBook Air to the Macworld Lab 
so it could be tested as a reference system. For five days, 
I used a new 13in MacBook Pro. And while I appreciated 
having dedicated Ethernet and hooking up my backup 
drive via FireWire 800, the truth is, the whole time I 
longed to return to the Air. 

Maybe those feelings don’t make sense to you, and 
maybe the Air always struck you as being overpriced 
and underpowered. If so, these aren’t the laptops for 
you. But if your top considerations are weight and size, 
the MacBook Air is the system for you. Although these 
new models aren’t much faster than their predecessors 
- in fact, the new high-end system is slower than the 
previous specced-up one - they’re less expensive. If 
the MacBook Air always appealed to you but you were 
turned off by the price tag, it’s time to reconsider. ^ 



MacBook Air/2.13GHz 


W'A 

Pros: Weighs 1.36kg; thin; full-size keyboard: bright 13in display. 

Cons: Slower than all other Apple laptops; single USB port limits connectivity. 
RRP: $2798 

Company: Apple, www.apple.com.au 


Macworld Lab Test 

Speedmark 5 test results 


MacBook Air/1,86GHz 156 


MacBook Air/2.13GHz 175 

MacBook Air/1.6GHz 

(Oct. 2008) 145 


MacBook Air/1.86GHz (Oct 2008) 

179 


Longer is better. Reference systems are in italics. Speedmark 5 scores 
are relative to those of a 1.5GHz Core Solo Mac mini, which is assigned 
a score of 100. All systems were running Mac OS X 10.5.7, with 4GB of 
RAM. 


Dare to antiglare 

While Apple offers an $80 build-to-order antiglare 
screen option for the 17in MacBook Pro, buyers of 
the 13in and 15in models are left with the glossy 
option. If you’re one of those who prefer a matte 
world, have a look at Power Support’s stick-on 
antiglare screens. 

I’ve used a few of Power Support’s iPhone 
cases that include film screen protectors, and they 
generally work quite well: They’re easy to apply, 
and I generally end up without obnoxious air 
bubbles. However, applying such a film to a 3.5in 
screen is a much simpler process than putting 
one on a 15in screen, and your success with a film 
overlay hinges almost entirely on the application. 

After cleaning the screen you attach the top of 
the film and slowly peel away the backing. If you’re 
lucky and/or good, the film sticks perfectly, free of 
air bubbles or other visual problems. 

I had to apply it twice after a few bubbles 
appeared over dust particles. 

The changes to the MacBook Pro’s reflectivity 
were obvious. No longer did every light in the room 
serve to turn the screen into a mirror; instead, the 
effect was much closer to that of the matte display in 
my own (pre-unibody) MacBook Pro. 

Colors on the film-equipped screen were 
definitely muted compared to the non-treated one, 
but they were still a bit richer-looking than those 
on my machine - and more than bright enough for 
my (non-professional) eyes. 

In short, I was quite happy with the performance 
of Power Support’s anti-glare film. 

The Power Support Anti-Glare Films in 13in or 
15in sizes can be bought from the Australian Apple 
Store for $59.95. Shipping is free. - Rob Griffith 
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Everything iPhone 



Danny Gorog 

is wondering when 
Apple will expand its 
product line to include 
car stereos, white 
goods and TVs. 


Navigating 

O ne of the more useful Apps 
that comes with the iPhone is 
Google Maps. If you’ve got 
an iPhone but haven’t played with it 
you should fire it up. 

It’s of great benefit for navigating, 
but also extremely useful to find 
business contact information. 

Say, for example you want to order 
takeaway from your local Nando’s 
restaurant. You can simply click on 
Google Maps, tap the ‘location’ button 
(in the lower left hand corner of the 
screen) so that Google Maps knows 
where you are, type in ‘Nandos’ in the 
search field and click Search. Google 
Maps will drop little red pins on all the 
nearest Nando’s locations. 

To call your nearest store simply 
click on the drop pin, then click on 
the arrow and you’ll be taken to an 
information page that provides an 
address or phone number. 

If you want to call, tap on the phone 
number and your iPhone will initiate 
the call, or, tap ‘Get directions to here’ 
to get Google Maps to show you how 
to get there. There’s no better way to 
order take-away. 

Google Maps doesn’t just help 
you find restaurants, you can use 
it to find any business thanks to 
the relationship Google and Sensis 
established this year, which means 
that all Yellow Pages listings are 
available via Google Maps. 

While Google Maps is great for 
finding places it’s sometimes difficult 
to use it for navigating while you’re 
actually behind the wheel. 

But with the release of iPhone OS 
3.0 Apple has added functionality 
that lets developers build turn-by¬ 
turn apps for the iPhone. In Australia, 
the honour for the first turn-by-turn 
navigation app goes to Mobile Maps 
Australia & New Zealand. 

Mobile Maps uses the Sygic GPS 
navigation software and Whereis map 


on the iPhone 



data. The $79 download includes 
maps for Australia and New Zealand 
and comes with over 30 voices. 

As you’d expect from a dedicated 
GPS system, Mobile Maps also comes 
with other nice touches like points of 
interest, day and night view and the 
ability to save your favourite places. 

I’ve been testing Mobile Maps 
for the past month and have been 
genuinely impressed. In fact, I was 
close to buying a dedicated GPS 
unit but now realise there’s no point 
because the functionality I need is built 
in to Mobile Maps and my iPhone. 

The 3D graphical interface and 
spoken commands makes taking 
driving directions easy, and the 
interface to input addresses is as 
logical as any other iPhone app. 

As we went to press, Sygic 
announced the release of an update 
delivering Text-to-Speech, so the unit 
should say “Turn left into North Road” 
rather than just “Turn left”. 

Because of the lower power A-GPS 
chip in the iPhone the Mobile Maps 
application took a little longer than I 
expected to get a GPS fix, and was 
occasionally slow to start tracking. This 
is likely due to the limitations of the 


iPhone GPS sensor than the software 
itself, although in later releases, and on 
the iPhone 3GS, tracking improved. 

If you’ve never used a dedicated 
turn-by-turn GPS unit before you’ll be 
impressed with all the tricks that Mobile 
Maps has up its sleeve. First, you can 
get Mobile Maps to select a route 
based on a number of criteria such 
as fastest, shortest, pedestrian, and 
even bicycle. Mobile Maps can even 
warn you about toll roads. Once you’ve 
planned your route you can tell Mobile 
Maps to take an alternate route. 

You can view Mobile Maps in either 
portrait or landscape mode, and 
if you’ve got music playing in the 
background Mobile Maps will turn it 
down, issue a voice command (like 
"turn left in 50 metres”) and then 
resume playing music. 

There’s also a useful dashboard 
of information that displays time to 
destination, current speed and GPS 
signal strength. 

Mobile Maps is the only turn-by¬ 
turn navigation program available for 
Australia at the time of writing, but 
another leading player in the GPS 
space, TomTom, is due to release 
its turn-by-turn app for iPhone soon. 
They’ll also be releasing an iPhone 
dock for the car with additional GPS 
technology that provides a more 
accurate signal and may even let iPod 
touch owners get in on the turn-by¬ 
turn action. 

The TomTom app also has the 
ability to load additional maps. For 
instance, if you’re taking your iPhone 
on holidays with you, you may be able 
to download extra maps rather than 
paying for a whole new application, 
which is the case with Mobile Maps. 

Using a dedicated GPS app has 
another benefit over Google Maps, 
as all the data is already stored on 
your iPhone and doesn’t need to be 
constantly downloaded.^ 
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METALLIC 



ENGRAVED EDITION 

metallic Series 


Designed For iPhone 3G/3GS 


more: 


www.more-thing.com 

© 2009 more-thing. All Rights Reserved, more*' is a trademark of more thing Company Ltd. 
iPhone and iPod are trademarks of Apple, Inc., registered in the U.S. and other countries. 
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mdget 

CENTRAL 

Gear, gizmos and goodies for your iPhone 3GS. 
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A TOUCH OF HEPBURN 

If you love a little bling in your life, have a look at Audrey 
Charm’s Swarovski decor frames for the iPhone. Named 
after Audrey Hepburn, the frames are made from silver, 
gold or chromium plated metal and adorned with 127 
pink, black or clear Swarovski crystals on the front. The 
frames have a protective neoprene inner lining and give 
full access to all ports and controls. There are also holes 
for attaching a lanyard or decorative charm. Ten percent 
of the sale is donated to UNICEF. 

Audrey Charm Swarovski iPhone frame 
RRP: US$66 (about $80) plus shipping 
Audrey Charm 
www.audreycharm.com 



FLAGSHIP SOUND 

Arriving in late September or early October is this 
stunning iHome speaker system made for the iPhone 
and iPod. The flagship iPl’s speakers (two 4in woof¬ 
ers and two lin tweeters), class D amp and dock are 
suspended in museum-quality smoked acrylic, and 
deliver top-class audio. This is helped in no small way 
by Bongiovi Acoustics active sound processing, which 
maximises the response across the entire frequency 
spectrum, and promises to breathe new life into all of 
your audio. 

iHome iPI speaker system 

RRP: $599 

Conexus 

www.conexus.com.au 


MUSIC TO GO 

This has to be one of the coolest products we’ve seen for a 
while. Particularly great for cyclists, the cy*fi is a mount- 
able, wireless speaker that uses A2DP Bluetooth technol¬ 
ogy to connect to your iPhone and play up to six hours 
of Kleer-driven sound. It has onboard controls for tracks, 
volume and playlists so you can leave your iPhone in 
your bag, and it’s water- and shock-resistant. It will come 
in red/black black/black and silver/black colours. Avail¬ 
able in October. 

cy*fi wireless speaker 

RRP: $159 

cy*fi 

www.cyfi.com.au 



TALK, LISTEN, CONTROL 

Available in October, the Gecko Handsfree FM is a “do it 
all” handsfree FM transmitter that lets you answer calls, 
talk handsfree, listen to your tunes or skip a track through 
any FM radio. A holster clip allows you to securely 
fasten the Handsfree FM to your handbrake or other fixed 
surface. 

Gecko Handsfree FM 
RRP: $99.95 
Powermove 

www.geckogear.com.au 
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G’DAY SPORT 


Armpocket’s SPORT 20 is an armband case designed to 
carry your iPhone plus small items such as medication, 
cards, keys and the like. Designed by runners, its touch¬ 
screen protective plastic screen allows full control of your 
iPhone with the slide of a finger. It has a no-sweat-or- 
smell Bamboo armband, reflective piping and music cord 
control for perfect length and no loose cords. 



Armpocket SPORT 20 armband case 
RRP: US$29.95 (about $35) plus shipping 
Armpocket 
www.armpocket.com 


BANG FOR YOUR BUCK 


There is a certain cachet to Bang 8t Olufsen products - a 
pride of ownership and a desire to show off your acquisi¬ 
tion. Like other products from the Danish company, the 
B8tO EarSet 3 headset first attracts you with its design, 
then hits you with its quality. The around-the-ear stereo 
headset includes a built-in microphone for use with the 
iPhone, and has a clear, accurate sound. Build quality is 
second to none, featuring brushed aluminium and soft- 
touch rubber. 

B&O EarSet 3 headset 
RRP: $350 
Bang & Olufsen 
www.bang-olufsen.com 
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ALFIE THE ALL-ROUNDER 

The stunning ALFiE audio system from Roth Audio not 
only plays music from your iPhone via a dock, it also 
has a built-in DVD/CD player and FM/AM radio alarm. 
It’s a 2.1-channel system, meaning there are speakers for 
the left and right channels plus a downward-firing sub¬ 
woofer. Total output is 40W. The UK’s Roth Audio was 
only established in 2007, but has quickly built a strong 
reputation for high-quality audio reproduction. 

Roth Audio ALFiE audio system 

RRP: $899 

MAXMEDIA 

www.maxmedia.com.au 
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TOUCH ME, BABY 

The Touchpensys Zero II Stylus offers a more accurate way 
to use your iPhone. Just redesigned in a longer, 10.2cm 
length, the stylus comes in silver and black. It comes with 
a clip that attaches the stylus to the iPhone and doubles 
as a stand for watching movies or slideshows. 

Touchpensys Zero II Stylus 
RRP: US$12.90 (about $16) plus shipping 
Touchpensys Technology 
www.touchpensys.com 



MORE POWER TO YOU 

The Kensington Mini Battery Pack 8t Charger powers and 
charges your iPhone (or iPod), so you can extend your 
talk time by up to three hours, your music play time by 
up to 30 hours and video by up to six hours. It includes 
a retractable USB charging cable to recharge the high- 
capacity, rechargeable lithium-ion polymer batteiy pack. 
The small unit features an LED battery meter and a dock 
connector cap which doubles as a kickstand for landscape 
viewing. 

Kensington Mini Battery Pack & Charger 
RRP: $59.95 
Kensington 

www.smartmadesimple.com.au 



HIGH-END FOR YOUR EARS 

Klipseh, a company renowned for its audio quality, has 
introduced an in-ear headset designed for iPhone users. 
The Image S4i features Apple’s three-button microphone 
and remote system, positioned at the chest-level yoke 
for ease of use. The 360-degree mic features echo 
cancellation, the oval ear tips are designed to be super¬ 
comfortable, and the sound from the 8.5mm drivers is 
smooth and full-bodied. The S4is will be arriving around 
the end of the year. 

Klipseh Image S4i In-Ear Headset 
RRP: TBA 



HEY GORGEOUS 

Part of a new range of cases from Melbourne’s Cygnett 
are these beautiful patent-leather flip-tops. The ultra-glam 
cases are available in Fire-Engine Red, Earthy Aubergine, 
Classic Black and Vivid White. Similar cases are available 
in soft and silky lambskin leather, and Cygnett also offer 
hard cases in translucent jellybean colours, metallic fin¬ 
ishes and super-thin but rock-solid shields. 

Cygnett Glam patent leather case 

RRP: $39.95 

Cygnett 

www.cygnett.com 
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TWO IS BETTER 
THAN ONE 


The Grundig CDS2650IP is a dual iPhone/iPod docking 
music system, which means that you can easily alternate 
between music from your iPod and iPhone. The alarm 
clock/radio works with the iPhones and all iPods. The CD- 
S2650IP is characterised by clean, minimal design and 
touch-panel controls which do away with unsightly but¬ 
tons and knobs. There’s a large LCD display for the time 
and alarm, and it comes with a remote control. 

Grundig CDS2650IP dual-dock music system 
RRP: $229 
Bush Australia 
www.grundig.net.au 


FIRST LINE OF DEFENCE 

Now that you’ve splurged on a lovely new iPhone 3GS, 
the last thing you want to do is drop it and damage it. 
Enter OtterBox - a company that specialises in properly 
protective cases - and its Defender Case. It’s a slim, sleek, 
semi-rugged case which combines a polycarbonate sheet, 
a high-impact polycarbonate skeleton and a silicone skin 
to protect your iPhone from bumps and abrasion, and 
throws in water resistance for good measure. 


FROGZ IN YOUR EARS 

Utah-based iFrogz has introduces three new earbud 
styles with built-in, high-definition microphones for 
easy hands-free calling on your iPhone. The Plugz noise- 
isolating earbuds are available in seven different colours, 
while the Reflex features an ultra-comfortable shape. The 
natural wood chambers of the Timbre give them a unique 
and classic look. All styles come with three earfit pieces 
so you can choose the best fit. 


OtterBox Defender Case 
RRP: $55.99 plus shipping 
OtterBox 

www.otterboxshop.com 



iFrogz earbuds 

RRP: Plugz US$19.99; Reflex US$29.99; 
Timbre US$49.99; plus shipping 
iFrogz 

www.ifrogz.com 
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POUCH PROTECTION 


CANSTO GO 


This Knomo iPhone 3GS pouch is “hand-crafted” using 
high-quality, soft leather and finished with a soft velve¬ 
teen interior. It comes in black and allows full access to 
your iPhone’s headphone, sleep/wake button, silent but¬ 
ton and volume controls. The company also offers open- 
face leather cases in red, yellow, black and Ember. 

Knomo iPhone 3GS Pouch 


Part of a new lineup of headphones whose sound has 
been optimised for use with portable audio equipment, the 
Sennheiser HD438s offer a balanced stereo sound im¬ 
age with precise detail. With high-gloss metallic spokes 
designed to echo alloy wheels, the headphones feature 
comfortable closed-design earcups which shut out exter¬ 
nal noise. You can choose between a 1.4m and 3m-long 
cable. 


RRP: $39.95 
Mayfair International 
www.mayfairintl.com 




Sennheiser HD headphones 
RRP: $149.95 
Syntec International 
www.syntec.com.au 



SHINE ALIGHT 


The Joybee GP1 Mini Projector from BenQ is a very small, 
very light projector that can plug into your iPhone and 
display its images at a size of between 15in and 80in 
- perfect for giving presentations on the go, or just to 
watch the latest movie downloaded from iTunes. It’s a 
lamp-free, 3LED model with 100ANSI lumens brightness, 
2000:1 contrast ratio, wall colour correction and built-in 
2W speaker. 


BenQ Joybee GP1 
RRP: $999 
BenQ 

www.benq.com.au 


Mini 


Projector 


www.macworld.com.au 


AMW September 09 047 ◄ 

















































HANDS-FREE FM 


FM transmitters that let you hear your iPhone or iPod’s 
music over your car radio are great, but what makes 
Belkin’s latest offering even better is that it also allows 
you to pick up a call on your iPhone, hands-free, and 
can be plugged into newer cars’ 3.5mm audio jacks. 
The TuneBase FM with Flands-Free plugs into your car’s 
accessory socket (cigarette lighter) and charges your 
iPhone while in use. It can be used either vertically or 
horizontally, so it’s also great for GPS navigation. 

Belkin TuneBase FM with Hands-Free 

RRP: $149.95 

Belkin 

www.belkin.com/au 



BATTERY? WHAT BATTERY? 

A product that’s been getting a heap of praise on the 
Australian Macworld Forums is the Mophie Juice Pack 
Air external battery/protective case for the iPhone. The 
hard shell offers protection, while the batteiy pack hardly 
adds any extra thickness to your iPhone. The batteiy of¬ 
fers some impressive performance times: 270 hours stand¬ 
by, 41/2 hours talk (3G). 4V2 hours internet use using a 3G 
network or 8 hours using Wi-Fi, 27 hours audio and 9 
hours video playback. 

Mophie Juice Pack Air iPhone battery case 

RRP: $129 

Conexus 

www.conexus.com.au 



TAKE IT WITH YOU 

If you’re looking for a relatively inexpensive docking 
music system for your iPhone you should audition the 
Logitech Pure-Fi Express Plus. It’s a sub-$200 model that 
can run on batteiy or mains power and features a handle 
for easy portability. It offers omni-directional acoustics, 
so you can hear an even sound from wherever you are. A 
lOm-range remote control rounds out the package. 

Logitech Pure-Fi Express Plus music system 
RRP: $179.95 
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SPEAKING PARROTS 

The new Zikmu speakers, made by Parrot and designed by 
Philippe Starck, look like a wonderful fusion of form and 
function. The two speaker columns use Bluetooth wire¬ 
less technology to communicate with each other, so to 
get music all you need to do is plug your iPhone into the 
dock built into the top of one of the columns. You can 
also stream music to the set from your Mac via Bluetooth 
stereo (A2DP) or Wi-Fi. The 100W NXT speakers promise 
an immersive 360-degree sound. Due in spring. 


Parrot by Philippe Starck Zikmu wireless speakers 

RRP: $1999 

MAXMEDIA 

www.maxmedia.com.au 



GONNA MAKE YOU SWEAT 

JayBird is a company that specialises in making earphones 
for active people - a fact borne out by a lifetime warranty 
against sweat offered with all their products! Now 
featuring upgraded drivers (speakers) for improved bass 
and sound quality, the JB200 is a set of around-the-ear 
Bluetooth stereo earphones connected by a lightweight 
cable so there’s no solid bar behind your head to jump 
around while you’re running. 

JayBird JB200 Freedom Bluetooth Stereo Headphone 

RRP: US$129 (about $160) plus shipping 

JayBird 

www.jaybirdgear.com 




GET A GRIP 


The ability to play great games on your iPhone is one 
of its strengths, but you don’t want to develop gamer’s 
thumb as a result. Top address this, Marware has brought 
out the really cool Game Grip, which provides a high level 
of comfort for longer gaming sessions. It can be used with 
earphones and can charge your iPhone while you’re play¬ 
ing. The Game Grip comes with two silicone skins that fit 
the iPhone 3G /S and the iPod touch. 

Marware Game Grip 
RRP: $49.95 
PICA Australia 
www.pica.com.au 
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THE NO-WORRY 
BACKUP PLAN 


Rob Griffiths shows how to get the right amount of 
protection for peace of mind 


A s our lives grow increasingly digitised, more 
and more valuable and irreplaceable things 
reside on our computers. For instance, I have 
15,000 digital photos, nearly 4000 songs, a dozen or so 
movies, all of my family’s financial data, and countless 
personal and professional documents on my Mac. Losing 
any of it would be an unpleasant experience, to say the 
least. With that in mind, backing up my files is vitally 
important to me. 


But backing up data isn’t a one-size-fits-all proposition - 
what works for you will depend on the types of data you 
want to protect and, more important, how worried you 
are about keeping that data safe. I’ve based these recom¬ 
mendations on what I think will bring most people peace 
of mind, but you know yourself - and your data - best. 
Use the guidelines to figure out your own plan as you 
consider how much time and money you’re willing to 
spend, as well as how worried you are about losing files. 
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Worry Level 1: Normal 

Say you have a collection of files - photos, songs, let¬ 
ters, Quicken files, and so on - that you’d like to back up 
and be able to recover relatively easily. It’s a situation 
that, if your hard drive dies, you won’t need to get up 
and running immediately. In this case, your best bet is to 
use the backup program built into OS X 10.5 (Leopard): 
Time Machine. 

Time Machine is free if you already have Leopard, and 
it’s fairly easy to use. You do need an additional hard 
drive that’s at least one and a half times bigger than the 
amount of data you want to protect - either an external 
drive, such as those reviewed in our July Lab Test, or 
Apple’s wireless Time Capsule will do the trick. 

Once you hook up the drive and enable Time Machine, 
you can usually just let it do its thing. Time Machine 
keeps multiple copies of your files, making it easy to 
revert to an older version. It also protects against the 
most common way that files get lost: accidental deletion 
(however, this method doesn’t work if you delete the file 
within an hour of creating it). 

There are a few downsides to using Time Machine, 
but the most relevant one for the typical home user 
is that Time Machine backups aren’t bootable. In oth¬ 
er words, if your Mac’s hard drive bites the dust, you 
won’t be able to start up your system from the Time 
Machine copy. Instead, you’ll have to restore the files 
while you’re installing OS X on your new, trouble-free 
hard drive. 

Pick what to protect. If you don’t do anything, Time 
Machine will back up just about every file on your hard 
drive. While this option works well, it means you’ll use 
a lot of drive space to back up system files and applica¬ 
tions, which you (most likely) already have copies of 
on your original discs. You can tell Time Machine to 
skip these files. Freeing up this space will leave more 
room for copies of your data and media files, although it 
means that you’ll spend more time setting your machine 
up again if your drive crashes. 

The choice is yours; you may want to start with a 
complete backup, and then omit files only if you find 
your Time Machine drive filling up more quickly than 
you’d like. 

Get up and running after a disaster. If your hard drive 
dies and you’ve got a Time Machine backup, restoring 
your files is pretty simple. After plugging in your new 
hard drive, you’ll use the OS X installation disc to install 
the system. While you’re doing that, you’ll be offered the 
option to restore from a Time Machine backup. 

This may be all you need to do to get up and running. 
However, if you’ve excluded system files and applica¬ 
tions, you’ll need to break out your program discs and 
download OS X updates after the basic system installa¬ 
tion is done. 
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Worry Level 2: Concerned 

What if you want a reasonable degree of data protection, 
but you also need to get back in the saddle quickly after 
a hard-drive crash? If you use your Mac for work, you 
probably can’t afford to waste a day or two recovering 
from a computer meltdown. You may also be concerned 
about protecting your data against theft or natural di¬ 
saster. In this case, I recommend using Time Machine 
and adding a couple of extra safety measures. 

Create a Clone. To get back to work quickly in the event 
of a hard drive crash, I recommend creating a clone (or 
copy) of your boot disk. If you do so on a set schedule, 
you’ll ensure that you have a regularly updated copy of 
the system; I update mine once a week. 

Two programs can help: Bombich Software’s shareware 
Carbon Copy Cloner (www.bombich.com/software/ccc. 
html) or Shirt Pocket’s US$28 (about $35) SuperDuper 
(www.shirt-pocket.com/SuperDuper). Both of these pro¬ 
grams create an exact clone of your system that you can 
use as a startup disk. You’ll need an external (or, if you 
have a Mac Pro, an internal) hard drive specifically for 
your clone - because it will be big. 

If your primary hard drive fails, plug in your clone, 
press and hold the Option key when you start up your 
Mac, choose the clone from the drive-selection screen, 



Save space by excluding. Exclude easily replaced files from your 
Time Machine backups and you’ll have more room on your backup 
drive for critical files that change often. 

Is it already backed up? 

When you’re tight on space, it pays to remember 
that some of your key files may already be backed 
up off-site, at least after a fashion. For example, if 
you use an online photo-sharing service like Flickr 
(www.flickr.com), many of your images will be 
stored there (though perhaps not at their original 
resolution). Similarly, email messages can be left 
on the mail server, at least until you choose to file 
them locally. 
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Focus on the unique 

Backing up your documents and media files should 
be one of your top priorities. Think about it: anything 
you’ve made yourself is irreplaceable. And although 
you could go out and buy your music all over again, 
most of us would rather not drop $5000 or more to 
replace our entire music collection. 


and start working immediately. Once you’ve replaced 
the dead hard drive, use your cloning software to copy 
your backup (which you’ve been using as the primary 
drive) onto the new drive. Reboot from the new drive, 
and you’re almost back to where you began; however, 
you’ll need to use Time Machine to restore the latest 
versions of any files you updated after your last clone 
was made. 

You can speed up the process of creating your clone 
by excluding files that you’ve got backed up elsewhere 
or that you won’t need while you’re temporarily work¬ 
ing from the clone. I exclude the virtual machines for 
Parallels Desktop 4.0 (www.conexus.com.au), VMware 
Fusion 2 (www.pica.com.au), and Sun’s VirtualBox 
(www.virtualbox.org). I have these backed up elsewhere, 
and they’re huge files. 

Opt for off-site backups. Combining Time Machine 
with a bootable copy of your data gives you a lot of 
protection against hard-drive failure, but it won’t help if 
someone steals your setup or if your home is destroyed 
by a fire or some other natural disaster. If you want to 
protect against that kind of event, you need to keep a 
backup of your files in a different location. 

^ O SkipVMs 

Description Included Scripts Script Commands 

Command Item Specification 

ignore : Users/robg/Documents/Parallels 

ignore t Users/robg/Documents/Virtual Machines 

ignore : Users/robg/Library/VirtualBox 


.com.apple.timemachine.supportcd a 

.DS_Storc 

T 

.fseventsd 

h r\ 

.hotfiles.btree 


.quota.ops.user 

w 

.quota.user 


.Spotlight-VlOO 

r* 

.Temporaryltems 

r* | 

.Trashes 

h 

.vol 

h- ^ 

Applications 

r* 

hin 

T 


( Add Item ) ^Remove ItenD 

( Close ) 


Customize the clone. You can speed up the creation of your 
emergency clone by skipping files you won’t need while booted 
from it. Here I’m excluding my virtual machines (such as Parallels) 
in SuperDuper. 


The easiest way to create an off-site backup of all your 
important data is to invest in another external hard drive, 
bringing your total to three (Time Machine, the clone, 
and the off-site backup). Use a backup program such 
as EMC’s $181 Retrospect Desktop 8 (www.retrospect 
.com/en/?region=9), Prosoft Engineering’s US$59 (about 
$72) Data Backup 3 (www.prosofteng.com), orTri-Edre’s 
US$69 (about $84) Tri-Backup 5 (www.tri-edre.com/ 
english/tribackup.html). Set up a once-a-week task to 
copy your key preferences, app support files, documents, 
and media files to the external drive. 

You then need to store this copy off-site. 

But to safeguard your backup against natural disas¬ 
ters, the farther the drive is from your house, the better 
protected it is. Once a week, you can bring home the 
off-site drive and run your backup. The next morning, 
simply return the backup to its off-site location. 

This solution does have two flaws. The first is that 
your off-site drive is in your home one night a week. If 
that happens to be the night of the great flood, you’re in 
trouble! The second problem is that you can lose a week’s 
worth of data if a natural disaster occurs on the day your 
drive is scheduled to come home (because you’ll lose 
anything you’ve worked on since the last off-site backup 
was run). If these limitations set you on edge, you should 
consider moving up to Woriy Level 3. 

Worry Level 3: Obsessive 

Does it make you nervous to think about losing even 
a week’s worth of data or having your off-site data at 
home for even a single night a week? This final level 
offers the highest degree of protection. 

The objective here is to make sure you’ll lose as little 
work as possible if disaster strikes. I assume you’re al¬ 
ready using Time Machine. I also assume you have a 
clone of your drive and a basic off-site backup plan. 

Add another off-site drive. To greatly reduce the odds 
of a natural disaster taking out your data, add a sec¬ 
ond off-site drive to your backup rotation. That will 
bring your total to four backup drives: Time Machine, 
the clone and two off-site drives. If you use a Mac Pro, 
the clone and Time Machine can be internal drives, but 
you’ll need external drives for the other two. 

Set the second off-site backup drive to copy the same 
files as the first drive, but on a different day. So if you 
currently have an off-site drive that comes back on Mon¬ 
day night, add one that comes back on Thursday night. 

With two off-site drives, you’ll always have at least 
one that’s protected in the event of a disaster - especially 
if they’re stored in different locations. (If you’re backing 
up a work computer, for instance, take one drive home, 
and send the other to a neighbour’s home.) By doing 
this, you reduce the amount of data you’d potentially 
lose to (in this example) three or four days’ worth. 
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Personal Data & Settings 


Add an online backup. If that scenario isn’t good 
enough, you can add one more step to the process: a 
regularly scheduled online backup of your really impor¬ 
tant files. This works best for small files that you modify 
often and don’t want to lose any changes to - work files 
or Quicken files, for example. 

Many companies, such as Apple (through its MobileMe 
service (www.me.com), Dropbox (www.getdropbox.com), 
and Decho’s Mozy (www.mozy.com), will store your back¬ 
up data on their servers. Typically, services allow you to 
use a certain amount of space (typically 1GB or 2GB) for 
free, and then they charge for additional space. 

Keep in mind that with an online storage provider, 
your files may be at risk of theft (either by a nefarious 
employee or by an external hacker), and if the provider’s 
business fails, there’s no guarantee you’ll have a chance 
to get your files back. 

When you’re choosing an online storage provider, do 
some research on its reputation and how long it has been 
in business. You may also want to encrypt your most 
sensitive data before backing them up online. 

If you want to protect media files - all your photos or a 
collection of videos, for example - you’ll find that most 
online backup services don’t offer enough storage space, 
and that uploading your 10GB of data would take many 
hours. You’ll probably want to settle for the backup cop¬ 
ies you keep on your off-site external drive(s). 

The frequency with which you should back up your data 
to an online service depends on how much work you’re 
willing to lose. I use the MobileMe service and its in¬ 
cluded Backup application for my online backups. I back 
up my family’s financial files, my Macworld work files, 

Create custom keyboard 

You’ve heard the advice again and again: Save time 
by learning keyboard shortcuts for the commands 
you use the most. But what do you do when there 
isn’t a keyboard shortcut? Say you prefer tabs to 
separate browser windows. 

Apple’s Safari can bring windows together as tabs 
(Window -> Merge All Windows), but you have to 
use the mouse to access this command each time. 

So it’s a good thing that recent versions of Mac OS 
let you create custom keyboard shortcuts for many 
applications. To do so, launch System Preferences, 
select the Keyboard & Mouse system preference, 
and then click on the Keyboard Shortcuts tab in the 
resulting window. At the bottom of the window, click 
on the plus-sign (+) button. 

To make a shortcut for our Safari example, choose 
Safari from the Application pop-up menu and, in the 
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Online backup setup. Backing up your key files to an online 
service ensures that you’ll always have at least one version of 
those files at hand. 

and various household files. I run this backup twice a day 
- once to my MobileMe account and once to another hard 
drive in my Mac Pro. 

Between these two backups, I’ve got about a six-hour 
exposure window if both my boot drive and my Time 
Machine backups die, and I have a one-day exposure 
window if someone steals my entire setup. (And yes, I 
also use every other backup measure I’ve outlined in this 
story. You can indeed call me obsessive.) 

Back up for stress-free computing 

After deciding how much you value your files, you can 
choose the strategy (or combination of strategies) that 
works best for you. Given how rarely hard drives actu¬ 
ally fail, even a simple Time Machine-only backup plan 
will protect your data reasonably well. 

shortcuts 

Menu Title field, type Merge All Windows. (The name 
you type needs to look exactly like what you see in 
the menu.) 

Click on the Keyboard Shortcut field and enter a 
shortcut - 1-Option-M, for example. Click on Add and 
then close System Preferences. When you return 
to Safari, go to the Windows menu, and you will 
discover the keyboard shortcut assigned to the Merge 
All Windows command listed there. - Christopher Breen 
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DISASTER ZONE 
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Y our drive has failed, you haven’t backed up and 
your precious data is lost. Or is it? Dave Bullard 
speaks to Payam Toloo, director of PAYAM Data 
Recovery (www.payam.com.au), a company which spe¬ 
cialises in recovering data from faulty or damaged Macs, 
memory cards and USB flash drives. The technicians in 
Sydney and Melbourne also recover data from devices 
that have suffered data loss due to a file system corrup¬ 
tion, accidental re-formatting and deletion. 

AMW: First off, is data recovery expensive? 

PT: No, it’s very affordable. In fact, it is cheaper today 
that it has ever been due to an increase in competition 
in the field of data recoveiy worldwide. Compared to the 
cost of hiring a handyman, plumber or even a cleaner, 
data recoveiy is cheaper. The typical cost of data recov¬ 
ery for most of our clients - who range from students 
to large companies - is between $250 and $475. Often, 
the cost of paying to get data back is small compared 
to the loss of valuable family photos, work documents, 
emails and accounting information stored on today’s 
computers. 

Is it an art or a science? 

It is very much a science. Hard drives fail for a reason. 
Sometimes due to shock, overheating or a manufactur¬ 
er’s fault. Our job is to determine what the problem is, 
and find a way to temporarily repair a faulty hard disk 
in order to be able to recover all the data in good condi¬ 
tion. We have a full understanding of how hard disks 
work and how to fix them then they fail. We do this all 
day, eveiy day and in most cases, the problem can be 
fixed and all data recovered. 

How much data can be recovered from a disk? What are 
the variables? 

In most cases, everything! From the time a hard disk fails, 



Director Payam Toloo removes heads from a faulty hard disk in 
Payam Data Recovery’s Sydney clean room. 


it’s important to stop using it. In many cases when a hard 
disk has failed, people panic and are stressed out. 

They try every trick they can find on the internet (like 
putting the hard disk in a freezer), running data recovery 
software, taking it to a friend or computer shop to try 
“software” to recover the data. In most cases, this only 
makes matters worse and may actually damage the disk 
further. In some cases, these attempts to do-it-yourself 
have caused complete data loss. 

If the data is important and you do not want to risk 
damaging the disk further, stop using it and contact a 
dedicated data recovery company. 

So putting a drive in the freezer when it fails is a no-no? 
Yes ... don’t do it! In too many cases I have seen people 
put a hard disk in a freezer just because they read it on 
the internet. 

If your hard disk has suffered a power surge and the 
disk does not power on anymore, putting it in the freezer 
will not help. If your hard disk has been dropped and the 
head is broken, freezing it will not help. It can only make 
matters a lot worse! 

The last time I received a hard disk that was frozen 
before it came to us, the disk platter had water stains on 
the disk platter, making the problem even worse. 

Can you recover encrypted data? 

Yes, we are able to recover data from enciypted hard 
disks that have failed. Recent examples are disks with 
Apple FileVault, Microsoft EFS, Pointsec and Safeboot. 
Do your technicians have to work in clean rooms? 

When a hard disk has a damaged motor or heads, we 
use our class-100 clean room to open the hard disk and 
repair the disk in this dust free, static-free environment 
to ensure the maximum chance the data recovery pro¬ 
cess will be successful with zero chance of accidental 
damage. Opening a hard disk in a normal environment 
can damage the disk due to dust, pollution and airborne 
particles landing on the disk platter surface within a few 
seconds of the disk being exposed to the air. 

Is it getting more difficult to recover data now that people 
have hundreds of thousands - even millions of files on 
their drives? OS X Leopard is supposed to have 540,000 
files before you even type in your name. 

No - in fact, the more experience we gain in the field 
of data recoveiy, the easier it becomes. We understand 
more about hard disks and file systems (especially Mac 
file systems) than ever before. The only difference is that 
hard disks are larger and people are saving more data 
that ever before. So where only a few years ago our typi¬ 
cal data loss scenario resulted in 5GB to 10GB of data 
loss, most of our clients are losing 200GB and 300GB of 
data or more in most cases. 
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A technician uses a medical-grade stethoscope to listen carefully to 
a sound coming from a Samsung hard disk. 

What are the most common causes of drive failure? 
Shock to the disk is the No.l killer of hard disks! Ev¬ 
ery day we receive at least 10 external hard disks and 
notebook hard disks that have been dropped or been 
damaged due to some sort of shock. 

Other common causes of failure are overheating due to 
lack of adequate fans or ventilation. This is common in 
expensive, slim notebooks. Due to their size and weight 
restrictions, they overheat due to a lack of cooling. 

The same problem occurs with external hard disks, as 
many of these do not have cooling fans and in some 
cases the hard disks are left on 24 hours a day, seven 
days a week! This is especially common with Network 
Attached Storage (NAS) external hard disks. 

Another common problem today is that people us¬ 
ing external hard disks are getting their power supplies 
mixed up. Label your power supply and make sure you 
only use the one that came with your hard disk or you 
may damage the printed circuit board (PCB) or controller 
board of the hard disk inside the unit. 

What can Mac users do to make your life easier? That is, 
to make data recovery easier? 

If you experience a hard disk failure or data loss, turn it 
off and call a data recovery expert. Don’t attempt to do it 
yourself or take it to a local computer service centre or it 
may make things a lot worse. Don’t run Disk Warrior or 
Disk Utility to repair your hard disk unless you are will¬ 
ing to risk losing it all. In many cases when customers 
have tried these do-it-yourself methods they have only 
made the problem a lot worse. 

Some local computer shops and computer service cen¬ 
ters that advertise that they offer data recovery services 
often attempt to run Mac data recovery software on a 
hard disk that is faulty and failing, only to eventually 
kill the hard disk and make data recovery very difficult 
and much more expensive. 

An experienced data recovery company will determine 
the fault first. If a hard disk has bad sectors or unreadable 


sectors, we will always make a sector-to-sector clone of 
the hard disk using specialised hardware. 

What’s the best way to back up? 

A growing trend is for Mac users to save all of their data 
on an external hard disk which they call their backup. 
This is not a backup unless it’s actually a duplicate copy 
of your data. We recommend taking your Mac to your 
local Mac store and upgrading the internal hard disk so 
that you can keep all of your important data on your 
Mac as well as copy to an external hard disk. 

Are flash drives good to use for backup? 

USB Flash drives are getting cheaper and larger. I recent¬ 
ly saw a 32GB USB flash drive for under $100. Students 
often use these to store important documents but they 
can easily be damaged by inserting it into the USB port 
the wrong way around or by bending it when inserting 
or removing it from the USB port. Take care with these 
devices, they can be easily damaged or lost! 

Also, make sure you eject drives before pulling them 
out, and don’t share them between users. 

For this reason, it is important to keep a regular 
backup of the contents of your USB flash drive on your 
computer. 

Is there anything else our readers should know? 

Back up your data on a separate hard disk and keep it 
at another location. And check your backups! The most 
common reason that data loss occurs is that people don’t 
back up their data often enough, don’t check that the 
backup actually works and don’t keep the backup in a 
safe location. For example, there is no point backing up 
all of your data on an external hard disk and keeping it 
next to your computer. What if you get robbed or your 
house burns down in a fire? It’s always safer to keep 
your backup at another location. ^ 

10 Commandments 

1. When a disk fails, stop using it immediately. 

2. Don’t try to recover data yourself, in most cases 
this only makes matters worse. 

3. Don’t leave drives running 24 hours a day, seven 
days a week. 

4. Don’t get your external hard drive power 
supplies mixed up, as this can contribute to 
overheating. 

5. Back up often. 

6. Don’t back up to the same disk containing the 
original data. 

7. Check that your backup actually works. 

8. Always keep your backup in a separate location. 

9. Treat USB drives with respect, as they’re easily 
damaged. 

10. Always eject USB drives before pulling them out. 
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Re-use flash drives 


I have a number of commercial flash drives with outdated 
information. Is it possible to unlock them so that I can erase 
and reuse them? 

Dan Coates, via email 

Increasingly, companies are putting data - documentation, 
applications and example files - on cheap USB flash drives and 
passing these drives out to customers and colleagues. It's a 
shame to toss one out when you can easily put it to use for your 
own purposes. 

The easiest way to reuse the drive is to plug it into your Mac, 
select its contents (Command-A), toss the files in the Trash, and 
empty the Trash (Finder -> Empty Trash). Doing so eliminates 
the need to reformat the drive and provides you with the space 
you need to copy your files. 

If you can't delete the files (perhaps because they're corrupted in 
some way), launch Disk Utility (in /Applications/Utilities), select the 
flash drive from Disk Utility's list of drives, click on the Erase tab, 


choose MS-DOS (FAT) from the Volume Format pop-up menu, 
and click on Erase. The drive will be erased and reformatted. 

The advantage of using the MS-DOS (FAT) format is that it lets you 
use the drive with both Macs and PCs. The disadvantage is that it 
won't let you write files larger than 2GB to the drive, because 2GB 
is the size limit for the MS-DOS (FAT) format. If you need to copy 
larger files - big images or videos, for example - you'll want to 
format the drive in the Mac OS Extended (Journaled) format. 

To do so, select the drive in Disk Utility, click on the Partition tab, 
select 1 Partition from the Volume Scheme pop-up menu, and 
click on Options. Choose GUID Partition Table or Apple Partition 
Map from the resulting sheet (GUID for Intel Macs or any Mac 
running OS X 10.4 or later, and Apple Partition Map for PowerPC 
Macs running any version of OS X), and click on OK. 

Choose Mac OS Extended (Journaled) from the Format pop¬ 
up menu and click on Apply. In the sheet that appears, click on 
Partition, and your flash drive will be formatted as a Mac OS X 
Extended (Journaled) drive. - Christopher Breen 
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The other day I hunted around for something I 
could create lists with and stumbled on the free app 
ShopShop (http://nschum.de/apps/ShopShop). 

In principal, as the name suggests, it’s designed to be 
a simple shopping list app. What it turns out to be, is the 
best designed iPhone app I’ve seen. It’s puts commercial 
shopping and list apps to shame. But why so good? 

You can create multiple lists. If you use your imagination, 
these can be shopping lists, packing lists, to-do lists. 
Nearly any kind of list. You can name the lists and colour- 
code them. Nothing too exciting so far right? 

What makes this app so good, is creating the lists is so 
fast and easy. Ordering the list is a piece of cake. Just 
drag the items where you want them. To check items off, 
you just tap them. You can toggle checked or unchecked 
just by tapping. What’s also nice, is it actually ‘crosses’ 
the item off with a line through it. 

You can move items between lists. You can remove 
checked items off the list, and they move to a ‘buffer’ - 
that is, a list behind the list so they can be added back 
onto the list just by tapping them. 

Within two seconds of using this thing, I instantly fell in 
love with it. I purchased a shopping list app really early 
on in the piece, but it’s so clunky that I ended up using 
notepad for my shopping lists. 

Davo, via Australian Macworld Forums 


Each month, Liquid Digital gives an aGcnt V5 webcam 
valued at $119.95 to the Australian Macworld reader 
who submits (via email or the Australian Macworld 
website) the best and most useful tip. Preference will be 
given to undocumented tips but it is not an exclusive 
condition. 

The sleek, sophisticated aGent V5 webcam from 
Liquid Digital is compatible with all Macs (OS 10.4+) 
and is the perfect choice for the design-savvy Mac 
user. The latest V5 model features full HD 1920 x 
1080 2-megapixel quality and up to 5MP video and 
8MP images via interpolation. With a five-layer 
German quality glass lens, an ultra-light, low-light 
sensor and an enhanced digital in-built mic, the V5 
is a great choice for flexible, stylish web image and 
video applications. In the box is the durable polished- 
steel-cased aGent V5 webcam with MacBook and iMac 
attachment clips, USB 2.0 and 1.1 adaptor, micro fibre 
travel case and driver disc. 

Email your tip with the subject header “Help reader 
tip”, including your full name, address and phone 
number, to macworldeditor@niche.com.au or make a 
contribution in the Help section of www.macworld. 
com.au/forums. 

All reader tips offered online or via mail/email become 
the sole property of Niche Media. ^ 



Sweeter sound. It’s easy to extract the audio from an iMovie ’09 
project, enhance it however you like, add it back to your movie and 
then detach the original. 

Capture video over HDMI 

I want to capture high-resolution content to my Mac using a 
device’s HDMI port rather than its lower-quality composite 
video ports. Is there a way to do this? 

Anonymous, via the Internet 


There is, but doing it requires a fast Mac and fast storage, 
and you're limited in what you can capture. The answer is 
Blackmagic Design's $275 Intensity Pro PCI Express card 
(www.blackmagic~design.com/au). There's just one possible 
problem: You need a Mac that has PCI Express card slots to use 
this card - in other words, a Mac Pro. 

In addition to letting you capture videos from cameras with an 
HDMI port, the card can import uncompressed video from HDV 
camcorders. And it captures not only digital video via its HDMI 
input but also analogue component video and S-Video. 

Its supported HD formats include 1080i50, 1080i59.94, 720p50, 
and 720p59.94. 

If you're not already put off by the fact that you must have a Mac 
Pro to use this card, bear in mind that in order to capture uncom¬ 
pressed video, you'll also need a fast disk array. 

Uncompressed HD video consumes massive amounts of 
storage, and you need storage fast and capacious enough 
to deal with it. 

Also, this card won't capture from devices that use HDCP 
(High-bandwidth Digital Content Protection), so you can for¬ 
get about using it with a Blu-ray player or an HD set-top box. 
— Christopher Breen 
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Importing Outlook email 


STM Query 
of the month 


I have bravely stepped in to the new Apple world. I am 
told it’s easy and it is; but for one step. Why is it, in 
your mag, or online that nobody bags the inability to 
convert Microsoft Outlook email to Mac Mail? Macworld 
forums do not provide clarity or solutions. After all this 
time, given Apple is still trying to convert the likes of us 
prehistoric ‘compatible’ users I expected this would be 
a simple step. Even Entourage will not import Outlook 
email. But for this one step I am converted. 

Garry W, Victoria Point, QLD 

You're right, Garry - this is something Apple should help users 
with. But try spending US$ 10 on Little Machines ' 02M (Outlook 
to Mac) program (www.littlemachines.com). To move email, 
contacts, and calendar entries, you simply run 02M on your 
PC and pick the Outlook folders you want to export. 02M then 
converts the data into files readable by Mail, Address Book, 
iCal and Entourage. There are other, more convoluted ways to 
do the job, but this is by far the easiest. - Dave Bullard 
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Each month STM (02 8338 0222) 
gives a medium Rogue backpack to 
the Australian Macworld reader who 
send in or posts to the forum the 
most intriguing query. STM’s me¬ 
dium rogue backpack conceals the 
laptop compartment from view and 
hides it in an internal wall of the 
bag — so nobody knows you’re car¬ 
rying a laptop except you. Medi¬ 
um rogue features STM’s unique 
protection system, cushioning the 
laptop with high-density padding 
and a foam suspension cradle. 

Its clean design makes the backpack ideal 
for streetwear and the boardroom. Send your 
query to amweditor@niche.com.au or post in the 
forums at www.macworld.com.au/forums. All queries 
and solutions are the sole property of Niche Media. ^ 



Has NoteBook 


Stickies, scraps of paper, web clippings, meeting 
notes, reminders — take control of it all with 
Circus Ponies NoteBook, the award-winning 
application for managing information. Get 
organized using a familiar notebook interface, 


with pages and tabs, sections and subsections. 
“Clip” web research, e-mails and other content to 
your Notebooks for later reference. Create 
voice-annotated notes and review them from 
your computer or iPod. Diagram and sketch 


when words won’t suffice. Find anything 
instandy using NoteBook’s patented Multidex™. 
Share your Notebooks as PDFs or as websites. 
And much more. NoteBook has everything you 
need to get organized. 


Download NoteBook right now and try it for yourself, FREE for 30 days 
www.circusponies.com/trialmwau 
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Light fantastic 


Getting your photos to a standard where they would be 

accepted by a major stock library isn’t easy 

Here iStockphoto’s experts share their lighting secrets. 


L ighting is probably the single most important as¬ 
pect of photography, and is a huge topic. Every 
picture you take depends on good light. Master¬ 
ing the basics of photographing a well-lit subject will 
help make your images useful for designers in everyday 
applications. When you know the basics, you can begin 
to explore the more dramatic possibilities of light: how 
the angle, power and warmth of light affects your sub¬ 
ject, stimulates emotions and expresses your creativity. 

Understanding light is a lifelong project. For beginning 
photographers, the key subjects are: proper exposure, us¬ 
ing and adapting to different light sources (natural and 
artificial), white balance and unexpected problems such 
as lens flares, reflections and chromatic aberration. 

Here we’ll explore these topics by looking at a few ex¬ 
amples that aren’t acceptable for our standards: shots that 
cannot find their warm home at iStockphoto and need 
more technical improvement before being accepted into 
the collection. 

Exposure 

Exposure is the amount of light that you allow into your 
camera when you take a picture. Too much light makes 
a photograph overexposed. Too little makes it under¬ 
exposed. These are among the most lighting issues which 
people face. 

Overexposure. In an overexposed photo way too much 
light comes through the aperture, completely blowing 


out the highlights, washing out the colours and flatten¬ 
ing the surfaces. What few shadows are left are harsh. 
You’ve essentially burned the image away, leaving only 
a few light and colour values behind. 

Underexposure. In an underexposed image, not enough 
light has made it through the lens, which means that 
there just isn’t enough information coming into the 
camera. Everything is flat and dull, and only the stron¬ 
gest colours are able to make any sort of impression. 
Shadowed areas become completely lost. 

Correct exposure: A properly exposed image has the 
right mix of shadows, highlights and middle ranges. It 
is sharp and in-focus up close, the colours are rich and 
accurate and we haven’t lost detail in the shadows or 
highlights Exposure is controlled by three variables: 
Aperture. This is the opening that lets light pass through 
from the lens to your sensor or fdm. The wider your 
aperture, the more light will be allowed in to strike the 
film or digital sensor. Light is measured in ‘F-Stops’, 
where the lower the F number, the more light is coming 
through your aperture. 

ISO. This is the measure of light-sensitivity of your cam¬ 
era medium. The term comes from film, where different 
‘speeds’ of film were more or less sensitive to light, with 
low ISO numbers (100-200) being less sensitive and suit¬ 
able for well-lit situations, and higher ISOs (400 and up) 
being more sensitive and intended for low-light or fast 
movement. 
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With your digital camera, you can change the ISO de¬ 
pending on the circumstances without running down the 
street to buy a whole new roll of film. 

Generally speaking, in the controlled environments of 
stock-shooting, we are almost always using ISO 100, to get 
the best possible quality. Use higher values in dark rooms, 
night-time environments, or to catch quick action. 
Shutter speed. The longer your shutter stays open, the 
longer your sensor is exposed to the light and the more 
accurately it will reproduce - if everything in the frame 
stays still. Long exposures allow for better reproductions 
in low-lighting situations, with little possibility of the 
subject moving around. Fast exposures are necessary to 
capture objects in motion. 

There are three ways to manage these variables and 
expose your picture. The first is to set your camera to an 
Automatic mode and let it take care of everything. Basi¬ 
cally, the camera’s brain will meter the available light 
and then set its own exposure accordingly. 

This will let you shoot a lot, quickly. However, your 
camera is prone to making mistakes. Automatic modes 
include the fully auto mode (e.g. the green box on Can¬ 
on) as well as “scene types” (e.g. portrait, sports, land¬ 
scape) and P mode. 

A better option is to choose either manual or a semi¬ 
manual mode, meter the light yourself and set your own 
exposure. 

Aperture Priority. Seen as AV or A mode on your cam¬ 
era, aperture priority is a great semi-manual mode to 
start with when moving away from automatic modes. It 
allows you to select the aperture you want, giving con¬ 
trol over the depth of field (DOF) of the image, while the 
camera looks after the required shutter speed. You still 
have some manual adjustment of the shutter speed by 
using exposure compensation. 

A small F number will give a shallower DOF, faster 
shutter speeds and mean focus is more critical. A larger 
F number will give a larger DOF, slower shutter speeds 
and more latitude for small focus errors. 

Shutter Priority (Tv or S mode on camera). Similar 
to aperture priority mode, in shutter priority mode 
you select the shutter speed that is important to you 
and allow the camera to choose the aperture. The ap¬ 
erture can still be overridden by means of exposure 
compensation. 


This mode is useful when you want to freeze action or 
produce motion blur, with DOF being less important. 
Full manual (M mode on camera). This gives you ulti¬ 
mate control over your capture. The exact order you set 
the ISO, shutter speed and aperture will depend largely 
on the shot you are trying to capture. 

Where depth of field is critical you should set the 
aperture first; if shutter speed is more important set this 
first. Of course, most of the time aperture and shutter 
speed are both important. Set them both and then vary 
your ISO to suit the exposure. Like everything in pho¬ 
tography, practice and experimentation is the best way 
to learn to take full advantage of the power manual 
mode offers. 

Metering modes. Using the correct metering mode 
is critical to getting an accurate exposure from your 
camera. For most shots Evaluative or Matrix metering 
is probably a good starting point. But there are times 
when Partial or Spot will give much more accurate re¬ 
sults. For example, imagine a person standing in front 
of a bright light or window. With Evaluative/Matrix 
metering the bright light will be taken into account 
causing the subject to be underexposed. 

With Partial or Spot metering, however, only the 
focus point will be taken into account, giving the cor¬ 
rect exposure on the subject. (Note: On some cameras 
spot metering only works on the centre focus point, 
meaning you must meter there then recompose with the 
metering “locked”) 

Common exposure problems 

The lighting you see is not the same lighting your cam¬ 
era sees. The medium in your camera, whether it is film 
or a digital sensor, can only detect a certain range of 
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light, which is much less than your brain can. So you 
will often find yourself in situations where the avail¬ 
able light information exceeds the amount that your 
camera can accurately reproduce. 

If you are shooting in an automatic mode, your cam¬ 
era will often decide on a certain part of the image to 
reproduce correctly in these cases, compensating one 
area at the expense of another. 

Dark areas. So here you are, outdoors in the field, with 
a forest in the background and a nice blue sky at the far 
end. Your camera is set to an automatic metering mode. 
If there are many dark areas on the frame, the camera 
will think there’s not enough light coming in and will 
open the aperture and/or make your exposures longer, 
resulting in an overexposed sky. 

Unexpected light. Your camera is easily fooled when 
light comes from unexpected sources. Winter scenes 
with lots of snow are the perfect candidates for under¬ 
exposed shots. Reflected light from snow, for example, 
will fool your camera into thinking there’s enough 
light coming in, when there isn’t. Stronger reflected 
lights can underexpose your shot, and give you blown- 
out highlights as well. 

Unexpected light. There may be a light source in your 
frame which, while not immediately obvious to you, can 
overpower the light that you want, forcing your camera 
to underexpose. Even a partially-shielded sun is enough 
to throw your exposure out of balance. 



Overpowering light. When you shoot directly into a 
light source, your camera will meter against that source, 
and underexpose the rest of the scene, regardless of how 
well-lit it may seem to you. 

Solutions. Most of these problems are caused by the 
automatic settings on your camera, but you can still 
over- or under-expose images manually by misjudging 
the lighting conditions around you. 

Learning how to properly expose your photographs in 
the manual mode will not only remove unexpected prob¬ 
lems like these, it will give you a real understanding of 
how photography works and help you understand the 
lighting in your images every time you take a picture. 

Adverse lighting situations 

Harsh shadows, blown-out highlights, uneven or aggres¬ 
sive lighting are many of the main reasons for lighting 
rejection at iStockphoto. 

These are often fatal problems, meaning there isn’t 
much one can do to bring them back to life. These prob¬ 
lems tend to come from certain kinds of lighting sources 
and conditions. 

Direct flash. On-camera flashes can be your worst en¬ 
emy. They give you little or no control over the direction 
and position of your light source. They tend to throw too 
much light at a subject, overexposing some areas and 
creating bad shadows in others. 

Use your on-camera flash wisely, and with great 
care. Try to diffuse the light: there are various diffus¬ 
ers, smaller softboxes, tubes, grids and other products 
available on the market, that make lighting softer, more 
diffused, directionally controlled and generally more 
pleasing. 

Outdoors. Many outdoor situations suffer from similarly 
unpleasant lighting conditions. 

Depending on the season and your location, a bright, 
sunny day probably isn’t your best friend. Especially in 
summer time when sun travels high across the horizon, 
the light range is just too big and generally too aggres¬ 
sive. You will end up with washed out colours, blown out 
highlights, harsh shadows and so on. 
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If the sun is high overhead in a clear, blue sky you may 
have to just avoid shooting for most of the day. The best 
times to go out into your beautiful garden is between dawn 
and 9am or so, and then anything past 5pm or 6pm. 

The closer the sun is to the horizon, the more atmo¬ 
sphere the light has to pass through, which diffuses it 
and removes a lot of the harsh ends of the spectrum. The 
ideal situation is an overcast day: a cloudy sky diffuses 
and softens the sun’s light. 

Solutions. If you have to shoot in bad outdoor light, 
there are a few things you do to try and help. 

There are several different kinds of neutral density fil¬ 
ters that you can attach to your lens. These block vary¬ 
ing amounts of light from coming through the aperture. 

A good polarising filter will help you maintain strong 
colours on a sunny day - perfect when you’re in that 
gorgeous green meadow with all the fluffy white clouds 
in the blue sky. 

Move into the shade, or use diffusion panels and re¬ 
flectors to control the sun. 

White balance 

Another vital part of lighting is proper white balance. 
This is another area where you camera just isn’t as smart 
as your eyes and brain, leading to images that end up 
looking drastically different to how you planned. 

Our brains can easily compensate for various colour 
casts caused by different light temperatures. Our cam¬ 
eras can’t, which means that your frame may end up 
with strange blue or yellow tints. 

Imagine a piece of metal being heated. As the tempera¬ 
ture rises, the metal becomes yellow, then orange, then 


red, and finally blue and white. Well, different sources 
of light are different temperatures as well, and just like 
the metal, these different temperatures cause different 
colour casts. 

Light temperature is measured in Kelvins. Between 
5000-6500K a light source will produce neutral light, this 
covers not only sunlight at midday and clear skies but 
also electronic flashes. 

From 1000-4000 K illuminates red/orange/yellow, usu¬ 
ally from flames, tungsten bulbs and sunrise/sunset. 

Fluorescent lights are a little special, needing extra 
care to balance them; they show as a green tint with a 
temperature of about 4000-5000K. 

Temperatures 6500-9000K will illuminate your 
frames with blue, usually from shade, overcast skies 
and so on. 

This is when the Auto White Balance (AWB) setting 
on your digital camera kicks in and tries to do what 
your brain does automatically - adjust the colour so 
that white is actually white. However it doesn’t always 
get it right and you can end up with the wrong white 
balance. 

Flares and reflections 

A well-timed, artistically used lens flare can add a re¬ 
ally nice touch to a composition. More often than not 
though, lens flares are unintended and such images are 
not acceptable. 

Try with different angles in relation to light source. 
Have your lenses/filters clean and dry. 

Often you get home and find annoying light reflec¬ 
tions in the frame which you didn’t catch at the time. 
The most common are your own camera’s flash reflected 
at the far end of a nearby window, glass or similar re¬ 
flective surface. 

While it can work sometimes (and indeed rarely), it’s 
usually not going to be accepted around here. The only 
real secret to avoiding these is to always check your LCD 
display right away, if you’re shooting digital. ^ 

— Written by iStockphoto technical lead Matjaz Slanic, articles editor 
Andrew Wedderburn, photography director Simon Moran and VP of 
content development JJRD. iStockphoto.com is the world's leading 
royalty-free stock destination, offering photos, video, Flash content, 
illustrations and audio. 
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2 . 5in external hard drives 
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I f you travel then the need for more storage while 
you’re on the go has probably hit you. While desk¬ 
top systems are now measuring storage in terabytes, 
our notebooks, as powerful as they are, are still stuck in 
the Gigabyte Age. So, even though our systems can be 
used for video editing, tweaking photos and even creat¬ 
ing audio masterpieces it’s a sad fact that we’ll probably 
run out of disk space before we run out of processing 
capacity. 

As well as providing a ready means for expanding 
your MacBook or MacBook Pro’s storage, a portable 
hard drive makes it easy to move large volumes of data 
from one system to another. This is especially handy 
when the two systems aren’t on the same LAN, such as 
when you’re working at a client’s site. 

Portable, external hard drives are typically built around 
the same disk technology as the drive inside your note¬ 
book. The disk platters are 2.5 inches in diameter and are 
powered directly from the computer’s bus, negating the 
need for an external power supply. 

Unlike the larger desktop disks, these hard drives typi¬ 
cally max out at 5400 RPM with the best bang for buck 
currently at around 320GB. As they’re designed to be 
carried around, portability and durability are paramount. 
When shopping for one of these drives make sure it feels 


solid and the drive doesn’t rattle or move in the case. 

If you’re planning to use a portable drive with your 
laptop it’s worth doing some serious research. One of 
the most frustrating problems is that some drives simply 
won’t work with your laptop. That’s because they re¬ 
quire more power than the ports deliver. This can happen 
because the drive is engineered to need more power or 
because the computer doesn’t provide enough grunt. It’s 
not unknown for Apple to tweak the power output of 
ports. As a result, a drive that works with one notebook 
may not work with another. 

Like Apple’s laptop range, 2009 is seeing the entry of 
solid-state drives as an option for portable storage. This 
progression is of particular interest for portable systems 
as SSDs are so robust. 

LaCie Rugged 

You have to hand it to LaCie - it has an external storage 
solution for just about every occasion. The 2.5in Rugged 
has a solid aluminium body that’s ensconced in a remov¬ 
able rubber casing. This hinders the unit’s portability but 
does make it the most robust unit we looked at. 

Set up was straightforward. When the drive was first 
connected the LaCie Setup Assistant appeared and 
offered to partition the drive and format it for either 
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Mac-only or Windows use. We tested the drive after 
formatting it for Mac-only use. This meant that it was 
formatted as Mac OS Extended (Journaled) for testing. 

Given that not every portable Mac has the full 
array of connectivity options, LaCie bundle USB, FW800 
and FW400 to FW800 cables with the Rugged. In other 
words, it was ready to use with everything you need. 

With both USB 2 and FireWire 800, it can be con¬ 
nected any Mac on the market. We copied a test parcel 
with 480MB of fdes varying between 200MB and 10MB 
and found that it was capable of excellent performance. 
Over FireWire 800 the files were written to the drive in 
just under 10 seconds and copied from the drive in 7.2 
seconds. Not surprisingly, performance under USB 2 was 
significantly slower with files arriving on the Rugged in 
23.1 seconds although the write test was only a second 
slower than under FireWire. 

Australian Macworld’s buying advice. LaCie’s offer¬ 
ing in this market segment can be best described as 
solid. It’s well made, performs admirably, looks great 
and won’t break the bank. At $229 for 320GB or $299 
for 500GB the LaCie Rugged offers great bang for buck 
and is far cheaper than replacing your Mac’s internal 
hard drive. 

Seagate FreeAgent Go for Mac 

Sleek, elegant and fast. We might be describing a sports 
car but we’re talking about Seagate’s FreeAgent Go for 
Mac. Our test unit really was the “hamburger with the 
lot” of this lineup. With a full set of cables, a carry case 
and desktop cradle, the FreeAgent Go was at home both 
in the office and on the road. 

Setting the FreeAgent Go was a simple plug-and-play 
affair. Seagate brands many of its drives as being “Mac 
ready” as they’re pre-formatted for OS X. The drive can 
be connected to FireWire 400, FireWire 800 and USB 
2 ports using the supplied cables. Although the Free¬ 
Agent Go only has a FireWire 800 port it comes with an 
adaptor cable for FireWire 400 ports. The desktop cradle 
looks great and the drive’s white and faux aluminium 
finish complements the appearance of both desktop and 
portable Macs. 


Performance was excellent. The FreeAgent Go was able 
to receive our 480MB package of files in 9.2 seconds 
- the fastest in this round up. In contrast, USB 2 per¬ 
formance was the slowest with the unit running about 
five seconds slower in the file copy test than most of the 
others we looked at. 

We also found that the FreeAgent Go was slow to ini¬ 
tialise. When it’s connected it take a few seconds for the 
unit to appear in Finder and be ready for use. At first, we 
thought that the FreeAgent Go wasn’t working but then 
realised it was a little slow to get going. Also, we found 
that the drive needed to be firmly pushed when used in 
the desktop cradle. 

Australian Macworld’s buying advice. We really liked 
the Seagate FreeAgent Go but felt a little let down by a 
couple of minor hiccoughs. However, the $269 asking 
price includes a five-year warranty and represents excel¬ 
lent value for a portable 500GB drive. 

Iomega eGo 

Iomega’s experience in the development of portable 
storage solutions really shows with the eGo Portable 
Hard Drive. With its thin, sleek casing and connectivity 
options, this is a drive with plenty of show and go. 

Iomega is pitching the eGo right at Mac users with 
USB 2, FireWire 400 and FireWire 800 connectivity and 
a full set of cables. After plugging the eGo in for the first 
time, it was ready to use in just a couple of seconds. It 
comes pre-formatted as Mac OS Extended (Journaled). In 
other words, pick your preferred connection type, plug 
in and you’re ready to go. One thing though - when 
connected, the eGo’s activity LED was very bright. 

Performance was very good. Copying our test package 
of files over with USB 2 took just under 22 seconds but 
with FireWire 800 that came in to under 9 seconds - the 
fastest in our round-up. The return trip took 8.2 seconds 
with USB and 7.1 seconds for FireWire 800. This makes 
it suitable for video-editing, backups and just about 
anything else you can throw at it. 

While the eGo looks great - we tested a unit with a 
metallic red finish - the casing is made of plastic. While 
it was scratch resistant it could be pressed in with some 
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pressure so we’d be loathe to just drop it into a backup 
fdled with other gear. However, Iomega is clearly confi¬ 
dent with the product as it offers a three-year warranty. 
Australian Macworld’s buying advice. There’s an awful 
lot to like about the eGo. It looks great, offers a full set 
of connectivity options and has great performance. The 
warranty is generous - there aren’t may portable devices 
with a three-year warranty. We have a few concerns 
about the casing’s strength but this is a minor quibble 
with an otherwise excellent unit. 

Western Digital My Passport for Mac 

Chances are that if you’ve owned a few computers over 
the years then you’ve probably had a Western Digital 
hard drive or two. As a mainstay of the storage industry 
Western Digital has coupled one of its hard drives with 
an attractive casing to produce the My Passport. 

The Mac version is pre-formatted as Mac OS Extended 
(Journaled). That means it’s ready to use straight out of 
the box, although if you’re planning to share data with 
folks using Windows you’ll want to reformat the drive as 
FAT. Once plugged in, the My Passport appeared almost 
instantly in Finder. 

Connectivity was limited to USB 2 only so this prob¬ 
ably isn’t a drive you’ll want to use for video editing on 
the go. Copying our 480MB test package of files took 
21.5 seconds with the return trip coming in a tick over 
eight seconds. This makes it handy as a backup device 
and for moving large slabs of data from one system to 
another. 

At a mere 15mm thick, this is a very slim drive and will 
fit into almost any laptop bag. The case was well made 
and there was no rattling around, indicating that the drive 
was securely held. The basic black look of our test unit 
with its rounded comers made the My passport look like a 
smaller version of Western Digital’s desktop units. 
Australian Macworld’s buying advice. Buying from a 
company like Western Digital gives us a lot of confi¬ 
dence given their experience in making hard drives. 
The My Passport for Mac is robust, lightweight 
and very easy to use. At a mere $219 for 500GB of 
mobile storage there’s plenty to recommend this unit, 


Solid-state showdown 


When Apple released its first MacBook Air back at 
the Macworld Expo in January 2008, it managed to 
bring solid-state hard drives into the consciousness 
of computer enthusiasts. At that time, a solid-state 
drive added over $1000 to the cost of the MacBook 
Air and actually delivered less storage than the 
alternative, regular hard disk. 

Unlike normal hard drives that store data on an ar¬ 
ray of spinning platters, Solid-State Disks, or SSDs, 
hold your information on solid-state memory. Unlike 
USB memory sticks that use a USB connection, 
SSDs use the same connection interface, typically 
SATA these days, to connect to your computer. In 
other words, SSD is a replacement technology for 
spinning drives. 

There are two types of SSD on the market. Some 
use multi-level cell, or MLC, flash memory, which 
is slower and less reliable than single-level cell, or 
SLC flash memory. As these drives don’t have any 
moving parts they’re faster, quieter and more reli¬ 
able. There’s some talk of them being more power 
efficient as well but this depends on capacity with 
increased storage potentially leading to increased 
power use. 

We put a couple of different 32 GB SSDs to the 
test - the Solidata K6-32 and the Crucial 32GB. 

The Solidata K6-32 uses MLC and was ready to 
use in just a few seconds. Write performance was 
very good - we copied 480MB of files to the drive in 
just 17.8 seconds making it faster than regular hard 
disks by about 25 percent. Copying the same files 
back from the K6-32 took just 7.7 seconds. 

Crucial’s unit offered similar write performance 
when copying the files to drive. However, read 
performance was significantly slower with the return 
trip taking 15 seconds - almost twice as long as the 
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K6-32. 

The Solidata K6-32 is available online from 
www.solidstatecentral.com.au for $199 and comes 
as a barebones drive. 

Crucial’s 32GB SSD costs 
about $110 and can be pur¬ 
chased with the SK01 mounting 
kit that includes a 2.5in USB 
2.0 external enclosure, 3.5in 
SATA 3.0Gb/s hot-swappable 
drive bay and a 5.25in drive bay 
bracket. This kit makes it pos¬ 
sible to plug the drive straight 
into a Mac Pro and use it as a ~ 

W) 

portable drive. 
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although power-users may want a drive with FireWire 
capability. 

Verbatim 2.5 

Chances are that if you’ve used a computer for a while 
then Verbatim will be a familiar name. For many years, 
it was the brand most people went to when buying flop¬ 
py disks. Times have changed but Verbatim is still in the 
storage business. 

We’re not going to lie - Verbatim’s entry in this round¬ 
up isn’t going to win a fashion parade or set the world 
on fire with performance. It is, however, a solid if un¬ 
spectacular entrant in a very crowded market place. 

We tested the USB 2.0 only version of the unimagina¬ 
tively named 2.5-inch Portable Hard Drive but there’s 
also a USB/FireWire 400 drive in its range. 

The drive comes pre-formatted as FAT which is fine 
for sharing files between Windows and Mac systems, 


although pure Mac users might prefer to take a little 
trouble to reformat the drive. 

Weighing in at just 170g, just a little more than an 
iPhone, the drive is ready to use just a few seconds after 
plugging in. It’s a simple plug-and-play affair for Mac. If 
you’re using Windows there’s some backup software. 

Performance was right in the middle of the field. Copy¬ 
ing our 480MB package of files took 23.4 seconds with 
the return trip needing just over 8 seconds. As we sug¬ 
gest with all USB 2 drives - this is fine for backups using 
Time Machine but those looking to do some video edit¬ 
ing will need to look at the FireWire option. 

Australian Macworld’s buying advice. The Verbatim 
2.5in Portable Hard Drive will probably fit the needs of 
most folks looking for a portable drive that can be used 
for mobile backups and for a quick and dirty sneaker- 
net. At just $138 for 320MB it’s not going to break the 
bank and it comes in a variety of colours. ^ 


Flash gets serious 


For the longest time, the only way to get a decent 
amount of portable storage was to go for an external 
hard drive. However, if portability and robustness are 
paramount then flash-memory based storage might 
be a better option. Kingston, a mainstay of the RAM 
market, recently released their first 256GB memory 
stick - the Data Traveler 300. 

Although the price tag is quite steep at $1299, 
the lack of moving parts and small size make it an 
option worth considering for mobile workers. 

Kingston Technology’s Australia and New 
Zealand regional manager Vaughan Nankivell says, 
“Having the ability to carry over 51,000 images 
or a paper tower 1346 metres tall in such a small 
format, demonstrates how far flash technology has 
developed.” 

The Data Traveler 300 boasts of data transfer 
rates of up to 20MB/sec for reads and lOMB/sec 
for writing. It’s backed by a five-year warranty and 
free tech support. 


Windows users can also safeguard their data by 
using Password Traveler software to password 
protect their data in a privacy zone without the 
need for administrator rights. 

This is something we’d love to see for Mac users, 
but makers of USB memory sticks don’t seem to be 
rushing to jopin the party. 

Clearly, Kingston doesn’t see this as a mass 
market product as availability is on a “built by 
request” basis. However, it does show that we’re not 
far from seeing high-capacity, flash-memory-based 
systems. 
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Making life easy 


I ’ve long been a fan of HP’s printers, and have been 
the very happy owner of a Photosmart C5183 for the 
past two years. So when HP asked if we wanted to 
review the C6380 I didn’t hesitate in saying Yes. 

It’s a multifunction device, in that it prints, scans and 
copies. There’s no fax function, but fewer and fewer 
people are actually using those dinosaurs these days. 

There are a number of great features that make this 
thermal inkjet stand out, not least of which is its Wi-Fi 
functionality. I’ve used many wireless devices, but this 
one surprised me by its speed and ease of setting up. 

There’s no messing around with computer-based 
programs; instead a simple wizard displayed on the 
C6380’s 2.4in LCD screen guides you through the setup 
process. Choose the network, enter your password us¬ 
ing the on-screen keypad, and that’s it. Takes about a 
minute, if that. 

It can also be connected to a network via Ethernet, or 
via a USB cable to a Mac with printer sharing enabled. 
You can also print direct from USB sticks and major 
memory cards. 

Setting up the printer itself is just as easy, with an 
animated sequence taking you through the steps of 
installing the printhead and cartridges. Nice touch. 

Also nice is that when you install the printer software 
it also installs a very handy Dashboard widget showing 
ink levels and links to the maintenance apps. 

Print quality from black-and-white to colour to photos 
is very good - a long way from the days when multi¬ 
functions were jacks of all trades and masters of none. 
Photographs, however, tend to be very slightly on the 
yellow side. In most cases this isn’t enough to worry 
about, but irked me a little on a few prints where grey 
stone walls looked like yellow stone walls, and where 
white skies looked a bit smoggy. 

I’ve long been a champion of matching printers, inks 
and papers as the major manufacturers develop them to 
work together. A few years ago I attended a workshop in 



Singapore held by Dr Nils Miller, HP’s ink/media senior 
scientist, and he led us through tests on various inks and 
papers bought from a local store. 

I won’t go into all the details here, but the fact is, 
mismatching printers, paper and inks really does lead to 
faults such as colour aberrations, banding and metamer¬ 
ism - the tendency for colour to shift in hue when seen 
under different lighting conditions. 

Anyway, getting to the point, my wife decided to take 
the opportunity to print a heap of our photos using the 
paper HP supplied with the C6380. When she ran out, 
she bought some generic photo paper. 

After a few prints came out grainy and streaked, with 
shocking contrast and muted colours, she gave up until 
the printer was restocked with HP paper. 

Speeds are good on the C6380, with black A4 coming in 
at up to 12.5 pages per minute, colour A4 at 9ppm, and a 
10x15 photo printing in 18 seconds. 

Scanning can be excellent, though doing it through 
the printer’s onboard scanning menu can produce a far 
lower-quality scan without the option of changing the 
settings - depending on which application you’re scan¬ 
ning to (such as Preview or Photoshop) - and sometimes 
crops the image in for no apparent reason. 

Scanning through Photoshop’s Import command, how¬ 
ever, produces top-quality scans at up to 4800dpi. 

Another nice feature of these Photosmart printers is 
the option to print school papers from a menu. Many’s 
the evening when a piece of metric graph paper or music 
paper has been needed in our house, and a simple push 
of a button means we don’t have to dash to the news¬ 
agent’s before closing time. 

Australian Macworld’s buying advice. A really nice 
printer that does everything it’s supposed to do, and 
does it well. I’ve marked it down on its yellow hues, 
irregular on-printer scanning and the fact that it’s nois¬ 
ier than it should be. ^ 
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Mid-range stunner 


I n digital cameras there’s never been a situation where 
‘one size fits all’. Now, with DSLRs hitting their straps, 
it’s more a case of ‘one marque fits all’ as the major 
brands offer a range of cameras that attempt to provide a 
model for eveiy need and consumer, encouraging you to 
stay with one brand as you graduate upwards. 

Canon has a budget DSLR and kit lens for just under 
$1000. It also has a red hot, fire ’em up and shoot ’em 
model for a dollar under $12,000 ... plus lens! 

The EOS 500D sits in the middle of this seven-model 
range but is bedded down with three bottom-enders, all 
carrying a body-only price of less than $2000. 

The review camera was supplied with the 18-55mm 
and 55-250mm stabilised kit lenses. In my view, this 
is nearly an ideal package. The CMOS sensor measures 
22.3mm x 14.9mm, leaving you to multiply the focal 
length of each optic by 1.6x, to equate to a 35mm SLR 
lens. So this pair of lenses gives you an effective SLR 
range of 29-400mm. OK, you may need to add an EF 
14mm lens (SLR: 22mm) to snare the odd wide interior, 
but now you’re talking big bickies. 

Specs. The 500D captures a maximum image size of 
4752 x 3168 pixels on the 15.1-megapixel sensor, saved 
in 14-bit JPEG, RAW or JPEG+RAW. 

The ISO rating runs from a base 100 all the way up to 
ISO 6400 and an expansion mode lifts it to ISO 12,800. 

A full range of shutter speeds that runs from 30 
seconds (plus bulb) to 1/4000 second is backed up by 
a flash sync speed of 1/200 second. Metering modes 
include 35-zone TTL, linked with evaluative metering 
plus centre-weighted, partial and spot readings. 

Exposure controls include auto, Program AE, shutter 
and aperture priority, depth of field AE and manual. And 
the mode dial has presets for portraits, sports etc. 

A nine-point autofocus system handles the usual bag 
of modes: single shot, moving subjects and a switch 
mode which detects a stationaiy subject that starts mov¬ 
ing, then tracks it. Plus manual focus. 


Continuous shooting comes in at 3.4fps. The optical 
pentaprism gives you a ‘real’ image ... but if you want a 
Live View then the rear 3in screen presents a razor-sharp 
display, thanks to a 920,000-pixel resolution. 

Unusually for a Canon entry-level EOS camera, the 
500D features live Face Detection mode in Live View 
shooting. It also has dust reduction, backed up by a soft¬ 
ware fix that should eliminate residual specks. 

For the timid, Auto Lighting Optimiser can help con¬ 
trol brightness and contrast, while Peripheral Illumination 
Correction can eradicate vignetting in the corners. 

The latter correction can be applied to JPEG images 
at the moment of capture or after exposure. Fall-off in 
RAW images can be fixed with (provided) software. 
Movie, Movie. Like some other DSLRs this one shoots 
full-HD video of 1920x 1080-pixel resolution in .mov 
format. The shooting speed is only 20fps, with 30fps 
attained only at 1280x720 and 640x480 resolutions. 

The onboard mono mic does less than a good job 
and picks up wind noise. To enjoy a decent shooting 
run you must use Class 6 SDHC cards. Still cameras 
really have yet to prove themselves in movie recording. 
In and Out. A USB and composite AV interface links 
the computer and bread-and-butter TV, while an HDMI 
output will send your efforts to an HD TV. 

Lenses. The 18-55m lens had some barrel distortion at 
the wide end of the zoom and a small amount of pincush¬ 
ion distortion at the tele end. The 55-250mm performed 
better with negligible distortion in the zoom range. 

Australian Macworld’s buying advice. This is an easy 
camera to chum up with: The external controls are 
easily dealt with, while the viewfinder menu is clear 
and concise. Most photographers will be up and run¬ 
ning and fully familiar with the 500D in an hour or so. 
Photo quality is beyond criticism; the upper ISO speeds 
are very useable, depending on subject and your noise 
tolerance. Video quality is excellent. ^ 
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One for the doco maker 


J VC’s latest entry into the professional camcorder 
market is sure to earn a second look from any 
shooter who needs a fully featured yet compact Pro 
HD camcorder, and this shooter will almost certainly be 
the documentary maker, though there’s plenty to recom¬ 
mend this camera to the wedding videographer. 

All the boxes are ticked in the high-end features 
department: Selectable gain; ND filter; manual shutter/ 
iris; focus/zoom switch; l/4in 3CCD capture; program¬ 
mable user settings; HDMI-out; a large, bright and com¬ 
fortable eyepiece; hot-shoe mic mount with dual XLR 
inputs and audio controls; a range of shooting formats 
(720@24 to 1080@60/30); Fujinon lOx HD zoom lens; 
selectable data rates up to 35Mbps, and much more. 

There are a couple of things I love about this camera, 
but a couple that really irk me. 

First, I love that it captures to SDHC cards and that 
there are dual slots with auto switching. The hidden 
benefit of this tapeless capture method is that shooters 
can expand their on-board storage according to their 
experience and earning capacity. 

As you’re starting out, you can use smaller-capacity 
cards and, with two slots, swap them without losing much 
by way of shooting continuity. 

As you increase your income and take on larger projects, 
you can trade up to larger-capacity (and more expensive) 
SDHC cards. This counts for a lot if you’re determining 
budget priorities. 

I also love that it shoots in a Final Cut Pro-native 
QuickTime-based file format. The ability to import 
files straight off the card and dump them into an FCP 
sequence without an intermediate codec holds a lot of 
appeal, especially if you’re shooting and editing to a 
tight deadline. 

I also love the light weight (about 1.4kg) and compact 
form factor. This is a camera you could carry for a long 
stretch and not feel off-balance if you had to break into 
a run to catch a fleeting subject. 


But there are irksome aspects. First, while I understand 
that building things smaller than the norm means hav¬ 
ing to make some design compromises, there are two 
things I really like to see in a pro camcorder. 

One is a top-mounted zoom rocker on the handle. 
When you’re holding a camera at ground level, it’s just 
nice to have that zoom control under your thumb. Also 
bothersome is that the menu button is positioned on a 
panel which is concealed when the flip-out display is 
closed. 

Personally speaking, if I’m in a rush to adjust a menu 
setting (capture format, for instance) I much prefer that 
this pivotal button is out in the open where it’s easy to 
get at, or at least made prominent with a higher profile 
than the buttons that surround it. 

On balance, however, the most important shooting 
controls are easy to get at considering the design restraints 
of this camera’s small body. 

One thing to bear in mind is that the camera’s short 
body means you can’t comfortably revert to your 
shoulder for stability, so some kind of additional sup¬ 
port attachment should be considered. 

Sound and picture-wise, this camera delivers exactly 
as expected, and that expectation was of quality. JVC’s 
industry pedigree shines through in this camera’s pic¬ 
ture quality, helped along in no small way by JVC’s 
proprietary MPEG2 encoder. 

It offers crisp footage in good light but struggles in 
the dark, which is likely due to choosing a CCD rather 
than CMOS sensor, which seems a regressive choice. 
Good thing the gain switch is handy. 

Australian Macworld’s buying advice. A compact 
form-factor and FCP-native file format will have some 
shooters believing their prayers have been answered. 
Very much worth a closer look, especially if you have 
a fledging career in documentary making. Not a good 
choice, though, if you’re often working in low light. 
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Toast of the nation 


Speed reader 


T his has to be the easiest way we’ve ever seen to 
read or write data to a bare hard disk. There’s no 
fiddling with installation or cases - you just plug 
your drive into this ‘toaster’s top-loading slot, hit the 
power button and do your thing. When you’ve finished, 
a lever pops up your 2.5in or 3.5in Serial ATA drive. 

We’re always advocating regular backups, and this is 
a great tool for that. Slip in a drive, back up to it, then 
store that one offsite while you regularly back up to 
another disk. Then swap them around and do it again. 

Or use it if you regularly have to swap drives for any 
other reason, such as systems management, data recov¬ 
ery and the like. It also means you can use those old 
hard drives you have lying around, instead of buying 
new external drives or mounting them in new cases. 

As NewerTech says, “Now you can think of bare SATA 
drives with the same convenience and instant access 
benefits as flash memory cards ... but with huge gains in 
storage capacity.” 

OWC sent us a Hitachi Deskstar 7K1000.B 1-terabyte 
hard drive to test with the Voyager Q, and it worked like 
a dream. Fast, easy, reliable, quiet (there’s no fan), cool 
... it ticks all the boxes. 

The powered dock connects to your Mac via a USB 
2.0/1.1 port, two FireWire 800 ports or a FireWire 400 
port. There’s also an eSATA port if your Mac Pro has 
connectivity through something like RocketRAID’s 
eSATA for Mac controller. All cables are included. 

The Deskstar drive is available as a bundle with the 
Voyager Q for US$169.99 (about $210) plus shipping, 
and other bundles of up to 2TB are available. If you 
don’t need all the connectivity options, the Voyager is 
also available in a cheaper USB 2.0 + eSATA model. 

Australian Macworld’s buying advice. The NewerTech 
Voyager Q is one of those incredibly simple yet effective 
products that are a pleasure to use. There’s no messing 
about, it has no extra, unneeded features and it’s proved 
very reliable. And the ‘toaster’ design is witty. ^ 


M emory card capacities keep getting larger 
and the data they carry is, like a gas, entirely 
capable of expanding to fill the available 
space. As a user of Canon’s 5D Mk II, which generates 
RAW images of 26MB each, I’m acutely aware of the 
need for larger cards. 

Just as important, however, is the need to read data 
from any of my CompactFlash cards at a faster rate. This 
is important because the need to turn a card around for 
a fresh take is vital. 

The solution for location shooters is a simple one. 
The fastest portable data transfer device on offer is a 
FireWire 800 card reader. 

Lexar’s reader allowed the transfer of 1.32GB of image 
data from a 300x UDMA (Ultra Direct Memory Access) 
card in 36 seconds. From an 80x non-UDMA card, the 
same transfer took a little more than a minute longer. 
For a point of comparison, the same transfer from a USB 
2.0 card reader took two minutes, 34 seconds. 

Usability-wise, the Lexar reader has no objectionable 
qualities. It’s such a purely utilitarian device that styl¬ 
ing and handling is largely irrelevant. A clear benefit 
for photographers (or their assistants) with time-critical 
shoots on their hands - such as would be the case at a 
major sporting event - is the ability to daisy-chain the 
Lexar reader, providing the ability to import from up to 
four readers at once. 

The only issue I can register with this device is that, 
occasionally, transfers would pause for up to 15 seconds. 
Why? Given the randomness and low frequency of the 
event (thrice over the course of two weeks) it’s hard to 
say, but in the final telling an inconsequential one. 

Australian Macworld’s buying advice. If you have a 
need for speedy transfers from a CompactFlash card, this 
reader will get the job done, but for best results you 
should match it with a UDMA card. Even if you don’t yet 
have UDMA cards, you will still enjoy faster data trans¬ 
fers if you are currently using a USB 2.0 reader. ^ 
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Safari 4.0.1 



Web browser 


Type 




Fastest Mac browser; slick interface; built-in tools for Web developers. 


Pros 

Unhelpful loading indicator; bare-bones help files; takes up more hard drive space. 

Cons 

Free 


RRP 

Apple 


Manufacturer 

Apple Australia 


Distributor 

Nathan Alderman 


Reviewer 

www.apple.com.au/safari 


Hot links 


Safari 4.0 leaves rivals in its dust 


S ince its debut, Safari has offered Mae users hassle- 
free browsing, standards-friendly HTML rendering, 
and a number of thoughtful and handy features 
to make surfing the Web just a little bit more fun. Its 
new version continues all these trends with style - and 
bolts on a jumbo jet engine’s worth of pure speed. 
Performance. Remember the DeLorean from Back to the 
Future , leaving tracks of flame in its wake as it shot into 
another era? That’s the impression one gets when com¬ 
paring Safari’s performance to that of its closest rivals. 

On a 2GHz aluminium MacBook with the standard 2GB 
RAM, I ran Safari 4 through a batteiy of tests to measure 
how quickly it rendered XHTML and CSS and performed 
basic JavaScript operations. In addition to comparing it to 
its biggest released rival, Firefox 3, I measured its perfor¬ 
mance against the latest beta of Firefox 3.5 and a devel¬ 
opment version of Google’s forthcoming Chrome browser. 
In every test Safari easily beat all its competitors at the 
very least and absolutely trampled them at best. 

In XHTML rendering, Safari’s 0.54 seconds clocked in 
at nearly seven times faster than Firefox 3’s 3.42 sec¬ 
onds, and still thrashed Firefox 3.5’s 2.82 seconds. Even 
Chrome, which uses the same WebKit rendering engine 
that powers Safari, could only manage 1.14 seconds. 

In addition to superlative speed, Safari also tops the 
competition in its strict compliance with Web standards, 
being the only current Mac browser to pass the Acid3 
Web standards test with flying colors. 

Safari’s performance does come at a relatively small 
price: a fatter file size and slightly slower startup times. 

The program did the same great job as previous ver¬ 
sions of warning me of suspicious sites, and it only 
crashed once during my testing, while trying to load a 
streaming movie from Netflix. (The same movie loaded 
just fine on a second attempt.) 

New features. If not for its dramatic speed increases, 
Safari 4 might feel like an underwhelming update. Its 
other main new features, while visually appealing and 
undeniably fun, are largely cosmetic. 


The new Top Sites window, accessible via a small grid 
icon up near the Bookmarks button, fills your browser 
with a sleek, curved array of six, 12 or 20 snapshots 
from the pages you’ve most recently visited, or visit 
most often. Star icons in a corner let you know whether 
the page has been updated since your last visit. 

An Edit button lets you drag snapshots around to put 
your favourite pages where you want them, remove pag¬ 
es from the lineup, or pin pages in a certain spot on the 
screen. It’s cool and useful, but you can just as easily 
leave it turned off and browse as usual. 

The Top Sites window’s abundant eye candy may dis¬ 
tract you from a tiny search box floating in the lower 
right-hand corner, which leads to Safari 4’s new and 
impressive history search. The program seems to keep 
track of every word on every page of every site in your 
History, and can bring up a CoverFlow view of those 
pages in seconds, no matter how obscure your search. 

There are a handful of new accessibility features built 
into Safari 4, including support for the burgeoning ARIA 
standard (which makes Web applications more easily 
accessible to the sight- or hearing-impaired) and full¬ 
screen zoom to enlarge text for easier reading. 

And in the one genuine defect of the new Safari, Apple 
has inexplicably replaced the old progress bar, which 
used to fill up ingeniously behind the URL field as each 
page loaded, with a tiny ‘Loading...’ button to the right 
of the URL. It gives no indication of how close the page 
is to completely loading, and it’s generally unhelpful. 
Development tools. Coders will doubtlessly welcome the 
new Web Inspector panel, which peels back the surface of 
a page to let you read the markup beneath. 

Australian Macworld’s buying advice. If you want the 
fastest browser on the Mac, Safari 4.0.1 is the hands- 
down winner. It lacks the flexibility of Firefox’s plug-ins, 
and it’s less svelte than its rivals. But despite its bulk, 
Safari combines raw power and a thoughtful, well-crafted 
interface to give Mac users the best of both worlds. ^ 
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AVLabs AVL 683 


Altec Lansing Expressionist Classic 
(FX2020) 


Type 

Rating 

Pros 

Cons 

RRP 

Manufacturer 
Distributor 
Reviewer 
Hot links 



TV tuner 

m 

Versatile software 

Terrible remote control 

$ 149.95 

AVLabs 

Distributor 

Chris Oaten 

www.audion-mm.com.au 


Software the star 

W hen it comes to a high-definition TV tuner 
for your Mac, you expect the hardware to 
do one thing - to tune into digital TV sta¬ 
tions. The AV Labs device does a very capable job. 

With 21 stations tuned in to broadcasts received via a 
roof-mounted antenna connected to the USB dongle’s 
RF-in socket, and an excellent DVB-T signal received 
from all of them, attention turns to the software side of 
the equation, and the news here is mostly very good. 

This tuner, or ‘receiver’ as AVLabs calls it, is supplied 
with The Tube software, which has a few tricks up its 
sleeve that add appeal to the overall package. 

Two cool functions are the ability to stream a TV 
signal to an iPhone and sharing the stream via iChat 
Theatre. The former is handy for the primary user, who 
can use an iPhone as a TV display while putting their 
main display to more productive use, or the iPhone can 
be given to another user for watching TV in another 
room. One caveat - the same channel must be watched 
on the iPhone as on the computer. 

One feature with great appeal is TubeToGo, which 
enables one-click publishing of recordings to a web 
gallery using MobileMe, FTP or local web sharing. The 
quality of the published recording is excellent and the 
procedure a cinch. 

If you have a need for sharing recordings via the web, 
this feature could sell The Tube. 

Disappointing, however, is the cheap remote control. 
The buttons are stubborn and it’s no fun at all to use. 
Also, the portable antenna is useless, but that comes as 
no surprise. Why does anyone bother putting one of 
these in a box? 


Australian Macworld’s buying advice. It’s in the stan¬ 
dard TV tuner and PVR features where this product shines, 
and if a quality picture, easily programmed recording and 
time-shifting are important to you, The Tube delivers, and 
should satisfy, all the while backed up by a capable hard¬ 
ware device. ^ 


► 076 AMW September 09 


Computer speakers 

W 

High design, surprisingly loud volume 
Dominant midrange, large footprint 
$149 

Altec Lansing 
Various 
Dan Frakes 

www.alteclansing.com 



Premium design 

A ltec Lansing’s Expressionist Classic, also known 
as the FX2020, is the least-expensive member 
of the company’s current ‘premium’ line of 
computer speakers. With the FX2020, the ‘premium’ la¬ 
bel applies more to design than to audio quality. 

It’s a 2.0 speaker system, meaning it uses only left and 
right speakers. Compared to 2.1 systems - which add a 
subwoofer for lower frequencies - a 2.0 system generally 
won’t be able to produce the same kind of bass punch. 
However, a 2.0 system doesn’t require you to find a place 
to stick a bulky subwoofer enclosure. 

What makes the FX2020 stand out is, as the Expres¬ 
sionist label implies, its design. Instead of a boring, 
utilitarian enclosure, the FX2020 has a unique look that 
some people will love and others will hate. Each speaker 
driver is a 3-inch ‘full-range’ model mounted in a 1 Gem- 
long, black-plastic cylinder. A large, rectangular plate of 
smoked plastic surrounds the front of each speaker. 

But the FX2020 takes up quite a bit more room on 
your desk than you might expect. 

While the FX2020’s design is notable, its sound quality 
doesn’t stand out. With such small drivers, you shouldn’t 
expect deep bass response; indeed, Altec Lansing rates 
the system down to only 100Hz, though in my test¬ 
ing bass response actually begins to roll off noticeably 
around 125Hz. But I also found the Classic’s treble re¬ 
sponse to be a bit lacking, resulting in a system where 
the midrange frequencies dominate. 

On the plus side, the FX2020 can reach louder volumes 
than I expected, given its power rating of just 7.5W per 
channel, and the system provides considerably better 
sound quality than an iMac is capable of producing on 
its own. 

Australian Macworld’s buying advice. If you like the 
design, the price of the Expressionist Classic isn’t bad, 
and the system provides a solid upgrade over any Mac’s 
built-in speakers. But there are better-sounding speakers 
out there for the money. ^ 


www.macworld.com.au 






























Targus Bluetooth Laser Mouse for Mac 



Mightier than the Mighty Mouse 


A pple’s Mighty Mouse is one of those products 
you either love or hate. Personally, I love the 
shape, the fact that the right ‘button’ is just a 
touch-sensitive area, and the omnidirectional trackball. 

These features, on the other hand, are exactly what 
many people hate about it. 

Those who fall into the latter group should do them¬ 
selves a favour and have a look at the Targus Bluetooth 
Laser Mouse for Mac, one of the company’s made-for- 
Mac line of peripherals. 

The AMB08 is a greyish-coloured mouse (presumably 
to blend in with aluminium Macs) with an oval shape 
and a high arch to support your hand and help prevent 
repetitive strain injury. The left and right buttons are 
nicely cut into the top shell and work with a satisfying 
feel and sound. 

Between them is one of this mouse’s finest features - a 
four-way touch scroll sensor which makes the Mighty 
Mouse’s scrollerball look ancient. 

Adding to its appeal is the mouse’s heft - it has that 
heavy feel you associate with high-quality products, and 
which helps to control its movement. 

Pairing with your Bluetooth-enabled Mac is a simple 
procedure that takes about a minute the first time it’s 
done. The Targus mouse works straight out of the box 
without any extra drivers installed - the side thumb but¬ 
ton activating Expose (All Windows). 

But it’s like a mouse on steroids when you first start 
using it. The tracking speed - the speed at which the on¬ 
screen pointer moves around - is super-fast, so you can 
hardly see the pointer as it darts from one part of the 
screen to another. And the scrolling speed - the speed at 
which the track sensor controls the scrolling of pages - 
is similarly speedy. 

Now, I’m a guy who likes a bit of speed when I’m 
working, but the Tracking and Scrolling sliders in the 
Keyboard and Mouse preferences pane are now firmly 
in the ‘slow’ end of the scale - territory never before 
explored by any of my mice. 


Timely note: I know that the geek standard for two 
computer mice is ‘mouses’ but this sounds really naff 
so I’m going to use ‘mice’ and wait for the abuse in the 
Australian Macworld forums. 

Anyway ... coupled with the mouse’s sensitivity of 
1200dpi, this allows for some very precise work. 

If programmable buttons are your thing, a quick soft¬ 
ware download from the Targus site will let you assign 
a whole range of functions to each button: You can ex¬ 
ecute a specific function, run an AppleScript, launch an 
application, recall a series of key strokes or map a set 
of actions. 

While I was reviewing the Bluetooth Wireless Mouse, 
it was nicked by a colleague, Marketing deputy editor 
Matty Soccio, whose Mighty Mouse had died a long and 
painful death. He instantly fell in love with it, saying 
the usability was second to none: “Sometimes Bluetooth 
mice stop working if you use them too much or if you 
move an inch out of range, but the Targus didn’t miss 
a beat.” 

He also loved the scroll sensor, saying it was “undoubt¬ 
edly the most beautiful thing about the Targus - no more 
malfunctioning rubber balls”. 

Matty’s only criticism was the mouse’s length, which 
put the thumb buttons “about an inch too far away for 
stumpy-fingered cretins like myself. It’s fine for those 
with long, piano-playing' fingers, but we have to keep 
shifting our hands forward to reach them”. 

On the other hand, I found the Bluetooth Wireless 
Mouse mouse to be a really comfortable fit. 

Australian Macworld’s buying advice. A really well- 
designed, well-made mouse that ticks all the boxes. 
Probably the best mouse I’ve used on a Mac. And being 
Bluetooth rather than Wi-Fi means you don’t need to 
plug a wireless transceiver into one of your Mac’s USB 
ports. Matty’s criticism about the length holds true if 
you have small hands, but that hasn’t stopped him buy¬ 
ing one! ^ 
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Music maestro 


David Holloway 

thinks Macs mostly 
make marvellous 
modern music. 


Music tech worth noting 


T he US summer usually brings a 
raft of announcements around 
new music technology at the 
Summer NAMM show. The number 
of exhibitors has been lower this 
year, but there were still a number of 
noteworthy announcements. 

We’ll get onto them in a minute, 
but it’s worth noting the dearth of 
new software announcements. None 
of the big players such as Apple 
(Logic), Steinberg (Cubase, Nuendo), 
MOTU (Digital Performer), Ableton 
(Live), Propellerheads (Reason) or 
Digidesign (Pro Tools) had anything 
to launch. 

To be fair, some have already had 
significant updates in the past year, 
but there certainly seems to be a 
marked slowdown in groundbreaking 
new software. Apple hadn’t made 
any significant change to Logic in two 
years before releasing the new Logic 
Studio. 

In some ways it’s not that surprising 
- the extremely high level of quality 
in software tends to force companies 
into evolutionary rather than 
revolutionary moves. 

But here’s some of the gear you 
can expect to hit Australia in coming 
months: 

Alesis USB-Midi Cable. If you’ve 
got an old MIDI-enabled synth sitting 
somewhere, you might be interested 
in the dynamically named USB- 
Midi Cable. It makes the need for a 
MIDI interface redundant by using 
a standard USB connector on one 
end and a MIDI jack on the other. It 


(Minks 

www.alesis.com 

USB-MIDI Cable 

www.yamaha.com/keyboards 

Yamaha PSR-S910 

www.akaipro.com 

Akai LPK25 

dopplerpad.com 

DopplerPad for iPhone 



won’t be a lot of use if you have a 
MIDI-enabled audio interface but for 
the more simple setups this could 
be a boon. Expect availability of this 
before Christmas, with no pricing 
announced. Expect to see Yamaha 
DX-7s and Roland D-50s connected 
to Mac Pros in studios everywhere. 
Yamaha PSR-S910 (pictured). 
‘Workstation’ keyboards are the 
modern-day equivalent of the little 
boom-box keyboards from the ’80s 
that had one-fingered accompaniment 
and a tinny drum machine built in. 

Things have come a long way and 
most workstation keyboards can take 
the fight up to some of the pro-level 
keyboards, as far as sound quality 
and features go. 

The PSR-S910 from Yamaha offers 
a 7.7in colour LCD screen from 
which you can control pretty much 
everything, plus import text (and 
.doc) files and connect directly to the 
internet to download song settings. 
There’s even a video out option that 
allows for Karaoke fun. 

This is a workstation aimed at the 
very dedicated home enthusiast or 
working solo or duo musician. The 
16-track sequencer and 128-note 
polyphony provide some serious grunt 
overall. At time of writing only the US 
pricing was announced: US$1999 
(about $2450). 

Akai LPK25. For the MacBook or 
MacBook Pro-based music maker, the 


Akai LPK25 is a very attractive piece 
of kit. It’s a USB MIDI controller with 
25 velocity-sensitive keys. There’s an 
arpeggiator on board, plus sustain, 
octave up/down and tap tempo 
controls. 

No external power is needed - it’s 
one of the more compact options in 
an increasingly crowded mobile music 
marketplace. October is the slated 
availability date with Akai keeping 
mum on pricing at the time of writing. 
DopplerPad. A recent addition 
to the stable of hundreds of 
audio applications for the iPhone, 
DopplerPad is a polished product with 
an innovative way of working. 

Explaining in words how 
DopplerPad works isn’t easy, except 
to say that you are able to use touch 
pads and a mixer to control the six 
classes of instruments: Bass, Drums, 
FX, Lead, Pad and Sampler. All have 
an assigned colour that makes things 
a little more intuitive. 37 instruments 
in total are provided and the ability to 
record new audio samples and mix 
them with the provided instruments is 
attractive. $12.99 gets you the whole 
shebang from the iTunes App Store. 

The video on the DopplerPad site 
is well worth a view as well as it runs 
through the multitude of creative 
options provided. Overall, this is one 
of the growing number of iPhone apps 
that puts serious music creation tools 
in the most mobile of platforms. ^ 
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1 ^ 

PH: 1 800 817 1471 

Email: info@circusponies.com 

Web: www.circusponies.com 

Page: 59 

PH: 08 9274 7111 

Email: macs-4-u@westnet.com.au 

Web: www.macs-4-u.com 

Page: 23 

CoNeXuS 

more: 

PH: 02 9975 0900 

Email: info@conexus.com.au 

Web: www.conexus.com.au 

Page: 11 

Email: info@more-thing.com 

Web: www.more-thing.com 

Page: 41 

Designwyse 

Profession.! 1 Computer Solutions 


PH: 1800 334 684 

Email: sales@designwyse.com.au 

Web: www.designwyse.com.au 

Pages: 2 & 3 

PH: 03 9662 9666 (Melbourne) 

02 8383 1600 (Sydney) 

Web: www.mymac.com.au 

Page: 14 & 35 

lazy Draw* 

Other Worm Computing 

PH: 1 608 444 5245 

Email: sales@eazydraw.com 

Web: www.eazydraw.com 

Page: 19 

PH: 815 338 8658 

Email: sales@macsales.com 

Web: www.macsales.com 

Pages: 4 & 5 


FileMaker. 

PH: 1800 028 316 (Aust) 

0800 444 929 (NZ) 

Web: www.filemaker.com.au 
Pages: 6 & 25 



PH: 03 9896 1555 
Email: sales@pentagon.net.au 
Web: www.pentagon.net.au 

Page: 56 
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compnow.com.au 

South Melbourne 64 Clarendon St, 

PH: 03 9684 3600 
Malvern 1420 High Street, 

PH: 03 9508 2600 

Geelong Level 1 Westfield Shopping Centre, 

PH: 03 5223 1550 

RMIT On-Campus Building 10, Level 4, Swanston Street 
PH: 03 9654 8111 

Doncaster Level 1 Westfield Shopping Centre 
PH: 03 9684 3688 

Monash On-Campus Building 10, Campus Centre, Clayton 
PH: 03 9684 3655 

UTS On-Campus Level 2, 235 Jones Street, Ultimo 

PH: 02 9951 7940 

Crows Nest 222 Pacific Hwy, 

PH: 02 9951 7979 

UNSW On-Campus Quadrangle Main Campus, Randwick 
PH: 02 9385 2377 
Email: sales@compnow.com.au 
Web: www.compnow.com.au 

Page: 9 
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PH: 02 9922 0988 

Email: info@splicecom.com.au 
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PH: 1800 819 471 

Email: support@sygic.com 

Web: www.sygic.com,www.poweredby.whereis.com 
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PH: 1800 648 628 (AU) 64 9 263 9885 (NZ) 
Email: sales@syntec.com.au 
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PH: 02 9906 5227 

Email: info@tryandbyte.com.au 
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Page: 27 


7A Verbatim 

PH: 03 9823 0999 
Email: info@verbatim.com.au 
Web: www.verbatim.com.au 

Page: 83 



PH: 603 881 9200 
Email: sales@zco.com 
Web: www.zco.com 

Page: 17 


www.macworld.com.au 


AMW September 09 079 4 


























macmarket 


Apple Computers 


Authorised Reseller 
0 Competitive prices 
[7f Buy Australia-wide online 
0 Convenient store hours 


Apple Service 


0 Apple authorised service 
0 Average 3.2 day turn-around 
\J[ Available on-site in Melbourne 


iPod & iPhone repairs 


0 Free assessment for iPods 
0 $66 assessment fee for iPhones 
[7f 6 month warranty on parts 
[7f iPod repairer since 2005 


Matte screens 


MacBookand 
MacBook Pro 
matte screen 
replacements 


0 Removes the glare permanently 
[7f MacBook retains Apple warranty 
|7f From $399 for exchange display 



synergetic 

%/ V -J Australia Pty Ltd 

315-319 H ig h Street, Kew, Vic. 3101 
Phone (03) 9855 2323 
www.synergeticaustralia.com 




WV5IWYG 

IGITAL COL UR PRINT! 

Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 


Call us for a quotation today! 

Freecall 1300 Wysiwyg 

or go to our website y 

www.wysiwyg.com.au 

Request An Estimate Place A New Order Send A Rle View A Proof 



Quality Ex Demo 
Superseded Macs 
All with Warranty 


ITI3.CS as new 

www.macsasnew.com.au 

always updated with current stock 


330D Miller Street 
CAMMERAY 
NSW 2062 

ph: (02) 9922 2327 



Apple Secondhand Reseller 


DIGITAL COLOUR PRINTIN 


WYSIWYG 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
-Tel 02 9922 7288 - Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 


Own Shares? 


Then you'll love .. 


Australian 

ShareManager 



DC/ PC 




Portfolio Management Software 

• Easy to Use • Suits Home or Professionals • Year End 
Reports • Capital Gains, Profit/Loss Calculations 
• Multiple Portfolios • PC Version Now Available! 


Download a free demo at: 
www.sharemanager.com.au 

(03)9391 8993 


Version 4.22 
Now Available 


Data Detect 

MAC Hard Drive Data Recovery Specialists 


0 Australia’s Premier Data Recovery Company 
0 Hard disk recovery (internal HDD and USB) 

0 Free diagnostic evaluation and quotation 
0 Your data back or NO CHARGE - GUARANTEED 
0 Nation wide free return postage 
0 Quickest turn around time 
0 Class 100 certified CLEAN environment 
0 Emergency services 
0 RAID recovery experts 


Tel: (02) 9929 4822 - 24/7 hour Emergency service: (02) 9460 3864 

Email: info@datadetect.com.au - www.datadetect.com.au 




/? Kensington" 




i 


i 






Quality peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TDVP DVTC Unit 17,2a Herbert St,St Leonards NSW 2065 
I IxT OtDl I Li Tel (02) 9906 5227 - Fax (02) 9906 5605 


www.tryandbyte.com.au 
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macmarket 


Adelaide's Mac experts 


WHY NOT 
ADVERTISE 
TODAY? 


CALL LIANA ON: 
( 03 ) 9948 4974 

to book. 


www.macsolutions.com.au | sales@macsoiutions.com.au 


MacAzd 

SERVICE SOLUTIONS SUPPORT 

On-Site Mac Service 

We come to you, anywhere in 
Melbourne Metro area 

RESIDENTIAL & COMMERCIAL 
< Apple Mac Troubleshooting 
® Installation & Maintenance 
• Networking, Internet & Email 
• Upgrades & Independant Advice 

Phone: 1800 762 040 

Email: support@macaid.com.au 
Visit: www.macaid.com.au 


Microseconds is Sydney based and 
specialise in new and used Macintosh 
sales, service, repairs and a wide 
range of spare parts. We also buy 2nd 
hand Macs. For a full description of 
our services, call (02) 9281 6392 or 
consult our web site at: 

sales@microseconds.com.au 


apple help? 

apple computer & ipod service centre 


The Mac Doctors 

m Authorised Service Provider 


459 Flinders St Townsville City Ph: (07) 4724 5889 
449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 


EXPLORE THE NEW aGent 

The NEW aGent V5 webcam is Mac 
compatible and comes with a 
complete range of attachment 
clips for iMac and Macbooks. 

New V5 features: 

* Full HD 1920 x 1080 2MP 

* Up to 5MP video 

* Up to 8MP images 

* Enhanced digital in-built mic 
And with a 2 year warranty for 
only $1 19.95. 

Buy online at 
www.liquiddigital.com.au 

*Free adaptor only valid with the purchase of an aGent 
V5 webcam when you enter the code MACWORLD 
at the checkout. Offer valid until 21/09/09. 

VS (HD) 

www.liquiddigital.com.au 


$675 iMac G5, 
a Microseconds 
Special Offer* 

Specifications: 

• 1.9ghz processor • 150 gigabyte HD 

• 1 gigabyte RAM • Superdrive & Bluetooth 

• iSight camera • Airport Express 

• 3 month warrenty • OSXIO.4.11 

• Data transfer free from another Macintosh 


A simple and cost 
effective way to 
showcase your 
business... 


iMac 


iPhone/iPod 


MacBook Pro 


Exciting new store - 08 8260 1311 


freequo.es. freeparKing. 


sales, service, 
support, upgrades, 
onsite repairs. 


data recovery, new/ 
used showroom, 
ipod repairs/sales 
































































Brickbats 
and bouquets, 
when and where 
deserved. 


One more thing... 


How an Apple NetBook 
might make sense 


I f you’ve had your head buried in 
your Mac for the past 12 months 
you may have missed an emerging 
trend in the PC space: NetBooks. 

While big-brand vendors tout 
NetBooks as being a radically new 
class of laptop, they are, in simplistic 
terms laptops designed for a low price 
point. That’s why they have small 
screens, low-powered processors and 
limited storage. It’s not because that’s 
what consumers want, but it’s all they 
can cram in to a cheap plastic case 
for as little as $500. 

NetBooks in this class still run 
Windows XP (because they’re not 
powerful enough to run Vista) and 
"can do everything that bigger and 
more expensive laptops can do” - 
except they can’t, because they’re 
too slow and underpowered. Don’t be 
fooled by the ads. 

Unfortunately, consumers who buy 
NetBooks often find this out after the 
fact, and are left with a machine that 
doesn’t do everything they need it to 
and, ironically, need to go and buy 
another, more expensive computer 
that can. 

In fact, NetBooks are having 
a terrible effect on the larger PC 
industry. Even if manufacturers can 
produce NetBooks at the same 
margin as more powerful laptops, 
the dollar profit is lower because the 
sticker price is lower. Intel, which 
makes most of the processors for 
these machines, is also suffering due 
to the same problem. 

If you think Apple is going anywhere 
near the NetBook space as it currently 
exists, you’ll be waiting forever. 

Love or hate Apple, it usually 
does what’s in the best interests 
of its fiercly loyal customers and 
shareholders, and selling cheap, 


underpowered computers doesn’t 
benefit either. 

So if Apple was to build a class 
of computer where price was the 
motivating design factor, what might 
it look like? One way to consider this 
question is to think about what it won’t 
look like. 

It won’t look like a MacBook or an 
iPod touch. In terms of price it will 
need to cost more than an iPod touch 
($549) and less than a MacBook 
($1599), so probably in the range of 
$699 to $999 is a fair guess. It might 
have a keyboard but probably won’t 
run a full version of OS X; I don’t 
expect it will ship with iLife so it won’t 
be designed for content creation. But 
it might ship with iTunes and act like 
an iPod so that it fits within the Apple 
eco-system and can be used for 
content consumption. 

My guess is that NetBook OS 
(different from Mac OS X and iPhone 
OS) will have a user interface more 
in common with iPhone OS than Mac 
OS X. Whatever it is will run a version 
of Safari, that’s for sure. 

I think Apple may modify or recreate 
the App Store for this new class of 
computer, but may also allow true 
file-level access which means more 
traditional, direct software distribution 
will be possible. 

An Apple NetBook might have a 
hybrid multi-touch and keyboard 
interface, but my guess is it won’t 
have a trackpad. It will probably 
have a full complement of wireless 
networking (Wi-Fi and Bluetooth) but 
may not support the faster Ethernet 
connection. It may have a USB port 
but I’d bet against it. Forget the DVD 
drive too. 

Screen size will likely be bigger than 
an iPod touch but smaller than a 13in 


MacBook; I’d guess nine or 10 inches, 
maximum. The battery will be sealed 
and not user-replaceable. 

Oh, one last thing. Apple’s NetBook 
will be stunning. Like the iPhone, the 
NetBook will create a new class of 
computer. Something that can only be 
used as a second computer, that only 
works if you’ve invested in iTunes, but 
it won’t be designed as a replacement 
for a full Mac. 

So what would Apple call a device 
like this? My bet is something with 
‘MacBook’ in the title. It isn’t just 
coincidence that they’ve given 
the aluminium 13in the "MacBook 
Pro” moniker, it’s because they are 
going to expand the MacBook line 
by leaving the plastic MacBook as 
the premier MacBook and building 
another class of computer to occupy 
the price points below $1599. 

Because Apple’s NetBook will 
form part of the MacBook family I 
expect that it will share some of the 
characteristics of the white plastic 
MacBook. The casing will be made 
from plastic (but maybe not white) 
and will not get the aluminium 
treatment. The screen may be 
touch-sensitive so I’d expect it will be 
covered in glass, like the iPod touch 
and all current MacBook Pros. 

Now, let’s be clear: all of this is 
complete hypothesis. My gut tells 
me that an Apple NetBook may not 
surface until next year. And from 
Apple’s perspective it doesn’t need 
to. Apple’s current Mac lineup is 
selling better than ever, and the 
iPhone is still the hottest gadget on 
Earth, three years after its launch. 
Apple’s profits are soaring and it’s 
gaining customers from everywhere. 

It doesn’t need to do a NetBook-style 
computer. ^ 
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Which colour will you choose? 

Portable data now available in colours 




Introducing the new 320GB USB Colour 
Edition Hard Drives from Verbatim 

With advanced design innovation and durability, 
Verbatim's new Colour Hard Drives are the ideal 
portable storage devices for anyone who needs 
a fast way to store, share and transport data files, 
presentations, photos, music and video. 

The new range of 2.5" 320GB USB Colour Hard Drives 
come in Pink, Blue, Green and Red and are preloaded 
with Nero BackltUp 2 Essentials software. 

Verbatim's new External Hard Drives are the perfect 
solution for having all of your data and media files 
ready to use wherever you go. 

Verbatim. For memory's sake. 

iSI Verbatim 

Technology you can trust 


www.verbatim.com.au 
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obile maps 


Turn-by-turn GPS navigation software 
with voice guidance for your iPhone. 




Let your iPhone guide you. 


V Easy-to-use interface 


Signposted speed au+nz Australia & NZ map coverage 


Sll Advanced lane guidance Call points of interest Navigate from x contacts 


Safety alerts 


Text-to-speech 
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Available on the iPhone 


WhereiS 




































